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I wrote this guide as an extension of a SPA project to start a journalism club and
student newspaper in my school. Many of the lessons are based on Getting the
Scoop: A Handbook for Teaching Journalism and Creating a School Newspaper by
Jordan McCarron and Megan Tetrick (2005), though in most cases I've expanded
and rewritten the material, and added my own exercises (as well as bi-lingual
PowerPoint presentations). One exception is that several of the worksheets I've
used are taken straight from their book. Where this is the case, I've given credit.
So here's a big Thank You to them for their contribution.

I also owe a huge thank you to my counterpart, Olga Grigorivna, and 11th-former
Zhenya Vilnaya, Editor-in-Chief of Globus. They did all the translating that made
this manual possible.
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JOURNALISM+DEMOCRACY : SYLLABUS

Lessons: 14
Issues Produced: 5

This courseisan introduction to the basics of journalism, in practice and theory. It has two components:
lessons and newspaper production. It's designed to run over the course of two school semesters, with
a base semester of 15 weeks. It allows for a lag in production in the first few months, since you’ll have
a lot to teach before producing your first paper. As it's common to miss lessons in Ukraine (due to
quarantine, snow, cold, dance rehearsals, etc.), the lessons, like a good news story, can be cut from the
bottom; the last are the least essential to producing a school newspaper.

The lesson schedule assumes a once-a-week, hour-long meeting. The production schedule is much
more fluid. You may have to meet more often to meet deadlines.

WHAT'S THE POINT?

While the majority of the course content is focused on teaching practical skills, the underlying lesson
is that a healthy, free, and independent press is an essential part of a democracy. The press is not a
propaganda tool to be used and abused for political or personal gains. It is tool of the people. It is a
tireless and relentless spotlight on those in power, keeping them honest, clean, and working for the
public interest. Corruption, like a cockroach, hides in the dark. Journalism shines a light.

The idea of an independent press, a press with integrity and backbone, may be a novel idea to your
students and to the teachers and administrators you work with. You may run into some opposition,
especially from administrators who view the newspaper as propaganda for the school. How you deal
with this depends on your school and your relationship with
the people involved. If they're willing to listen to you and try
new ideas, excellent. If not, focus on the students and give only
as much ground as you must to keep things running. If you
have to lose the fight, lose it fighting-- show your students that
a free press is worth standing for.

NOT A JOURNALIST?

Perhaps you've never studied or
worked in journalism. Fear not.
This package includes several

GETTING STARTED handbooks  about different
Before you start a newspaper at your school, it's important to aspects of journalism, as well
be sure that you have enough student interest to execute the as some reference articles. The
project. Without at least a handful of dedicated students, your lessons themselves are designed
paper will go nowhere. If you're applying for a grant, this should to educate the teacher as well as

be part of your initial research. Usually you can get a feel for the student. | try not to assume
this informally, by talking to students and other teachers. If you prior knowledge.

want to gauge interest (and need) more formally, you could use
a survey. I would recommend focusing not on direct interest in
working on a newspaper, but on testing students' awareness of
current events, both national and local. If they don't know anything, a newspaper is a great way to get
them more engaged.

You may also want to investigate the local media scene a little. Is there already a community newspaper
in the area? Is it any good? If there is a strong newspaper presence, your school paper will stay more
tightly focused on the school. If there isn't, or the paper is very weak, your newspaper could reasonably
play an important role in the community beyond the school. This will change how you approach
finding stories and your distribution, so it's good to know beforehand.

For a list of recommended equipment and information about printing, see «Getting Started» (p. V).



SEMESTER ONE

Week 1: Lesson 1:“"Why Does Journalism Matter?”
Production: Establish staff positions

Week 2: Lesson 2:“What is News?”
Production: Brainstorm stories for Issue One
HW: Bring 5 story ideas for Issue One

Week 3: Lesson 3:“Basic Reporting”

Week 4: Lesson 4:“Basic Writing”
Production: Produce story budget for Issue One; writers should begin researching and
writing stories

Week 5: Lesson: Writing Practice
1. Begin class by giving students some notes on an event—press conference, car accident, etc.—and give
them about 20 minutes to write a news story. Review what they wrote and give an example of a model
structure for that story. Focus on their ledes.
Production: Check progress on writer’s stories

Week 6: Lesson 5: “Ethics”
Production: Check writer’s progress; hopefully begin editing
Usually, we edit in a roundtable session. We print finished stories and pass them around. After a person has read
and edited, they put their initials on it. Each story needs at least three initials before it goes into design. Then it
gets a final edit from the Editor in Chief (EiC) and Staff Advisor.

Week 7: Lesson: No lesson
Production: Begin design. This will take a long time for the first issue.

Week 8: Lesson: No lesson
Production: Finish design. This may require some overtime from your EiC and designers. In my case, we worked
most of Fall Break. Saturday design sessions are common.

Week 9: Lesson: Film showing: Good Night and Good Luck
This is a little “good job on your first issue” break, but still very educational. I've attached a sheet of discussion
questions for post-viewing (p. 77).
Production: Relax
HW: Bring story ideas for Issue Two

Week 10: Lesson 6: “Special Sections - Profiles”
Production: Write story budget for Issue Two
HW: Bring an example of a profile

Week 11: Lesson 7:“Special Sections - Editorials”
Production: Check writers’ progress

Week 12: Lesson: Practice writing editorials
Give students a list of topics and let them choose one to write a brief editorial about. Review together.
Production: Check writers’ progress

Week 13: Lesson: No lesson
Production: Edit; Begin design

Week 14: Lesson: No lesson
Production: Finish design

Week 15: Lesson 8:“Special Sections - Reviews”
Production: Start a story budget for Issue Three. Create a three-issue schedule for next
semester and decide if your staff wants to work over Winter Break.



SEMESTERTWO

Week 1: Lesson 9:“Editing”
Production: Write story budget for Issue Three / check writers’ progress (if you worked over break)

Week 2: Lesson: Editing Workshop
Give students another sample feature story that you've cut up. Have them go through the same steps as in
the previous lesson: structure, cut 50 percent, add hed, dek, sidebars and online content.
Production: check writers’ progress

Week 3: Lesson: No lesson
Production: Edit; Begin design

Week 4: Lesson: No lesson
Production: Finish design

Week 5: Lesson 10: “News Business”
Production: Write story budget for Issue Four

Week 6: Lesson 11:“Bias and Objectivity”
Production: Check writers’ progress

Week 7: Lesson 12:“State of the Media in Ukraine”
Production: Check writers’ progress

Week 8: Lesson: No lesson
Production: Edit; begin design

Week 9: Lesson: No lesson
Production: Finish design

Week 10: Lesson 13:“Design Basics”
Production: Write story budget for Issue Five

HW: Design a poster for a real or imagined event (see lesson for more details)

Week 11: Lesson 14:“Photojournalism”
Production: Check writers’ progress

Week 12: Lesson: No lesson
Production: Edit; begin design

Week 13: Lesson: No lesson
Production: Finish design

Week 14: Watch a film, have a party, eat cake. Cake is a must.



GETTING STARTED

Recommended Equipment

At least two computers

Adobe Creative Suite or similar design software
Printer / scanner

Digital camera with video

Digital voice recorder

Projector and screen

A Note About Printing

Some student newspapers print on their own printers. | recommend finding a professional printing
house. We used one in Lugansk, which was about two hours from my site. The prices were reasonable
(about 300 UAH for 50 copies @ 16 pages, size A4, color on front and back cover), especially compared to
what you'd spend on paper and ink doing your own printing-- and what you'll gain on quality.

We printed at size A4, which gave us a folded booklet, which, after folding, was the size of regular letter
paper. We had color on the first and last pages. Size A3 is standard newspaper size (like the Kyiv Post).
You'll have to ask your printer for different options and prices.

To work with a printer, you'll need to package your newspaper files as PDFs, then send them via e-mail or
a file-sharing program like Dropbox.com. If the printer doesn't offer delivery (or you can't afford it), you
can find someone in the community who makes regular trips to the city and pay them a little to pick it up
for you.

Advertising and Sales

There are many ways to fund a newspaper. | had planned on a «closed circulation» model for my school's
newspaper, wherein we would cover printing costs through advertising alone, and give the newspaper
away for free. | did not want the success of the club to depend on the newspaper's financial success.
However, the students insisted on selling the newspaper, and it worked. | left it to them to decide a price,
and they learned a few quick lessons about marketing and business. In the end, we sold each issue for 5
UAH, which, along with three or four ads at around 50 UAH a piece, covered our printing costs (about 300
UAH).

Although | tried to avoid it, we ended up having a «sponsor» who donated money to the newspaper.
In my mind, this Soviet-style practice invites censorship, but we never had any conflicts. It's common in
Ukraine, but | would recommend avoiding it if possible.



STANDARD NEWSROOM STRUCTURE

Your staff will likely change as students try out positions and learn what they like and don't like. It is also
common for one person to hold several positions on a small staff.

Staff Advisors
The teachers who oversee newspaper production.

Editor in Chief
The boss. Oversees the whole operation. Approves story ideas, shapes the creative and editorial direction of
the publication, deals with staff conflicts
Should be: a ‘big picture’ person; visionary; creative; patient; hard-working; a leader

Art Director
Oversees the design of the
newspaper. Finds artists, makes
sure every story that needs art
has it. Manages designers.
Should be: organized; creative;
patient

Business Manager Managing Editor
Responsible for finding The enforcer. This person creates

advertisers and negotiating the production schedule, keeps
prices. track of deadlines, keeps every-

thing running like clockwork.

Should be: organized;
We”.connected, business saavy Should be: Organized; assertive

Section Editors

Fach section editor is responsible for generating story ideas within his or her section, finding writers, working
with writers, and editing stories.

Usual Sections: News, Features, Arts & Entertainment, Opinion, Sports

Writers Photographers Designers
They write. They take pictures. They design.




STORY FLOW

Here’s the ideal flow of a story*, from concept to publishing. This will change depending on your publishing
schedule (faster means fewer stops) and your staff.

1. CONCEPT

Editors and/or writers think of a story idea. They pitch it at a news meeting. If it's agreed upon, it goes into
the story budget for the upcoming issue and a writer is attached.

2. WRITING

The writer writes the story via the following basic process:
1. Research
2. Identify sources
3. Conduct interviews
4. Follow-up / further research
5. Write

3. SECTION EDITORS

Writers and section editor sit down together and review the story. Editor okays it or suggests changes.

4, FACT CHECKING
The story goes to fact checkers, who verify all the information in it.
Most newspapers skip this step, and trust the reporters.

Story Needs Changes

Editor suggests changes and
sends the writer back to work.

5. COPY EDIT

Story goes through a round of copy editing: editing for grammar, punctuation, style, etc. At this point, all the
"big picture” stuff should be finalized.

6. DESIGN

Story goes into design.

7. FINAL READ

Editor in Chief reads the final design and fixes any mistakes.

* While this is nice to know and teach your students, | find it rarely actually happens. When the section editors are writing their own
stories, much of the process is superfluous. As long as you're publishing and things aren’t on fire, don't sweat it.

vii



GENERAL DESIGN GUIDELINES

In your design program, establish a grid for each page. Which grid you decide to use is not as

1 important as sticking to it. Many newspapers use 5 vertical columns and 7 horizontal ones (5 x 7).
That means you'll have five columns of text widthwise on a page. Generally, odd numbers are more
appealing than evens (thirds are your friend), so the 5 x 7 works on that principle. Personally, | use

four columns. Our newspaper is size A4, and | think 5 columns look messy. Use your judgment. Like | said, the most
important thing is consistency. When you have a grid, use it. Size photos and graphics to fit cleanly in one, two,
three columns, etc. Basically: stay on the lines. This will help keep things regular and clean, as well as give you a
starting point on that scary blank page.
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Choose two font families for the whole newspaper. My advice: don't let the students choose. It
2 wastes time and they're likely to pick something stupid like Comic Sans. You should have one font,
usually a sans-serif*, for headlines, bylines, and captions, as well as other special text. You should
have another font, usually serif, for body text. We use Myriad Pro for special text (headlines, etc.) and
Minion Pro for body text. These are good options because they both have lots of different styles (light, light italic,
bold, medium bold, medium bold italic, etc.) When you vary the fonts, vary the styles, not the font families. So your
headlines might be Myriad Pro Bold, and your bylines Myriad Pro Light. More than two font families on a page
tends to look messy.

From the start, establish a style guide. Write something like this:

Headlines: Myriad Pro, bold, size 18-30

Bylines: Myriad Pro, light, size 11

Captions: Myriad Pro, italic, size 11

Body font: Minion Pro, regular, size 11

... And so on for whatever different texts you regularly use. Make sure your designers stick to it.

*Don't know what “serif” and “san-serif” mean? This is serif. See how it has all the little frills on it? Those are called serifs.
It’s better for body fonts, as the serifs are like little visual connectors, pulling the eye along the words more easily. This is
sans-serif. It has no serifs. It's more modern, and, thanks to the internet, is now used more often than serif fonts. It's
bolder and cleaner. This makes it better for headlines and whatnot.

viii
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Use entry points. Nobody looks at a newspaper and jumps right into the text. An entry point is a
3 graphic element that catches the reader's eye and draws him or her into the text. There are several
kinds of entry points, and most articles include at least two or three.
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Seven.

a. Headlines

b. Deks. A dek is that little chunk of information below a headline (more common in magazines than newspapers)
that tells you about the story. It should be more engaging than informative. You don’t want to tell the story here,
you want to hook the reader.

c. Photos/graphics. Obviously, these are the biggies. The next place a person goes from the photo is...
d. Captions. Like a deck, this should give just enough information to make the reader commit to the story.
e. Pull quotes. A pull quote is a graphic element that takes an intriguing line from the text and blows it up. It looks

like this:
ix



Pull quote

It's a great graphic element when you don'’t have a photo. It can also be easily
manipulated to compensate for article length. See how the article ends exactly
at the end of three columns? That's not luck. Look at magazines and newspapers
and decide what you want your pull quotes to look like, then add that to the style

guide. Again, they should all have the same format.

Don't forget page numbers and section headers. Page numbers should never be on the inside edge.
Some newspapers have them centered, but the outside edge is best. Same for section headers. Your
readers should always be able to find pages easily.

Dominance. Any good design

5 includes a dominant element Style

and subordinate elements. You
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decide where the reader will

)

look first— he or she should never look at
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your page and be confused or overwhelmed.
Usually, a photo or graphic element is
dominant. On pages with more than one
photo, try to make one significantly larger
than the others.
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This principle is fractional: each page has a
dominant story, each story on the page a

dominant graphic, each photo or graphic a M Fd e 4
dominant element, etc. Good. Bad.

Keep it simple. If you have the option to use color, pick one or two and stick to them. On pages with
color photos or illustrations, don't use color excessively in other design elements.

White space is your friend. Establish standard distances between objects in the newspaper
(between stories, between stories and photos, between captions and the edges of photos, between headlines,
bylines, and body text, etc.). How you do this depends on your program. | use text wrap tools in InDesign to
establish boundaries.

7

Allow lots of time for design, especially on the first issue. | have two designers, one working the
first eight pages and one the back eight, and | give them a week to do it. We still end up rushed and

crazy. Designers will work long, irregular hours, get cranky and yell at people. That’s how it goes.

Know word counts and how they translate to size. With an 11-point font, in a size A3 design, a 400
word article, with photo, will occupy about half a page. You can extrapolate from there.




PROJECT IDEAS

Here are a few project ideas for motivated students. It's a good way to keep them thinking about journalism
over breaks, and also a good way to delve deeper into topics that you may not have time to cover in class. Of
course, students can always come up with their own ideas if they want.

1. Media ownership in Ukraine. How many companies really control the media landscape? What conflicts
of interest exist? How might this restrict independence and integrity?

2. Media law in Ukraine. What laws exist to protect journalists? What are the protections and limitations
of libel laws?

3. Present the case of a famous Ukrainian journalist (like Georgiy Gongadze). Examine the case using
ethical frameworks we've talked about in class.

4. Prepare a report about one of Reporters Without Borders’ 10 worst countries for freedom of the press.
(You can find it here: http://en.rsf.org/press-freedom-index-2010,1034.html and Wikipedia has a nice
chart showing the past several years: http://en.wikipedia.org/wiki/Press_Freedom_Index)

5. Choose a Ukrainian publication and make a full presentation of it-- its history, content, audience,
business model, and future prospects.

6. Start a blog. Have the student choose a particular topic and write weekly posts.

7. Coverage analysis. The student chooses a current event (an election, war, protest, natural disaster, etc.)
and analyses the news coverage of a few different Ukrainian news outlets. What differences exist? How
does the outlet's bias show in their coverage? What framing techinques are used?

FILMS ABOUT JOURNALISM

With teaching and publishing, it may be difficult to find any spare time to watch films. But if you get the
chance, it's a good, relaxing way to consider journalism from a different angle. Many of the films on this list
will give the students a look at the life of a journalist (if a bit romanticized), but more importantly, they present
ethical issues for discussion.

Good Night and Good Luck

All the President’s Men

Frost/Nixon

The Paper

Shattered Glass

The Devil Wears Prada (From what I gather, this is a frighteningly accurate portrayal of work at a fashion magazine.)

Capote

Xi



LESSON BOOK

How to use this lesson book:

Each lesson plan (LP 1 - LP 14) is accompanied by a PowerPoint presentation in English and
Russian. The presentations are located on the disk that comes with this book, or, if you're
using an electronic version, in the folder named after the lesson. The lessons are designed

to educate the teacher as well as the students, so that no prior journalism experience is
necessary. Most of the information in the lesson plans is included in the Russian PowerPoints.
[ taught my club in English, with Russian PowerPoints. If | felt a point was not understood, |
asked my counterpart or a strong student to translate for me. How you handle the language
problem depends on your situation, but even if the students understand no English, the
Russian presentations should be enough to communicate the main ideas.

If you don’t have a projector, | would recommend printing the PowerPoint slides as
handouts for class. The amount of material and specificity of the vocabulary makes this
tough to teach verbally, even if your Russian/Ukrainian is great.

Although | spoke in English, | encouraged students to respond to me in Russian (or
Ukrainian), and to do all their work in their native language. | didn't want language to be a
barrier to their absorbing the material or expressing themselves. This sometimes made it
difficult for me to follow and guide discussions, but with my counterpart and strong English
students, we worked through it pretty well.

Each lesson is immediately followed by the materials you will need for that lesson
(worksheets, handouts, etc.). There are no appendices here.

What’s In the News? (Following current events)

| addition to the normal work of the course, | requested that students bring notes about one
news story for discussion each week. Then we started each class with a little «What's in the



WHY JOURNALISM MATTERS LP 1

Objectives: To teach the importance of journalism in a democracy
Materials: flipchart or chalkboard; a projector; several news sources (Ukrainian)
Procedure:

1.) Ask: “Who controls a country?” Either write down responses or prepare a slide with
expected responses: The president, politicians, the government, parliament, senators, etc.

Ask: “Who controls these people? Who makes sure they’re doing their jobs well?” Some
students will probably guess journalists, or the media, correctly. If not, wait for some responses

then introduce this as the correct answer.

Ask: “Who are journalists?” The answer: Anyone can be a journalist. If you have a pen and
paper and a curious mind, you can be a journalist.

Journalism can seem intimidating-- it becomes surrounded by complications like equipment,
press passes, editors, business demands, paper sales, advertising, deadlines and a million other
things. But remember: journalism, at its roots, is nothing more than concerned people asking
important questions.

Ask: “What is the point of journalism?” To inform? “To afflict the comforted and comfort the
afflicted?” To advocate? To improve society? To influence public opinion? Discuss. There is no
right answer. My personal opinion lands on this: the point of journalism is to hold those in

power accountable to the people they serve.

Explain what it means when we say that journalism is the “fourth estate”
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Executive, legislative, and judicial branches all check each other. The press checks them all.



2.) So what does it mean for the press to be “free” and “independent”? Ask students and let
them discuss in small groups, then present answers.

3.) Introduce the First Amendment of the US Constitution and Article 34 of the Ukrainian
Constitution, and discuss the differences:

US First Amendment

Congress shall make no law respecting an establishment of religion, or prohibiting the free exercise
thereof; or abridging the freedom of speech, or of the press.

UA Article 34

Everyone is guaranteed the right to freedom of thought and speech, and to the free expression of his
or her views and beliefs.

Everyone has the right to freely collect, store, use and disseminate information by oral, written or
other means of his or her choice.

The exercise of these rights may be restricted by law in the interests of national security, territorial
indivisibility or public order, with the purpose of preventing disturbances or crimes, protecting the
health of the population, the reputation or rights of other persons, preventing the publication of
information received confidentially, or supporting the authority and impatrtiality of justice.

4.) Introduce the following two quotes and have students discuss their meanings in small
groups, then present to the class. If you're pressed for time, you can have some groups with one
quote and some with the other, or do two sessions with everyone discussing the same quote.

Our liberty cannot be guarded but by the freedom of the press, nor that be limited without danger of
losing it. - Thomas Jefferson

Ifyou don't have this freedom of the press, then all these little fellows are weaseling around and
doing their monkey business and they never get caught. - Harold R. Medina

5.) How can you be a journalist? Today, it’s easier than ever. With the internet, anyone can
reach millions of readers. This is both good and bad. The internet is cluttered with millions

of people, and most of them are not saying anything important. But if you follow the basic
principles of journalism, and report fairly and responsibly, your voice can be a force of positive
change with nothing but a keyboard and internet connection. A good way to start: Join our
Journalism Club!

Invite students to come to regular J-Club meetings and film showings, and work for the
newspaper.



WHAT IS NEWS? LP 2

Objectives: SWBAT define what makes a story newsworthy.
Materials: flipchart or chalkboard; a projector; several news sources (Ukrainian)
Procedure:

1.) Ask students, “What is news?” Discuss responses. “News is people acting and reacting.” -
Jessica Savitch, well-known American reporter. This is basically it. Anything CAN BE news.
Not everything IS news.

2.) So what defines news? The 7 Elements of Newsworthiness (or 7 News Values) help
journalists decide what is and is not newsworthy:

1. Timeliness. A car accident that happened three years ago is not news. A car accident
that happened today is. News is often called “the first draft of history.” It is the recording
of major events as they happen. It is based on the most complete and accurate information
available at the time of publication. If your readers already know about something, it is not
news-- not hard news, anyway.

2. Proximity. The closer the event to your readers, the more important it is. A new
director in the school is a major news event for the school newspaper. A new director in a
school two hours away, however, is not a news event at all. Certain global events concern
everyone: major wars or disasters, for example.

3. Audience. Who is reading your newspaper? What do they care about? A good
newspaper will anticipate the concerns and questions of its readers. If your paper is only read
by students in the 11th form, for example, they probably won't care about an upcoming exam
for 9th formers. But they will care about life after high school: getting into college, getting a job,
etc.

4. Effect. How many people are affected by the story? The more of your audience
affected, the more newsworthy the story. Very few people will care about Bobby Johnson’s new
bike, for instance; probably only Bobby Johnson. But many of your readers would likely care
about an election for a new mayor, as it will affect everyone.

5. Prominence. How well known are the people, events, or issues in your story? If
a famous athlete comes to town, this is news. Certain issues, like global warming, are very
popular now and stories involving climate change attract a lot of readers. This is a prominent
issue.

6. Novelty. How unique, interesting, strange, or new is your story? A lot of the above
rules can be overruled by this one. For instance, if nobody in town has ever seen a bicycle
before, Bobby Johnson’s new bike is definitely news. If your school director also plays guitar in
a rock band, this is news. People like to read about unusual and interesting things.

7. Conflict, or drama. It’s called a news story for a reason. A good story is not just a
recitation of facts; it tells a story about people and the exciting things that happen to them.
Often, dramatic events, like a fire or car accident, will get front page coverage, while more



important but more boring news, like a new tax increase, will be on the second or third page.
The tax increase will affect more people in their daily lives, but it is not dramatic. It’s important
to consider the balance between entertainment and information in your newspaper.

2.) Hard vs. Soft news. Introduce the terms “hard news” and “soft news.” Where do we
usually find each? How do they differ in content? In style? Which is more entertaining? Which
is more informative?

Hard news is timely, short, serious, and to-the-point. It is often dry stylistically.
Newspapers tend to write more hard news than soft news.

Soft news is less timely, more people-focused, and richer stylistically. This can be
profiles, news analysis, trend pieces, human interest pieces, etc. Magazines do more soft
news than hard news.

Exercise: Have students break into groups and pick a story from a news source. Is it hard or soft
news? Discuss how it addresses the 7 News Values.



BASIC REPORTING LP3

Objectives: SWBAT identify sources, research, and interview
Materials: flipchart or chalkboard; a projector; «Brainstorming Sources» worksheet
Procedure:

1. Ask: “What are the tools of a journalist?” Make a list.
- Most important: Yourself-- eyes, ears, mind. Your curiosity and awareness.
- Notepad and pen/pencil
- Telephone, because you're always talking to sources.
- Voice recorder (if you want it)
- Camera

2. Finding a story. Have students brainstorm in groups how to find a story - where to go, who
to talk to.

- What interests you? Will it interest others?
- Think of your audience. What do they care about? What’s important to them?

- What’s happening in your community? It is newsworthy? Is there something a few
people are talking about, but most don’t know?

- Read the news. Are some stories incomplete? Do they hint at bigger stories?

Ex. “Into the Wild.” (Author Jon Krakauer read a small newspaper article about Chris
McCandless, who was found dead in Alaska. He did more research, and found a big
enough story to write an entire book, which then became a popular film.)

- Always, always, always, ask questions-- to yourself and to others.
- Remember the 7 News Values
3. Reporting - Who, What, When, Where, Why, How
- These are the essential questions to ask. Try to think like your readers. What
information will they want to know? What questions will they have about the story?

- What is the first thing you ask a person when you interview them? Their name! And
have them spell it-- every time. Then age. Then, position and title. Is this person a
policemen, a school administrator, what? Why do we care what he or she is saying? You
need to tell the reader why this person is a credible source.

- Every story needs at least three sources. Every fact should be confirmed by at
least two.

- Who do you talk to? Talk to the people involved, first. Get as close as possible.
Then ask them who else you should talk to about the story.

- Get both sides! If a dam is being built in a river near your town, talk to people
who want it and people who don’t want it. Talk to the builders and the people
who will lose land.



- Announce your position and intentions. “Hi, I'm , a reporter for
, and I'm working on a story about "

- Always write notes, even if you're using a digital recorder.

- Gather as much information as possible. The best writers are the best researchers.
They usually have three or four times as much information as they can fit into their
story. You should be concerned that you can't fit it all, not that you don’'t have enough.

- At the end of every interview, ask the person for contact information. This is
important to back up your story, and in case you have questions later. Also ask if there
is anyone else you should talk to.

- Type your notes as soon as possible after the interview. Write down any questions you
still have and call the source back to ask them.

- Don't be afraid to ask a source to slow down or repeat something.

- Use all five senses - describe sights, sounds, smells-- even tastes and textures if they're
important to the story.

4.) Sources. A source is a person who tells you information about a story. There is no story
without sources. You do not write what you think- you write what sources think, say and do.
Every story needs at least 3 sources. The more the better.

Who can be a source?

Anyone who knows something about your story. Some common sources are community
leaders, members of local government, school administrators or teachers, businessmen, police,
etc. You need to consider the credibility of sources. The school zouch is a credible source for
news about the school. A person you just met on the bus is not. However, non-credible sources
(like the man on the bus) may tell you about important stories. Your job is to find credible
sources to “go on the record” about it.

Exercise: «Brainstorming Sources» Worksheet (attached)

5.) «On the Record»
There are different kinds of sources for a story.

1.) On the Record: A source who is “on the record” is a credible source whose name you
will write in the story, and you may use quotes from this person.

2.) Background: The man on the bus would be a background source. He informs you about
a story, but you may not use his name or quote him. This may be because he is not credible,
or it may be because he doesn’t want to be in the news. Maybe he would lose his job for
talking to a reporter. This kind of source is important for directing you to other sources, or
providing direction in your story.

IMPORTANT: Unless the source asks to be “off the record,” anonymous, or background,
he or she is “on the record.” It is the source’s responsibility to know his her or rights when
talking to a journalist. Obviously, if the source is a kid, or a grieving mother not used to
dealing with journalists, you should be compassionate and lenient. If the source is a public
official, he or she should know how to talk to you.

Exercise: «Interviewing Practice» worksheet (attached)



BRAINSTORMING SOURCES

For each of the examples below, list five sources you should contact for information about the
story. Of course, if you think of more than five, write them down. The more sources you have,
the better your story will be.

Example
Your school's soccer team has just won the league championship.

1. the team's captain

2. the coach

3. the other team's coach
4. fans

5. star players on the team

1. The physical training teacher at your school is retiring after 30 years. When he was 20, he
played on the Russian Olympic hockey team. You want to write a profile about him.

2. There was a fire in an apartment building near your school. A 9th form pupil in your school
lives there with his family, and you heard that he rescued his sister and his two cats. You need
to know the facts.

3. The new director of your school wants to hold classes on Last Bell. This is a controversial
issue in your school. so you need to be careful to present all side of the story.

4. You are reviewing a performance by your shool's drama club. Other schools in your town
have performed the same play several times in the past few years. So, you are interested in how
this performance compares with the others.

5. Three years ago, the local government decided to build a new high school in the center of
town. It was supposed to be open at the beginning of the school year, but it still needs a lot
more work. You want to know exactly why it's not finished yet.

From Getting the Scoop: A Handbook for Teaching Journalism and Creating a School Newspaper by Jordan
McCarron and Megan Tetrick (2005)



BRAINSTORMING SOURCES - RUSSIAN

J1a kaxxgoro mpuMepa Hyke (B3sAT0 13 pabodero micra «VIHTepBbIo», €.74), IepedncinTe
OT TpeX /{0 IIATU UCTOYHMKOB, KOTOPbIE BBl MOYKET€ UCIIONIb30BATh, YTOOBI Pa3BUTh UCTOPHIO,
cbamaHCcKpoBarth ee u cienathb 6onee nHopmaTuBHON. KoHeuHO, ecu Bl Ipupymaere 607b-
1Iee KOMMYIeCTBO VICTOYHNKOB, 3anuiyTe ux! Yem 60blie MICTOYHMKOB Y BaC eCTb, T€M JIy4-
1Iet 6yger Baia UCTOPUSL.

Hpumepuot
dyTOoMpHAA KOMAaHA Balllell IIKOJIBI TOTTBKO YTO BBIMIPasa YeMIIVMOHAT JINTHA.

1) Kanuman komaroot

2) Tpenep komarow

3) Tpenepor Opyeux KomaHo

4) ganamoi (08a unu mpu)
5) 38e30Hvle UZPOKU KOMAHODL

1. Yanrenb ¢pusndeckoit Ky/IbTypbl Balllell MIKOJIBI YXOAUT Ha IeHcuIo mocye 30 1eT paboThl.
OH sB/IsAeTCA OBIBIIVIM OIMMIIMIICKYIM Ye€MITVIOHOM I10 XOKKEIO VI TPl B HETO B K)X/JOM TOY-
Ke MMpa. BbI X0TnTe HammcaTb 0 HeM OYepK.

2. B moMe Bo3J1e Balel WKOJIbI ITOXKap. BbI c/1blany, 4TO y4eHNK 9ro Kmacca, KOTOpPbI TaM
KVBET, CIIaC CBOIO CECTPY U JBYX KOTOB, HO BbI JO/DKHBI Y3HATh (PaKTHI.

3. HoBbli1 I71aBa oTzeIa 06pa3oBaHys Balllero ropojia Xo4eT IPOBOANTD 3aHATUA B LIKOJIE B
feHb npasgHoBanusA [locnennero 3BoHKa. 9TO 1EKOTAMBAA TEMa B Balllell IIKOJIe Y BbI JOTDK-
HBI OBITH IIPee/IbHO aKKYpPaTHBI.

4. Bpl muuieTe peleHsnio IOCTAHOBKY CIEIAHHOMN JpaMaTNYeCKUM KPY>KKOM Balllel IIKOJIbL.
Jlpyrue HIKO/bI B BallleM rOpojie y>Ke HECKOIbKO pas Jie/la/lyl aHa/IOTMYHYI0 IIOCTAaHOBKY He-
CKOJIBKO JIeT Ha3all. Tak 4To, BbI 0COOEHHO 3aIHTE€PECOBAHbI B CPABHEHMI STOI TIOCTAHOBKY C
APYTUMI.

5. IIpouuto Tpu rofa ¢ Tex Mop, Kak Hadyaauch paboThI IO IIOCTPOVIKe HOBOJI IIKOJIBI B IIEHTPe
Baiero ropoga. OHa 10/DKHa ObI/Ta OTKPBITBCS K Ha4aTy TeKYIIero y4eOHOro rofa, Ho OHa
ellle Hy>)X/laeTcs B JopaboTKe. BbI JO/DKHBI TOYHO 3HATDH, T0OYeMY pabOTHI ellle He 3aKOHYEHBDI.



INTERVIEWING PRACTICE

Create eight to ten questions you would ask each person in the following situations. Be sure
that the majority of your questions are open ended and entice the source to answer more than
simply «yes» or «no.» Use a separate sheet of paper to write your questions.

Example

Your school's soccer team has just won the league championship. You interview the team's
captain in the locker room after the game. You've prepared questions beforehand just in
case your team wins.

1. How does it feel to be the best team in the league?

2. What was the mood of the team right before the final game?

3. How did your team prepare for this game?

4. How did this final game compare with other games this season?

5. Was it more or less intense?

6. How do you think your team played?

7. Describe your training schedule this season.

8. How did the team's attitude this year compare with previous years?
9. Who is your pick for Most Valuable Player of the game and why?
10. Will you rest a while now and enjoy your victory or are you already thinking about next
season?

1. The physical training teacher at your school is retiring. He has worked at the school for 30
years. When he was 20, he played on the Russian Olympic hockey team. Since then, he has
played hockey in every country in Europe, the United States, and Canada. You want to write a
profile about him.

2. There was a fire in an apartment building near your school. A 9th form pupil in your school
lives there with his family. No one died, but you heard that the pupil carried her younger
sister out of the building and then went back for her two cats. You want to know exactly what
happened, so you interview the pupil.

3. At your school's most recent teachers' meeting, the new director of education in your town
proposed having lessons on the day of the Last Bell ceremony. The last day of school has always
been a very popular holiday among pupils, so you know your readers will be interested in this
story. You need more information, though, like why the director wants to change such an old
tradition and whether he is planning to make other changes.

4. You are reviewing a performance by your shool's drama club. You learn from some of the
people in the audience that the lead actor is in the 11th form and has been accepted to a theatre
school in Kyiv next year. He has taken part in the drama club since the 8th form and has had
lead roles in five productions since then. You decide to write a profile of the actor in addition
to a review of the play, so you quickly write down some questions you can ask him after the
performance.

5. Three years ago, the local government decided to build a new high school in the center of
town. They promised it would be completed in 15 months, but it's still not open and looks like
it needs a lot more work. You've heard many stories from pupils at school and people in town
about why it's not finished, but you want the truth. You decide to interview the mayor.

From Getting the Scoop: A Handbook for Teaching Journalism and Creating a School Newspaper by Jordan
McCarron and Megan Tetrick (2005)
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INTERVIEWING PRACTICE - RUSSIAN

[Ipupgymarite OT BOCBMM JO JeCATH BOIIPOCOB, KOTOPBIE BB MOI/IN OBI 3a/jaTh KaXK/IOil IIepco-
He B Ka)X/J0M 00pasiie ncTopun. Yoegurech, 4T0 OOIBIIMHCTBO BAIIX BOIIPOCOB OTKPBITBIE I
9YTO OHU MOOYXK/JAIOT Ye/IOBeKa OTBEYaTh OobliIe, 4eM mpocto «JJa» vy «Het». Vicionb3yiite
OT/Ie/IbHBIE JIMCTBI OyMary, YTOObI 3aIICaTh CBOV BOIIPOCHI.

Ipumep

dyTbonpHAA KOMaHA Balllell IIKOJIBI TOTTBKO YTO BBIMIPasa YeMIMOHaT. Bol 6epere
VIHTEPBBIO KallTaHA B pasfieBajIKe I10C/Ie UTPhL. Bbl MOArOTOBM/IN Ballly BOIIPOCHI INIIb
TOJIPKO Y3HaJIN, YTO Ballla KOMaH/ia obenya.

1. Kak amo, 6vimp nyuuieti komanooti nueu?

2. Kaxum 6vin0 HacmpoeHue KoMaHObL neped PuHanvHol uepoii?

3. Kax komaHoa 20mosunace K amoii uepe?

4. Kaxas punanvHas uepa 3moeo 200a, no cpasHeHuro ¢ npeovloyuum?

5. OHa 6vina 6onee unuy merHee HANPAHEHHOU?

6. Umo 6v1 Oymaeme 00 uzpe sauieti KOMAHObL?

7. Onuwiume pacnucaque 6aux mpeHUposoK 6 IMoMm ce30He.

8. Kaxue npeumyujecmea 6viniu y KOMAHObL 3M020 20714, NO CPABHEHUIO € NPeObIOYUUM?
9. Kozo 601 6v1 nHassanu Haubonee IIpasunvroim Vepokom amoii uepot u novemy?

10. Bydeme nu 8vi 0movIXamv U HACLAHKOAMbCS N06e00ll, UL Bbl Yice dymaeme o c/iedyio-
uiem ce3ome?

1. Yunrenb ¢pusndecKoi Ky/IbTyphl B Balllell MIKO/IE YXOAUT Ha IIEHCUIO — OH paboTasl B LIKO/Ie
Ha npoTspKeHuu 30 net. Korga emy 66110 20 51et, on urpan B Onmymmuiickoit CoopHoit Poccun
II0 XOKKel0. B To Bpems oH mrpas B XokKelt B Kaxpoit crpane Esponbl, CIIIA n Kanazgsr. Ber
XOTHUTE HAIMCATh OYEPK O HEM.

2. B xBapTupe omMa BO3JIe Ballell NIKOJIBI ITOXKAp. YYEHMK 9-TO K/Iacca Ballleyl IKOJIbI XKUBET
TaM cO cBoeit ceMbell. HMKTO He Toru6, HO BBI CIIBIIIAJIN, YTO 3TOT YYEHMK CIIAC CBOIO Ce-
CTPY M BEPHYJICA B KBapTUPY 3a €€ IByMsA KOTaMMI. BbI XOTMTe TOYHO 3HATh, YTO IIPOM3OLIIIO,
II03TOMY BbI OepeTe MHTEPBBIO Y MaJTb4MKa.

3. B Bameit mkose BHeo4epeHOe coOpaHIe yuuTenell, Ha KOTOPOM HOBBII I71aBa 06pa3oBa-
HIA B BallleM TOPOZie IpeIoKII NpoBOAUTb Ypoku Ha Ilocnennnit 3soHok. Ilocnenunii neHb
IIKOJIBI BCEIra ObIT OUeHb IOMY/IAPHBIM IIPA3THIKOM CPeMl YYeHVKOB, I09TOMY BbI 3HAeTe,
4TO YMTATENAM OyIeT MHTepecHa 9Ta UCTOpYs. BaM Hy>kHO 60sbIlie MHGOPMAIUY O TOM,
II0YeMY HOBBII AMPEKTOP XO4eT M3MEHUTDb CTapble TPAAULIMA U IVIAHUPYET 1M OH U3MEHUTD
YTO-TO ellle.

4. Bpl nuineTe pelieH3NI0 Ha IOCTaHOBKY BallleTO HIKOJbHOTO JPAMaTU4eCKOTO KPYy>KKa. Bor
Y3Ha/IM OT HEKOTOPBIX 3PUTEJIel, UTO ITTaBHbII aKTep yInTcA B 11-M K/acce 1, 4To OH OyzeT
YYUTbCA B TeaTpanbHoi mKone Knuesa B cnepyromem rogy. OH COCTOUT B JpaMaTUIeCKOM
KPY>KKe C 8-TO K/1acca 1 € TOTO BpEMEHM UTPaJl IJTABHYI0 POJIb B IIATY IIOCTaHOBKaX. BoI pe-
VIV HAIIMCATh OYepK 00 akTepe B J0OaBKY K pelieH3UM IIOCTAaHOBKI, IO9TOMY BbI OBICTPO
3aNMChIBaeTe BOIPOCHI, KOTOPbIE BBl MOXKETE 3a/IaTh IIOC/IE CIIEKTAKIIA.

5. Tpu rofja Ha3a/] MECTHOE PYKOBOJICTBO PEIIN/IO IOCTPOUTD HOBYIO IIKOMTY B LIEHTPE TOpofia.
Onny nmoo6emrami, 4To oHa OyieT HOCTpOeHa 3a 15 MecsAIeB, HO OHa JI0 CUX IIOp He OTKPbLIACH,
KOK OYZTO elje Hy>kaeTca B JopaboTKe. BbI C/IbIITam MHOTO MICTOPMIL OT YI€HNMKOB U OT JKM-
TeJieil TOpOJia O TOM, II0YeMY IIKOJIA ellle He 3aKOHYEHa, HO Bbl XOTUTE 3HATh IpaBAy. [losaTomy
BbI pelllaeTe B3ATb MHTEPBbIO Y M3pa ropoja.



BASIC WRITING LP 4

Objectives: SWBAT write a basic news story
Materials: flipchart or chalkboard; a projector; «Notes for a News Story» worksheet
Procedure:

“I apologize for writing such a long letter;” Mark Twain once wrote to a friend. “But I didn’t have
time to write a short one.”

Journalistic writing is concise and clear. That’s harder than it sounds. It takes practice. Let’s
explore it more.

1.) Introduce the lede:

The lede should be, at most, three sentences. In a hard news story, it is usually one. Most
hard leads follow this formula:

Who, what, time, day or date, and place.
For example:

John McClane, a 43-year-old police officer, was arrested yesterday morning in New York
on charges of assault.

Barack Obama announced his new healthcare plan Thursday morning in Washington,
D.C.

Three people were taken to the hospital yesterday after an automobile accident on Lark St.
in downtown Albany, police said.

Who - If the person is not well known, you may need to say more. See example number
one. Sometimes names don't need to be in the lede (see example three). But they should
follow soon after.

What - This is the most important thing that happened. It is essentially the verb in the
sentence. It tells what the person did. Hard news stories tend to be very dry and formulaic,
but try to entice readers with strong, clear verbs.

Time - The specific time can be included if it is important, and should come before the
date.

Date - If the event happened during the same week as the publication of the paper, it is
enough to say the day of the week (see example 2). If the event happened more than a week
before the publication of the paper, the date should be mentioned. For example: “Alexander
Button started his new job as director of School 34 on Monday, January 1

Place - How much you say about the place depends on the story. If it is a local meeting,
tell the name of the building (City Hall) or the address. If it is something that happens in
another town, the name of the town is enough. Generally, the closer it is to your readers,
the more specific you should be.

As mentioned, this is a hard lede. This is used for hard news stories, like breaking news.
Soft stories, like profiles, features, reviews, etc., use soft ledes. We'll discuss those in another
lesson.
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Often, after you've done the reporting and research, you sit down to write and feel
overwhelmed by your information. You don’t know where to begin. A good way to keep
your story clear is to write at the top of every story, “This story is about...” and tell in

one sentence the point of the story. That should guide you, and will often become part of
your lead. Another trick is to imagine you're telling a friend about what happened. Speak
naturally. What is the first thing you tell your friend? That is probably your lead.

What NOT to write in a lead:

- A sentence fragment

- A question

- “This story is about...” (that’s only for you)
- General statements; pontification

- Cliches

- Exclamation points

- Unnecessary words

2.) Attribution. All facts in a hard news story need to be attributed to a source. This should
always come at the end of a sentence or at the end of a paragraph. Read through your story, and
whenever you see a claim or fact, ask yourself, “Says who?”

The new grading policy aims to reward different learning styles and encourage extracurricular
activity among the students of the secondary school, says Hank Hankovich, the school director.

You can attribute using, “says,” “said,” or “according to,” depending on the story.

3.) The Inverted Pyramid. Introduce the concept of the Inverted Pyramid method of writing a
news story. Use a handout, prepared slide, or draw it on the board.

News stories are not written in chronological order. They are written in order of most
important to least important information.

New information, latest developments, most interesting facts
Supporting information and details

Extra information

It is up to you to decide what information is most and least important in a story. Always
keep your readers in mind. What do they want to know? What do they need to know? What
questions would they ask?

Newspapers have limited space. With this style of writing, an editor can simply start cutting
from the bottom of the story. There should be nothing essential at the bottom of a hard news
story.

4. Quotes. You use a quote to report the exact words that a person said. DO NOT CHANGE
THE WORDS IN A QUOTE. It is not your job to make the person look smart if they spoke
poorly. If you don't like the quote as it is, don't use it.



Avoid using ellipses (...) in quotes. It makes it look like you're deleting important information
and changing the person’s statement.

Quotes should be used to support information, add color, and show personality. They should

not provide the majority of the information in your story. Use a quote when the person’s words
are especially strong or evocative.

Quotes should be broken at the first natural pause to tell the reader who is speaking. For
example:

“This city has a problem with crime,” said Batman. “And its my job to fix it
NOT

“This city has a problem with crime, and it’s my job to fix it,” said Batman.

5.) Paraphrasing. Often, you can write what a person said better than they said it. This is called

paraphrasing.
For example:

“We played really hard and, you know, we trained for weeks and weeks and these guys, they
just worked so hard for this win. It was really the training and preparation that gave us the
edge in the game, I think. Coach worked us like dogs, but it was worth it.”

That is not a good quote. It's rambling and messy. You can paraphrase it like this:

Senior Jeffrey Bridges said his team won thanks to intensive training in the weeks before the
game.

“Coach worked us like dogs,” Bridges said. “But it was worth it.”
Exercise: Paraphrasing worksheet in pairs.

5.) Style. All journalism, but especially hard news, must be written clearly and concisely.
You should use as few words as possible to say what you need to say. It is your job to make
confusing stories clear to readers.

The Active Voice

Give students the following two sentences and ask which is better written:
A town meeting was held by the mayor yesterday to discuss plans to build a new park.
The mayor held a town meeting yesterday to discuss plans for a new park.

What is the difference? The first is passive while the second is active. A journalist should
always try to write in the active voice. BUT-- don't stop to think about this in your first
draft. Just write the story, then go back and review for passive voice and change it to active
wherever you can.

Modifiers

Modifiers are adjectives and adverbs, sometimes prepositions. For example, in the phrase,
“let go,” go is a modifier. Instead of writing, “He let go of the dog,” it is better to find a
single, more expressive verb. For example, “He released the dog.” You should also pay close
attention to any adjectives and adverbs that you write. Ask yourself: is it necessary? Does it
add something important to the story? Mark Twain once said, “There is no piece of writing
that could not benefit greatly by the striking of an adjective”
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Exercise: Have students write a paragraph at home, about anything, without using any
modifiers at all. It's harder than they might think.

Tips:

- Always use “said” after a quote. Never “exclaimed,” “asked,” “stated,” or anything else.
Ex. “This new tax increase is outrageous,” said John McEnroe.

- Never qualify “said”
Ex. “This new tax increase is outrageous,” John McEnroe said angrily.

- Your reader should be able to tell from the quote and the context that John McEnroe was
angry. You don't need to say it. Also, as a journalist, you should not assign emotions to
people. You might be wrong. Maybe he was merely perturbed, annoyed, or flustered.

- Never use “very.” There is almost always a better way to say it.
- Never ask questions.

- Never use exclamation marks.

- Try to use small words in place of big words.

Exercise: Display (or hand out) «Notes for a Basic News Story» in Russian. Have students,
individually, write the lede for the story. Next class, you'll use the same notes but have the
students write the entire story.



PARAPHRASING PRACTICE

Below are the answers to five of the questions from the example on the «Interviewing Practice»
worksheet. Read each answer carefully and then decide which part of the answer works better
as a direct quote and which part is better to paraphrase. You may decide that some answers

are better completely paraphrased or completely quoted. Then, re-write the answers using
quotation marks or your own words where appropriate. The source's name is John Smith.

Example

How does it feel to be the best team in the league? It's really an amazing feeling to be the
champions of our league because we've worked so hard this year and this seems like such a
perfect ending to a great season.

Smith said the team's championship victory feels like a perfect end to a successful season. «It's
really an amazing feeling to be the champions of our league,» he said.

1. How did your team prepare for this game? We've had games almost every day for the past
two weeks, so we were physically ready but mentally it's been very stressful the past few days
thinking about this game and worrying. None of us got much sleep this week, but we've got a
great attitude and we just told ourslves that we were going to win this-- and we did.

2. How did this final game compare with other games this season? This was definitely the
most difficult game of the season mentally and physicaly and though we went into the game
very sure that we would win, we played as if they were the better theam. Confidence is good
but you should never be too sure of yourself.

3. How do you think your team played? Great. Our defense was a little weak at the beginning,
but our offense was on fire. Every one of us played his heart out tonight.

4. How did the team's attitude this year compare with previous years? We were much more
confident this year than we've ever been since I've been on the team. Most of use have been
playing together now for three or our years and we have a lot of experience together. Being
comfortable with your teammates makes a huge difference on the field.

5. Will you rest a while now and enjoy your victory or are you already thinking about next
season? Oh, after this game I feel like I need to rest for a long time. Of course, we're always
thinking about the next season-- how we can improve our playing-- but we want to enjoy this
as long as we can. We deserve it.

From Getting the Scoop: A Handbook for Teaching Journalism and Creating a School Newspaper by Jordan
McCarron and Megan Tetrick (2005)
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SUGGESTED RESPONSES TO «<PARAPHRASING PRACTICE»

Below are model responses to the «Paraphrasing Practice» worksheet. However, these are not the only
acceptable answers, and maybe not even the best answers.

1. While physically prepared after an intense few weeks of playing, Smith said the team worried
a lot about the final game. «None of us got much sleep this week,» he said. «<But we've got a
great attitude and we just told ourselves we were going to win this.»

2. Smith said the championship game was the most difficult, mentally and physically, of the
season. Though his team was confident it would win, they played as if the other team were
better. «Confidence is good,» Smith said. «But you should never be too sure of yourself.»

3. «Our defense was a little weak at the beginning, but our offense was on fire,» Smith said.
«Every one of us played his heart out tonight.»

4. Smith said this year's team was more confident than it's been in the past. He and most of
his teammates have been playing together for three or four years, and this experience worked
to their advantage. «Being comfortable with your teammates makes a huge difference on the
field,» he said.

5. «After this game, I feel like I need to rest for a long time,» Smith said. Though they're always
thinking about the next season and how the can improve their level of play, Smith said he and
his teammates want to enjoy this victory as long as they can.

From Getting the Scoop: A Handbook for Teaching Journalism and Creating a School Newspaper by Jordan
McCarron and Megan Tetrick (2005)



PARAPHRASING PRACTICE - RUSSIAN

Huke oTBeTHI Ha 5 BOIPOCOB IpUMepa MHTEPBBIO Ha CTP.74 (MHTepBbIOMpOBaHNe). BuuMa-
TE/IbHO NPOYMUTAN KaXK/blil OTBET, a IOTOM PEIlN KaKasd 4acTh OTBETA Jy4lle KaK IpPAMOe
LUTUPOBaHMeE, a KaKas 4acTh JIydile A/ nepedpasupoBanuA. Bbl MoXkeTe pelnTh, 4To He-
KOTOpBIe OTBETHI JIyYIlle IIOJTHOCTBIO IepedpasupoBaTh, 4eM IOTHOCThI0 [UTHPOBaTh. IloToM
IIE€PENMIINTE OTBETDI, MCIIONb3Ysl UUTUPOBAHNE WM BCTaBbTE CBOY CI0BA, I7i€ OHM ITOJXOAT.
VutepBbupa 30ByT JI>koH CMuc.

IIpumep:

KaK BbI ollfyll[aeTe HAUTy4YlIas KOMaHAA B IMre? OTO O4eHb YAMBUTEIbHOE YYBCTBO
OBITH YEMIIVIOHOM HAIIIeJi JIUTY, IIOTOMY 4TO B 3TOM TOIY MBI MHOTO paboTaeM 1, KaXKeTCs
3TO NPEBOCXOJHBIN pe3y/NbTaT HANPSKEHHOTO Ce30Ha.

Cmuc cxazan, 4mo nobeda KoMaHOH020 YeMNUOHAMA OULYUeHUST KAK NPeBOCXO0HbLIL pe-
3YIbMA 31020 Ce30HA. «IMO 0elicMBUMenbHO NPeBocxX00HOoe HYBCMB0 Oblmb YeMNUOHA-
MU Hawiell nueu» cKa3ai OH.

1) Kak Bamra KoMaH/ia TOTOBUIACH K 3TOI1 mure? Mbl Urpasiy MouTH KaXKAbI IeHb Ha IIPo-
TSDKEHMM TTOCTIeHYX 2 Hefle/b, II03TOMY MbI ObUIN (pM3M4eCcKy TOTOBBI, HO ObIIO OYeHb Ha-
IPsKEHHO Ha IMPOTSHKEHUY NOC/IETHNX HeCKOIBKYIX IHelT iyMast 00 9TOJ urpe 1 BONHYACH.
HukTo 13 Hac He crlal MHOTO Ha 3TOJ Heflesle, HO Mbl 3aHA/IM NIPEKPACHYIO MTO3UIIMIO M CKa3a-
7 camyt ce6e MBI COOVPA/INCh BBIUTPATD - VI MBI BHIMIPAEM.

2) Kak a1y ¢pmHaNIbHYIO UTPY MOXKHO CPAaBHHUTD C IPYTUMM UTPAMU 3TOTO ce30Ha? ITO
OIIpefie/ieHHO ObUIa caMast CJIOYKHAsI UTpa Ce30HA YMCTBEHHO U (PM3UYECKY U, XOTSI MBI BBIILIIN
B TPy OY€Hb YBEPEHHO, YTO Mbl BBIMTPAaeM MbI — JIy4lllasd KOMaHfa. [loBepue xopoliee, HO Bb
HUKOTTIa He JO/DKHBI ObITh OYeHb YBEepEeHHBIMMU B cebe.

3) Kak BbI gymaere, Kak urpanza komanga? IlpesocxopHo. Hama 3amuTa 6bp1a 4y Th-4yTh
crmabeit BHavYasIe, HO Hamajamolye ropenn. Kaxplit U3 Hac urpan c sHeprueii.

4) Kakoe oTHOIIIeHIIe KOMAaH/bI 3TOT0 IO/la CPABHMBAETCA C MPeAbIAYIIMMI rogamMn? Mer
OV 60TIee TOBEPUTETBHDI B 9TOM TOIY C TeX IOP, KOTZA s CTaJI UTPATh 3a 3Ty KOMAH/Y.
bonpmmHCcTBO 13 HAC UTPaKOT ceifyac BMeCTe Ha NPOTHKEHMN 3-4 JIeT ¥ Y HaC MHOT'O OIIbITA.
Byny4uyu KoMpOpPTHBIMU CO CBOMMY UTPOKaMU KOMaHABI uMeeT (00pasyer) 60/blIOe pasimn-
4iie Ha IoJIe.

5) BoI GyneTe OTABIXATh ceifyac, M HACTAKAATHCA CBOEl MOGemoil WIN BBI YoKe [yMaeTe O
npencroAmem cesone? O, mocse 3Toi UTPhI A YYBCTBYIO, YTO MHE HY>KHO OTHOXHYTb JOJITO€
BpeMsA. V, KOHEYHO >Ke MBI BCET/Ia [yMaeM O MPeJCTOsAIIEM Ce30HE KaK Mbl CMOXKEM Y/ITy4LIUTh

Hally UTPY — HO MbI XOTVIM HAC/IAOKAATbCA 3TUM KaK MOXXHO TOJIbIIE. M1 3aCiIy’>KBaeM 3TOro.
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SUGGESTED RESPONSES TO «PARAPHRASING PRACTICE» - RUSSIAN

Below are model responses to the «Paraphrasing Practice» worksheet. However, these are not the only
acceptable answers, and maybe not even the best answers.

1. Bo Bpems ¢m3ndeckoit MOArOTOBKY, IIOC/IE HECKOIBKUX Hefenb urp, CMUT CKasast, 4To KO-
MaHJIa OY€Hb BOIHYETCs 13-3a GUHAIBHOI UTPbl. « HUKTO U3 HAC He CIasl JOCTATOYHO, HO MbI
HOTYYV/IV XOPOIIYIO ITO3UIINIO U MBI IIPOCTO CKa3aju ceOe, 9TO MbI JO/DKHBI BHIUTPATDH 3TO»,
no6asm1 CMUT.

2. CMHT cKasajl, 4YTO UTpa Ha YeMIIMOHATe Hanborlee CII0KHAs B 9TOM Ce30He, KaK IICHXOJIO0-

TUYeCKI, TaK 1 pusmdecky. OTHAKO ero KOMaH/ia yBepeHa ¥ I0OeIUT, OHU UTPasIN TaK, KaK

OyzTO Apyras KOMaHza ObUIa JTydlle. « YBEPEHHOCTD — 3TO XOPOLIO, HO BbI JO/DKHBI HUKOTZA
He OBITD Yepecuyp YBepeHHBIMM B cebe», ckazan CMUT.

3. «Hamra 3amura 6pU1a HEMHOTO €120 BHaYajIe, HO Hallle HarafieHye OblJI0 TOPSYMM», TOBO-
puT CvmuT. «Ka>xbIi1 13 HaC CETOQHA BbUIOXKUIICS MO-IIOTHOM».

4. CMUT cKasaJl, 4YTO B 9TOM rofly KOMaH/ia Obl1a 60jiee yBepeHHOI, 4eM B rpoiutoM. OH n
OOJBIIMHCTBO WICHOB KOMaH/Ibl TP/l BMECTe Ha IIPOTSHKEHUY TPeX-YeThIpeX JIeT — STOT
OIIBIT CTAJI X IPEUMYIIECTBOM. «XOpOIlVe OTHOIIEH)A C KO/IZIETaMy 110 KOMaH/Ie JJaeT
OIpPOMHOE€ NIPENMYIIECTBO Ha Io7Ie», cKazan CMUT.

5. «ITocre 3101 UTPBI 5 YYBCTBYIO, YTO JNOJIKEH OTHOXHYTh Ha IPOTSAKEHUM KaKOTO-TO Bpe-
MeHM», ckasan CMut. OgHaKo OHM BCe BpeMsA IyMAIOT O CIEAYIOLEM CE30HE M KaK OHM MOTYT
MOJHATH YPOBEHb CBOe€ Urpbl, CMUT CKa3all, YTO OH U €T0 KOJIJIETY 110 KOMaH/Ie XOTAT Ha-
CITaXX/JaTbCA 3TOJ OO0l TaK JO/ITO, HACKOJIBKO 9TO BO3MOXKHO.



NOTES FOR A BASIC NEWS STORY

- At a town meeting, the mayor, John Brown, announces that Watertown is installing wi-fi.
- the meeting is held on Tuesday, October 17th, at 7pm.

- 12 people are in attendance

- Mayor says the wi-fi will be working by June

- It will be free to everyone under its “umbrella”

- the coverage will extend for a mile in every direction from Town Hall.

- The city is spending $14,000 on installation, and another $1000/year to provide wi-fi
coverage.

- “This initiative will launch Watertown into the 21st Century” -- Brown

- The initial money will come from a variety of sources. The town will contribute 6,000 from
the treasury. Mary Angelo, a local business-owner, will contribute $3000.

- Angelo - Angelo Furniture on Second Ave.

- Greg Hicks will contribute $2000
- Hicks - Hicks Construction

- The other $1000 from other donors
- the $1000/year will come from taxpayers

- Jane Austen, owner of The Corner Diner, objected to the plan, calling it “a waste of the
taxpayer’s money.’

- Austen: “It just doesn’t seem like the town’s greatest priority right now. Our roads are a mess
and the school is badly under-funded. Where’s the money for that?”

- Brown says this is entirely within the town’s budget and will not draw money away from
important areas like roads and schools.

- Local residents seem excited.

- Tim Hiser, 17, of Schuyler Rd., is looking forward to the wi-fi. “This is really cool. I think its a
great idea. We'll be the first in the county to have wi-fi like this”

- Jack Bender - 22, Ferry Rd., “It’s a really progressive initiative for this town. I'm happy to see
it”

- Mayor says those who don’t live under the coverage, “are always welcome to sit in a café or
restaurant and surf the net-- there won't be a charge”
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NOTES FOR A BASIC NEWS STORY - RUSSIAN

- Ha ropopckom cobpanui, Mmap, ko bpayH, ormacu, 4to B YoTepTayHe yCTaHAaB/IMBACTCSA
0eCrpOBOIHOI MHTEPHET.

- CobpaHye 6BUIO IIPOBELEHO BO BTOPHMK, 1710 OKTAOPs, B 19:00.

- 12 genoBek nmoceTunu cobpanue

- M9p CKasasl, 4To 6eCIpOBOIHON NHTepHeT OyfieT paboTaTh B MIOHE

- OH Oy/ieT ZOCTYIIeH KaXX/JOMY IO} CBOMM «30HTUKOM»

- TIOKpBITHE OyZleT pacIIMPATHCA Ha MIIIO B K&KIOM HanpasjieHuy ot Jopopckoro 3ana

- ropop Tpatut $14,000 Ha ycTaHOBNIeHMe, 1 Apyrue $1000/rox fist obecriedeHNs TOKPBITIS
0ecrpoBOIHOTO MIHTEPHETA

- «JTa MHULMATMBA [IepeHeceT YoTepTayH B 211 Bek» ___ Bpayn

- TIepBOHAYa/IbHBIE IEHbIM OYAYT IOTyYeHbI M3 pasHbIX UCTOYHNKOB. [opox BHeceT $6,000 13
Ka3Hbl. Mapu AHreno, 4aCTHBII OCHOBaTeNNb OM3Heca, BHeceT $3,000

- AHreno — AHreno Me6enb BTOPOTO IIOKO/ICHNSA
- Iper Hukc BHecet $2,000
- Huxkc - Crpoutennbctso Hukca
- octanbHble $1,000 OCTYNAT U3 APYTUX MICTOUHIKOB
- $1000/roz 6yAyT IIOCTYIIATh OT HAJIOTOILIATENbIINKOB

H)Keﬁ[H OCTCH, OCHOBATE/Ib KOMMCP‘ICCKOI‘O HI/ITaHI/IH, ITPOTECTYET MPOTUB II/IaHA, Ha3bIBasd
€ro <<TpaT0]7[ OECHET HAJIOTOIIATC/IbINUKOB».

- OcTen: «JT0 He BBIIIAAUT HaMOOBIINM IIPUOPUTETOM ropofa ceityac. Hamm foporu B 6ec-
nopszke. llIkonelr He puHAHCUPYIOTCA. [TIe HeHbry A1 9TOro?»

- BpayH roBopur, 4T0 3TO OTHOCTBIO B TPaHMIJAX TOPOACKOTO O1o/pKeTa I He OyfleT OTHMMATb
JEHbIY Yy APYTUX BaXXHBIX OTPAC/IEN, TAKMX KaK JJOPOIU U IIKOJIBL.

- MecTHbIe TTOCTOSHHBIE XKUTENN BBIT/IAOAT BOCXMIIICHHBIMMN.

- Tvm Xaiisep, 17, Ckynepckas Tpaca, [0 3TOTO MCKaa 6eCIIPOBOJHON NHTEPHET. «JTO peab-
HO KJIAaCCHO. MHe KaXKeTcs, 9TO 3aMedaTe/bHas uziesi. Mbl OyzieM IepBbIM FOPOJIOM B Halllel
CTpaHe, KOTOPBbIi1 IMeeT 6eCIIPOBOLHOI MHTEPHET, KaK 3TOT.

- [I>xex banpgep - 22, rpaca @eppu, «IT0 peanbHasA NpOrpeccuBHasA MHULIMATIBA /I 3TOTO
ropopa. S pag BujgeTh 3TO>.

- Map roBopuT, 4TO Te, KTO HaXOAUTCA BHE 30HBI IOKPBITIA, «BCETAja CMOTYT IIPUIATH B Kade
VIU peCTOpaH, 4YTOOBI IIOCUIETh B HETe — 3TO He OyZieT IIaTHBIM.



INTRODUCTION TO ETHICS LP5

Objectives: SWBAT define and discuss journalistic ethics; create their own code of ethics.
Materials: flipchart or chalkboard; projector; «Ethical Case Studies» handout
Procedure:

1.) Define ethics: a code of behavior based on shared ideas of right and wrong.

2.) Ask students to brainstorm some journalistic guidelines. What rules should journalists
follow? Are there any universal rules that should never be broken? Below are the basic rules
every publication starts with. If they don't get all of these, it's okay. When they're finished,
add whatever they left out, then discuss what each means-- especially independence and
transparency.

ALWAYS TELL THE TRUTH
Be fair and unbiased. Never purposefully misrepresent something or someone.

This includes making people (read: authority figures) appear better than they are. That is
not the job of a journalist, that's the job of a public relations representative. A good rule of
thumb is this: if you think someone in your story is going to be really, really pleased with it,
you've probably done something wrong.

Do everything you can to learn and present every aspect of a story
Do everything you can to ensure the factual accuracy of your story
Be independent

If possible, fund your publication yourself. Do not let advertisers influence content. Do
not let «sponsors» influence content. Do not let sources influence content. Do not show
sources stories for review before publishing. Avoid even the appearance of an outside party
influencing the editorial content of your publication. Without this, readers have no reason
to trust you.

Be transparent

If you take outside funding, be honest and open about where it comes from. If you make
a mistake, admit it and apologize. Make it clear in your writing where your information
came from; avoid using anonymous sources. In reporting, always present yourself as a
journalist before gathering information.

3.) Teach APME Code of Ethics. Here's an abbreviated version:
Responsibility
The good newspaper is fair, accurate, honest, responsible, independent and decent.

The newspaper should be a constructive critic of all segments of society. It should
reasonably reflect, in staffing and coverage, the community it serves. It should
vigorously expose wrongdoing, deceit or misuse of power, public or private. Editorially,
it should advocate reform and innovation in the public interest. Sources should be
disclosed unless there is a clear reason not to do so. When it is necessary to protect the
confidentiality of a source, the reason should be explained.
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The newspaper should uphold the right of free speech and freedom of the press and
should respect the individual's right to privacy. The newspaper should fight for public
access to news of government through open meetings and records.

Accuracy

The newspaper should guard against inaccuracies, carelessness, bias or distortion
through emphasis, omission or technological manipulation.

It should acknowledge errors and correct them quickly and prominently.
Integrity

The newspaper should strive for impartial treatment of issues and dispassionate
handling of controversial subjects. It should provide a forum for the exchange of
comment and criticism, especially when such comment is opposed to its editorial
positions. Editorials and expressions of personal opinion by reporters and editors
should be clearly labeled. Advertising should be differentiated from news.

The newspaper should report the news without regard for its own interests, mindful
of the need to disclose potential conflicts. It should not give favored news treatment to
advertisers or special-interest groups.

It should report matters regarding itself or its personnel with the same vigor and candor
as it would other institutions or individuals. Concern for community, business or
personal interests should not cause the newspaper to distort or misrepresent the facts.

The newspaper should deal honestly with readers and newsmakers. It should keep its
promises.

The newspaper should not plagiarize words or images.
Independence

The newspaper and its staff should have no obligations to sources and newsmakers.
Even the appearance of obligation or conflict of interest should be avoided.

Newspapers should accept nothing of value from sources or others outside the
profession. Gifts of any kind should not be accepted. Expenses connected with news
reporting should be paid by the newspaper. Special favors and special treatment for
members of the press should be avoided.

Journalists are encouraged to be involved in their communities, to the extent that such
activities do not create conflicts of interest.

Involvement in politics, demonstrations and social causes that would cause a conflict of
interest, or the appearance of such conflict, should be avoided.

A journalist should not report a story in which he or she is involved, directly or
indirectly.

Financial investments by staft members or other outside business interests that could
create the impression of a conflict of interest should be avoided.

Stories should not be written or edited primarily for the purpose of winning awards
and prizes. Self-serving journalism contests and awards that reflect unfavorably on the
newspaper or the profession should be avoided.

Exercise: «Case Study» Handout. Break class into two groups. Go through the cases one by one.



For each, assign one group to be “for publishing” and another “against publishing,” and debate
the reasons for either decision.

4.) Have students brainstorm as a class what rules they want to adopt for their own Code of
Ethics. They can use the APME Code of Ethics as a base, and add, remove, or modify elements
if they want.

5.) When the code is complete, make a large poster of it and hang it in the newsroom.
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ETHICAL CASE STUDIES

1. Two students in the 11th grade are allegedly caught stealing from a local store. They were
arrested by the police. Their names were not publicly released, but almost everyone knows who
they are. Do you write a story for your school paper about it? Do you publish their names? May

you legally publish their names?

2. One of the students in your school was killed by a drunk driver. One of the school
photographers was at the scene and took a picture that shows the dead student being pulled
from the vehicle. Many of the staff members are divided about whether to publish the photo or
not. Would the photo be offensive? Would it be an invasion of privacy? Would it be damaging

to students and community members? What would you do?

3. You are writing an article about the graduating class. You take quotes from many of the
students. Several of the quotes are critical towards several of the teachers at the school. You

don't interview the teachers. Should you publish the quotations?

ETHICAL CASE STUDIES

1. Two students in the 11th grade are allegedly caught stealing from a local store. They were
arrested by the police. Their names were not publicly released, but almost everyone knows who
they are. Do you write a story for your school paper about it? Do you publish their names? May

you legally publish their names?

2. One of the students in your school was killed by a drunk driver. One of the school
photographers was at the scene and took a picture that shows the dead student being pulled
from the vehicle. Many of the staff members are divided about whether to publish the photo or
not. Would the photo be offensive? Would it be an invasion of privacy? Would it be damaging

to students and community members? What would you do?

3. You are writing an article about the graduating class. You take quotes from many of the
students. Several of the quotes are critical towards several of the teachers at the school. You

don't interview the teachers. Should you publish the quotations?

From Getting the Scoop: A Handbook for Teaching Journalism and Creating a School Newspaper by Jordan
McCarron and Megan Tetrick (2005)



ETHICAL CASE STUDIES - RUSSIAN
«JTNYecKne ncropumn»

1. [IBoe yueHukoB 11-ro kacca OpUIM ITOIMaHBI HA BOPOBCTBE B MECTHOM MarasyHe. OHI
ObIIM apecTOBaHbI. VX nMeHa elle He OI/IaIlleHbl TyO/INYHO, HO IIOYTH BCe 3HAIOT KTO OHM. by-
JieTe M BBI MMCAaTh 00 3TOM CTATHIO [/IA LIKO/IBHOM ra3eThbl? bymeTe /i BbI mcaTh MX MMeEHA?

MoskeTe /i BbI JIETaJIbHO IIMCATh X MMeHa? HOH)KHI)I JIX BbI MICATh UX MMeHa?

2. OfuH U3 y4eHMKOB Balllell MIKO/bI ObUI yOUT MbsAHBIM BopuTeneM. OfMH U3 MIKOTbHBIX
¢dororpados 61 Ha MecTe aBapyM ¥ Chenan CHUMKM ciieHbl. Ha poTorpadusax cnacarenu Bbl-
TACKMBAIOT MEPTBOTO yYeHVKa U3-II0]] aBTOMOOW/Is1. MHOTHe YIeHbl pefaKLMy CIIOPAT O TOM
nevaTaThb /i 9TU pororpadun. ByayT mu 9T CHUMKM OCKopOuTenbHbIMU? Byaer nmu 910 Ha-
pyLIeHVeM 4acTHOV >ku3Hu? [IprarHAT 11 9111 GOTO YOBITOK YUEeHMKAM U WieHaM o0lecTBa?

By;[[eTe JIV BBI KCIIO/Tb30BATh 3TU CHUMKM?

3. Bol tuiete cTaThio O BBIITYCKHOM KJIacce. Bor OUTUPYETE MHOTUX YY€HMKOB. HeKOTOpre
BbICKa3bIBaHV KPUTUKYIOT HECKO/IbKUX y‘—II/ITeHeIu/I IIIKO/IBI. BBI He 6epeTe VHTEPBbIO Y YIUTE-

nevt. JJo/mKHBI U BBl MICIIO/Tb30BaTh 9TU IIUTATHI?

ETHICAL CASE STUDIES - RUSSIAN
«JTNYecKne ncropumn»

1. JIBoe yyeHukoB 11-ro kmacca OpUIM ITOIMaHBI HA BOPOBCTBE B MECTHOM MarasyHe. OHI
OBV apecTOBaHbI. VX nMeHa elle He OI/IaIleHbl TyO/INYHO, HO IIOYTH BCe 3HAIOT KTO OHM. by-
JieTe M BBI MACAaTh 00 3TOM CTAThIO /1A LIKOIBHOM ra3eThbl? bymeTe /i BbI mcaTh MX MIMeHa?

MoskeTe /i BbI JIETaJIbHO IIMCATh X MMeHa? HOH)KHI)I JIX BbI MICATh UX MMeHa?

2. OpfuH U3 y4eHMKOB Balllell MKO/IbI ObUT yOUT NbsHBIM BopuTeneM. OfUH U3 IIKObHBIX
¢dororpados 61 Ha MecTe aBapuM ¥ Chenan CHUMKM clieHbl. Ha oTorpadusax cnacarenu Bol-
TACKMBAIOT MEPTBOTO yYeHVKa U3-II0]] aBTOMOOW/Is1. MHOTHMe YIeHbl PefaKLy CIIOPAT O TOM
nevaTaThb /i 9TU pororpadun. ByayT mu 9T CHUMKM OCKOpOuTeNnbHbIMU? Byaet nmu 910 Ha-
pyLIeHVeM 4acTHOV >ku3Hu? [IprauHAT 11 9111 GOTO YOBITOK YUEeHMKAM U WieHaM o0lecTBa?

By;[[eTe JIV BBI KCIIO/Ib30BATh 3TU CHUMKM?

3. Bol ntuirete cTaThio O BBIITYCKHOM KJIacce. Bor OUTUPYETE MHOTUX YY€HIMKOB. HeKOTOpre
BbICKa3bIBaHV KPUTUKYIOT HECKO/IbKUX y‘—II/ITeHeIU/I IIKO/IBI. BBI He 6epeTe VHTEPBbIO Y YUUTE-

nevt. JJo/mKHBI Y BBl MICIO/Tb30BAaTh 9TU IIUTATHI?
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LP 6 SPECIAL SECTIONS: PROFILES

Objectives: Students will know the specialty stories in a newspaper and practice writing a
profile

Materials: flipchart or chalkboard; projector; «Example Profile» handout
Procedure:
1.) Introduce the different kinds of specialty articles in a newspaper.

- Profile

- Review

- Sports

- Interview (Q &A)

- Editorial (opinion)

- Column - a regular editorial written by the same writer on the same topic.

- News Brief - short news summary taken from other newspaper or wire service.
2.) Discuss briefly what each is, when/why it would be written, and in what department.
3.) PROFILES

A profile is a story about a unique or important person. In a profile, you should write about
1.) the person’s character, 2.) something great, unique, or interesting he or she has done/

is doing, and 3.) tell some exciting or interesting stories from his or her life. A really great
profile shows the reader what makes the person “tick”— what motivates the person to do
the things they do.

To write a profile, you must:
1.) Talk to the person a lot.

You need to gather lots of information that may seem strange to the person you are
profiling. If the person is telling you a story from his or her life, you should ask for as many
details as possible, so you can tell the story as if you were there and saw it happen. “What
were you wearing? What color? How did you feel? What did you see?”

2.) Watch the person at work, home, or doing whatever it is that he or she does. If it’s a
painter, watch him paint. If it’s a teacher, watch him teach. This is often where you get your
best “color”- details and situations that make a story interesting.

3.) Talk to the people who know this person— family, friends, coworkers, arch enemies, etc.

You should always ask the persons permission to talk to their family and friends. This
is not hard news, and you don’t necessarily have a “right to know.” Remember that a
journalist should respect a person’s right to privacy.

Respect is the difference between journalists and paparazzi.
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4.) Brainstorm what kinds of people in our community we might want to profile.
5.) Look at an example of a profile (handout attached)

6.) Discuss the profile

7.) Introduce the soft lede:

Profiles, like many features, usually use a “soft lede.” This means you don’t give the most
important information right away. Instead, you start with the most interesting part.

The most common soft lede is called the “anecdotal lede”” In this lede, you tell a short
story that illustrates your theme and gets the reader’ attention. It's usually one to three
paragraphs. Try to keep it as short as possible.

A soft lede is followed by a “nut graph,” which tells the most important information in your
story. This is like a hard lead.

8.) Read an example of an anecdotal lede (handout attached). Identify the anecdote and the nut
graph. Why does this lead work?

9.) SHOW, don't tell. Use stories and situations to demonstrate the person’s personality. Show a
few example of showing vs. telling:

Telling: Mr. Smith is a hard-worker.

Showing: It was 8 pm on a Friday, and almost everyone had gone home hours ago. But the
light was still on in Mr. Smith’s office, where he worked long into the night.

“He’s unbelievable,” says Sandy Mane, Smith’s co-worker. “This isn't a job for him— it’s an
obsession.”

Telling: Karen is very smart.

Showing: The classroom was silent as the teacher stared at the students. One by one, they
lowered their heads and said, “I don’t know.” Only one student, sitting right up front, had
her hand raised.

“T know, I know!” Karen said.

“I know you know;’ the teacher said. “I want to see if anyone else knows.”

Telling: Alex loves music

Showing: It was 10:30 pm, and the record store on 5th avenue began to close. One kid was
still in the store, in the progressive rock section near the back, with giant earphones on his
head and his eyes closed. An employee walked up and tapped him on the shoulder.

“Hey Alex, we're closing,” he said. “You've got to go”

Alex nodded and took the headphones off. He held a record in his hands.
“You want to buy it?” the employee asked.

Alex shook his head. “No money; he said. “As usual”

11.) Youre not writing a biography. Try to focus on one aspect of the person’s character,
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whatever you find to be the most important or interesting. You don’t need to say when and
where the person was born, who his or her parents were, etc. (unless this information is really
unique and relevant).

Exercise: have students interview and write a mini profile of a classmate.



SAMPLE ANECDOTAL LEDE

It was a busy morning for Director Monroe. He sat behind his desk, papers and grade books
scattered in front of his computer, his coffee cold and forgotten. A new semester was beginning,
and he had to do all the silent, tedious work that keeps a school running. The phone rang five

times in less than ten minutes.

Then a student poked his head in.

“Director Monroe?” He said. “Can I talk to you?”

Monroe took his glasses off, closed a big log book, smiled, and said, “Of course.”

Monroe, at the beginning of his twentieth year as school director, has always had time for his
students. It’s just one of the qualities that’s led him to win Best Director in the County 6 years

in a row. Now, as he turns 60, the whole school is wondering if he’ll retire.

“Not a chance,” says Monroe. “This is my life”

SAMPLE ANECDOTAL LEDE

It was a busy morning for Director Monroe. He sat behind his desk, papers and grade books
scattered in front of his computer, his coffee cold and forgotten. A new semester was beginning,
and he had to do all the silent, tedious work that keeps a school running. The phone rang five

times in less than ten minutes.

Then a student poked his head in.

“Director Monroe?” He said. “Can I talk to you?”

Monroe took his glasses off, closed a big log book, smiled, and said, “Of course”

Monroe, at the beginning of his twentieth year as school director, has always had time for his
students. It’s just one of the qualities that’s led him to win Best Director in the County 6 years

in a row. Now, as he turns 60, the whole school is wondering if he’ll retire.

“Not a chance,” says Monroe. “This is my life”
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SAMPLE ANECDOTAL LEDE - RUSSIAN

B ato yrpo pupexTop MoHpo 6511 04eHb 3aHAT. OH CUies 3a CBOMM CTOIOM, OyMaru 1 >Kyp-
HaJIbl ObUIN pa3OpOCcaHbl Iiepeli KOMIIbIOTEPOM, a ero Kode yyke ZTaBHO ObIIO OCTBIBLINM I
3a0bITBIM. HaumHaicst HOBBIIT ceMecTp, ¥ OH HO/DKEH OB Clle/IaTh BCIO CIIOKOMHYIO 1 CKYYHYIO
paboTy, KOTOpasi HaKAIIMBAETCs 32 BpeMsi paboThI LIKObL. TeneOoH 3BOHMI MIATh pa3 3a HO-

ClefiHME IeCATb MUHYT.

3areM B IBepy IT0Ka3a/1ach FOI0BA YYE€HNKA.

«[lupexrop MoHpo?» cipocun y4eHuK. «Mory nm g ¢ BaMu IOTOBOPUTH?»

MOHPO CHST 09K, 3aKPbUT OOJIBIIYIO 3AIVICHYIO KHUTY, YIBIOHY/ICS U cKasall, «KoHedHO».

MoHpo, B Hayajie CBOETO ABAJIJaTOrO TO/ja Ha IIOCTY MPEKTOPA, BCETa HaXOAM/I BPEMS JIs
CBOMX CTY[IEHTOB. VI 3TO TONIBKO OIHO Ka4yecTBO, KOTOPOe IIPUBEJIO €ro K Harpaze «JIyummii
JupexTop cTpaHbl» 3a 6 n1eT cnyx6b1. Ceityac emMy 3a 60, ¥ BCell IIKO/Ie MHTEPECHO, YIIeT JIn

OH B OTCTaBKY.

«bes BapnaHTOB», TOBOPUT MOHPO. «9TO MOS )KU3Hb.

SAMPLE ANECDOTAL LEDE - RUSSIAN

B 310 yTpO AupexTop MoHpo 6511 04eHb 3aHAT. OH CHJieN 3a CBOMM CTOIOM, OyMariu 1 >xyp-
HaJIbl OBUIN pa3OpOCaHbl Iiepeli KOMIIbIOTEPOM, a ero Kode yyKe ZaBHO ObI/IO OCTBIBLINM I
3a0bITBIM. HaumHaicst HOBBIIT ceMecTp, ¥ OH JTO/DKEH OB Cie/IaTh BCIO CIIOKOMHYIO U CKYYHYIO
paboTy, KOTopast HaKaIUIMBaeTCs 3a BpeMs paboTsl LIKObI. Tere)oH 3BOHNMI IIATD pas3 3a Io-

C/IeJHIE JEeCATh MUHYT.

3areM B iBepy I10Ka3a/1ach rOI0BA YYE€HNKA.

«[lupexTop MoHpo?» cipocus ydeHuK. «Mory i s ¢ BaMu IOTOBOPUTDH?»

MOHpO CHST OYKY, 3aKPBUT OO/IBIIYIO 3aNIVICHYI0 KHUTY, YIBIOHY/ICS 1 cKa3asl, «KoHedHO».

Momnpo, B Hauazie CBOETo ABafILIATOrO TOJA Ha IOCTY AUPEKTOPA, BCET/ja HAXOAU BpeMs I
CBOMX CTY/IEHTOB. VI 3TO TObKO OIHO Ka4eCTBO, KOTOPOE IIPUBETIO €T0 K Harpaje «JIydmmii
IvpexTop cTpaHbl» 3a 6 neT cmy>x6b1. Ceitdac eMy 3a 60, 11 BCel IKOJIe MTHTEPECHO, YIIeT In

OH B OTCTAaBKY.

«bes BapMaHTOB», TOBOPUT MOHpO. «ITO MOS XKM3HDb».



SAMPLE PROFILE
From Bed Bound to Breaking Boards

She had finally gotten her green belt in Tae Kwando. It was an amazing accomplishment for
Kameelah D, a thin African American girl standing about five feet tall. Only four years before,
she was told by a doctor that she would never walk again. It was quite evident that not only

would she walk again, but she would also run, jump, kick, and punch.

When Kameelah was 11, a routine physical uncovered an abnormal curvature in her spine.
It was soon after diagnosed as scoliosis. Kameelah, as well as her family, was devastated. They
were told by the doctor that only 10 percent of all children are afflicted by scoliosis, but her

family just couldn’t believe Kameelah was a part of that 10 percent.

Her first surgery was scheduled immediately. The doctor had the difficult task of

reconstructing Kameelah’s entire spine and then re-situating her organs around it.

“I had never been in the hospital for anything serious before, and I'd never had surgery,

either. I was so scared,” Kameelah recalls.

She was given something to fall asleep for the surgery, so that she would not feel anything.
Because this surgery dealt with the vertebrae and nerve connections to the brain, the doctor
had to make sure that Kameelah could still move her body parts right. Therefore, she was

awakened in the middle of the surgery.

“They would ask me to move my fingers, then my toes. I could barely comprehend what
was going on. It was bright, and things weren't very clear. In retrospect, I can’t believe that I was

awake while my back was split open, and the doctors had their hands in there”

The first surgery was successful, but Kameelah would have to return two more times for the
doctor to completely fix the problem. It was at the end of the third surgery when things went
wrong . . . really wrong. The doctor inserted a metal rod, which happened to be too small, into
Kameelah’s back. As a result, it compressed some of the nerves in her spine. She was practically

paralyzed from the waist down.

“I'm really very sorry but . . . I don’t think Kameelah will ever be able to walk again,” the
doctor informed her parents. But Kameelah’s father, James, as well as Kameelah herself, refused
to accept that prediction. Her father, a registered nurse, insisted that the doctor put her in
physical therapy and try to rehabilitate her. He insisted that he be there, too, along with the
therapist, helping to rehabilitate his daughter. But the doctor wouldn’t oblige. He said that it

was a lost cause, and that he knew that Kameelah could never walk again.

“I was really scared. I just remember telling Dad, ‘T have to walk. I have to walk, Dad” And
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he promised me, he swore to me, that I would walk again. He said just what I needed to hear”

James kept his promise. He brought Kameelah home in a wheelchair and worked with her,
doing exercises that would have been ridiculously easy for any other person, but that were
excruciatingly difficult for Kameelah. After about a year, Kameelah was miraculously able to
walk with a walker. In no time, she even got strong enough to get along without the walker.
Eventually, she walked confidently, and even ran steadily. Now, at the age of twenty-two, she

can execute a flying sidekick with the greatest of ease.

“Not bad for someone who was told she would never walk again, huh?” she jokes.

Credit: www.thewritesource.com



SAMPLE PROFILE - RUSSIAN

Om lpedena Mocmenu 0o PaspyweHusa lpaHuy

Ona o4Ty IoTy4nsIa CBOI 3e/IeHbIi MosC 110 TOeKBOH/O . ITO OBIIO MPEBOCXOTHBIM
noctivkeryeM g Kamwer [I. , XymeHbKoiT appoaMepyKaHCKOI IeBOYKY BHYIINTETLHOTO
pocTa. /Iumb yeThIpe rofa Has3az JOKTOP CKas3al eif, 4YTO OHA HMKOT/Ia HE CMOXET XOAUTh. IJTO

O4Y€BIIHO, YTO OHA HE TOJIbKO HE CMOXKXET XOONTb, HO I 6eI‘aTb, TIpbITaTh, INHATD U TOJIKATD.

Korpa Kamue 6b1710 11, y Hee 06Hapy>kKmmy HEHOPMaIbHBIN U3I1M6 O3BOHOYHMKA. DTO
IPOM30IIIO BCKOpe IOc/Ie 0OHApyKeHuA cKomo3a. KaMima, Kak 1 BCA ee ceMbs, IyBCTBO-
BaJla ce0s1 OIyCTOIIEHHON. [IOKTOp cKasasl MM, 4To TONbKO 10% nmeTeil cTpajaoT 13-3a CKO-

JIN03a, HO €€ CEMbA HE MOT/Ia TIOBEPUTD, YTO Kamwuina 6p11a B unciie stux 10%.

Ee nepsas onepans 6b1a HeMeI/IEHHO 3alUIaHVPOBaHa. JJOKTOPY IPeICTOAIO0 JOBOIBHO
CTIO>KHOE 3aJJaHue, Beflb OH JJO/DKEH 0BT peKOHCTPYMPOBATh BeCh II03BOHOYHMK Kammyisl 1

IIOTOM PACIIONIOKUTD €€ OpTaHbl BOKPYT HETO.

«HO 9TOI'0 4 HUKOTOa HE Obl1a B 6OHI)HI/ILI€ I10 TAKOMY CE€pPbE3HOMY IIOBOY I MHE HUKOI'IA

paHbIIe He Jie/ianu oneparyio. MHe ObIJIO O4eHb CTPALIHO,» ToBOopuT Kamma.

Eit cpemanmu kKakoii-To HAPKO3 Ha BpeMsl OIlepaLlii /It TOTO, YTOOBI OHA HIYETO He YyB-
cTBOBasA. VI3-3a TOTrO, 4TO 9TO XMPYPIUIECKOE BMENIATE/ILCTBO OBIIO CBA3aHO C KPOBEHOCHBI-
M ¥ HepBHBIMM OKOHYAaHUAMY MO3Ta, TOKTOP JO/DKeH ObUI yoenuThbes, yto Kammnia cMmoxer

CBO6OI[HO AOBUTATb 4aCTAMU TEa. HOBTOMY, oHa Obl1a pa36y>1<eHa B C€pennHe Onepannmn.

«OHM moNpOCH/IN MEHA MOUIEBEINTD a/lbllaMy, IOTOM CTYIHAMMU. I CMyTHO IOHMMAJIa,
YTO MIPOVICXOANT. BBIIO O4eHb APKO, M Belly He ObUIN YeTKUMIU. SI He MOTY ITOBEpPUTb, YTO
MeHs IPUBeN B ce6s1, KOrjja MosI CIIHA OblIa IOIHOCTBIO OTKPBITA U B Hell OBUIN PYKY Bpa-

qen».

[TepBas onepanus npoura ycnenHo, Ho Kamuna go/mkHa 6bl1a elile IBa pasa IIOCETUTD
Bpaya, YTOOBI TOJTHOCTHIO YCTPAHNUTD IIpobieMy. TpeTbs omeparysa NOAXOAMIA K KOHITY, KOT/a
Jie/1a OLJIN IIJIOXO. .. OYEHb IJI0XO. JIOKTOp BCTAaBU/I META/I/IMYECKUIT CTEPXKEHD, KOTOPDIN
OKa3aJICA C/IMIIKOM MaJIeHbKUM 1Al ciiHbl KaMumyibl. B pesynbraTe OH 3a)Kar HECKONIBKO He-

pBOB B 03BoOHOYHMKe Kamumyibl. OHa Obl1a MpakTUYeCKy apaan3oBaHa.

« MHe o4eHb XaJb, HO... 5] He fymato, uto Kamuia korga-nm6o cMO>XeT XORUTb CHOBa»,

nporHpopmupoBan Bpad poguteneit feBouku. Ho orer; Kamuner, [I>keitmMc, Tak e, Kak U
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Kamunna, oTkasasncs IpUHATD 9TO NpeanonokeHne. Ee oTer, sapeructpupoBaHHas HsHSA, Ha-
CTOSI/I HA TOM, YTOOBI JOKTOP MPOMNCA il pM3MOTepaNIO I TIOMBITAJICS PeadUINTIPOBATD
ee. OH HaCTOsUT Ha TOM, YTOOBI OBITH TaM, BMeCTe C PU3NOTEPANIeBTOM U IIOMOYb peadun-
THPOBATh ero Boub. Ho Bpau He cormacunca. OH ckasaj, 4To Bce IOTEPSAHO, ¥ OH 3HAET, 4TO

Kammnnna HUKOrjga He CMOXXET XOOUTDb CHOBA.

«MHe OBIIO OYeHb CTPAIIHO. Sl IOMHIO TO, KaK TOBOPWJIA ITATle, YTO A JO/DKHA XOAUTh. V1
OH IToo6eIaT MHe, YTO A CMOTY XOAUTb cHOBa. OH CKa3aj TO, YTO MHE HY>KHO ObIJIO yCIIbI-

m1aTb».

Ixerimc cpepykan obemanne. OH orBe3 KaMmury momoit Ha MHBaIMTHOM Kpeciie 1 pabo-
TaJI C Hell, iefast YIPaKHEHMsI, KOTOpble ObUIN CMEXOTBOPHO IIPOCTBIMMU JiIsI TI0OOTO Yeto-
BeKa, HO yepecuyp c1oXKHbIMM AA Kamubet. [TpumepHo uepes rop, Kamua yygom cmora
XOIMTD caMa, 6e3 KocTbureit. [To3)e oHa cMOI/Ia XORUTD YBepeHHO M Jaxke Oerarhb. Ceivac, B

BO3pacTe [IBAJLaTH IBYX JIET, OHa MOXET /Ie/IaTh Ca/IbTO C OPA3UTENbHOI IETKOCTHIO.

«Hemmoxo /L1 TOTO, KTO CKa3aJsl, YTO s HUKOIMa He CMOTY XOUTD, HE TaK JIN» IIyTUT OHa.



SPECIAL SECTIONS: EDITORIALS LP 7

Objectives: Students will be able to recognize and write editorials
Materials: flipchart or chalkboard; projector; «Sample Editorial» handouts
Procedure:
1.) Explain what an editorial is:

An editorial is where you write your opinion about current events.

A column is an editorial with a theme (sports, politics, environment) that is written by the
same writer every issue.

A great editorial is more than your opinion- it’s a call to action. You want to motivate your
readers to do something positive in your community.

2.) Tips for writing a strong editorial:
Research, research, research!

A good editorial is a good argument. You don’t just say your opinion, you show that you're
right using facts.

3.) An editorial must be:
Focused
You should have a reason for writing the editorial, and a clear point of view to convey.
Entertaining
If a reader is bored, they will stop reading, no matter how good your argument is.
Fair

Consider arguments against your own opinion, and include them in your writing. Don’t ignore
opinions you don’t agree with.

4. How to write an editorial.
The essay structure is a good start.

. Introduction
a. Introduce the theme
b. State your point of view

. Body
a. Supporting argument 1

1. Supporting facts

b. Supporting argument 2
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1. Supporting facts
c. Supporting argument 3
1. Supporting facts
1l. Conclusion
a. Restate your opinion

b. Extend your argument by suggesting a solution to the problem, some kind
of action readers can take, or a projection for future developments

Exercise: Read sample editorials (attached) and discuss. Identify the different parts. Identify
strengths and weaknesses.

Homework: Choose a topic (in class) and write an editorial.

* It would help to prepare a list of relevant topics to get the ball rolling.



SAMPLE EDITORIAL 1

Lose the Uniform

Many schools in the United States require that students wear uniforms. They think that when
students don’t have to worry about their clothing, they will learn better, get better marks, and
have better behavior. But now, some experts disagree. They say school uniforms are a bad idea,

and schools should get rid of them.

First of all, many experts say that uniforms stop children from expressing themselves.
Self-expression is an important part of youth and preventing it could be bad for a child’s
development. Also, students who cannot express themselves through clothing may express
themselves in other, more dangerous ways, like tattoos, piercing, or bad behavior like drug

abuse.

Secondly, uniforms discourage diversity and individuality. Everybody is different, and students
should learn how to live with people who look, dress, and act differently. They should also learn
that clothes make an important statement about who they are-- dressing inappropriately in
high school can teach children to dress appropriately as adults. A school should try to prepare
children for the real world, and in the real world there are no uniforms. They need to learn to

be judged by how they look and present a positive image.

Lastly, not every family can afford a school uniform. Though some say that uniforms are
cheaper because it’s one outfit for every day, this is not true. Students will still want to buy

normal clothes for life outside of school, so the uniform is just an extra expense.

The goal of the uniform is to improve learning, but schools with a uniform policy report no
actual changes in marks or behavior. If this policy is not working, it’s time for schools to change

the policy.
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SAMPLE EDITORIAL 1 - RUSSIAN

IToTepars popmy

Msuorue mkonsl CIIIA Tpe6yroT, 4TOOBI yYeHNKY HOCUIN IIKOIbHYIO popmy. OHM [yMaloT,
YTO KOIZIa YYEHUKI He IO/DKHBI 3a00TUTHCA O CBOEH OfeX/ie, OHM OYIYT JTydllle YIUThCA, I0-
JTy4aTh BBICOKME OL[eHKM U jTy4ie ce6s BecTy. Ho ceiiuac HeKOTOpBIe 9KCIIEPTHI He COIIACHBI C
3TuM. OHU TOBOPSAT, YTO IIKO/IbHBIE (POPMBI — I/TOXasI Mfes U LIKO/IbI O/DKHBI OT HUX OTKa-

3aTbCA.

Hpe>1<11e BCETO, MHOTMIE SKCIIEPTHI TOBOPAT, YTO IIKO/IIbHbIE (bOprI MOTyT OIrpaHM4INTDb neTeIZ
B CaMOBbBIPpa)KE€HVN. CaMOBpraX(eHI/Ie SAB/ISIETCS Ba)XKHON YaCThIO MOIOAOCTN, 1 OTpaHNYEHNE
€ro MOJKET II/IOXO CKa3aTbCA HA pa3BUTUN pe6eHKa. TanKe, Y4€HUKH, KOTOPbI€ HE MOT'YT BbI-
pa3uTb cebsc IIOMOIIBIO OAEK APl MOT'YT BbIpa’kaTb cebs IIpy moMoumu Opyrux, 6os1ee omac-

HBIX CIIOCOOO0B, HAIIpUMep Py IIOMOLIY TaTy, IMPCUHIOB M/IV HAPKOTVIKOB.

Bo-BTOpBIX, IIKOTBbHBIE GPOPMBI 00€CKYPaXKMBAIOT Pa3HOOOPA3HOCTD ¥ MH/IMBULYAIbHOCTD.
Bce nmiony pasHble 1 yIeHVKN JODKHBI YYUTHCS )KUTD C IIO{bMM, KOTOPbIE BBITTIAASAT, OfleBa-
I0TCSI U JIeVICTBYIOT IIO-pa3HOMY. Taxoke OHM JOJDKHBI Y3HATD, YTO C IIOMOIIBIO OJeXK/IbI MOXKHO
CHeNaTb BaXKHbI aKIIEHT Ha TOM, KTO ThI eCTb. J]a, 0fleBasiCb HECOOTBETCTBEHHO B CTapLIeN
IIKOJTE, YIEHNKI CMOTYT COOTBETCTBEHHO OfIeBaThCsI BO B3pocyoit >ku3uu. [IIkomna go/mKHa
CTapaThCsl IIOATOTOBUTD fIETEN K pealbHOMY MUPY, @ B HeM HeT YHU(OpMbL. OHU TO/DKHBI
HAy4MUTbCS OBITH OLIEHMBAEMBIMM 110 BHEIIHVMM KPUTEPYSAM U IPEACTABIATD JOCTOHDII

BHEIIIHMI BUJ,.

K Tomy e, He Bce CeMbI MOTYT ITO3BOINTH cebe MKONMbHYI0 hopMy. MBIC/Ib O TOM, YTO
IIKOJIbHAS pOpMa OOXOANUTHCS JlellleBIIe, TAK KaK ee HY>KHO HOCUTD ©KeJHEBHO, a0CypAHa.
Yd4eHMKM Bce-paBHO OYyT HY>KAATbCsI B HOPMAJIbHOL OffeXK/ie /sl KM3HY BHE IIIKOJIbI, TaK

YTO IIKOJIbHAA POPMa — 3TO IIPOCTO JIMIIHUE PACXOJBL.

Llenb BHeApeHNS LIKOTBbHBIX (POPM — pasBUTHE YUeObl, HO MIKOJIBI C IPABIMJIOM HOIIEHMs HOp-
MBI, HE OT/INYAKOTCA pPeabHbIMU M3SMEHEHUAMY B OLJeHKaxX My nosefennn. Ecim aTo npasu-

JIO HE pa60TaeT, IIKO/IaM ITOpa USMEHUTD IIpaBUIa.



SAMPLE EDITORIAL 2

Fire in Vacant Buildings: A National Problem with a Local Solution

Just a year ago a pair of firefighters entered a burning vacant warehouse in Worcester,
Massachusetts to rescue two homeless people reportedly living there. A short time later each
radioed they were lost in heavy smoke and were running out of air. Four more fighters rushed

in to rescue them. All six died in the next few minutes.

What happened in Worcester stunned this nation and focused attention, again, on the
horrendous hazard of unsecured vacant buildings. The theme of this year’s Arson Awareness
Week, It Can Happen Anywhere, is meant to convey that message; anywhere a vacant building

exists there is a very real danger another Worcester could occur.

We all know vacant buildings often become sites for serious felony crimes. Only the poor and
elderly usually have first-hand experience with the depressing effect dilapidated buildings have
on their neighborhood or how quickly such buildings become magnets for trash, dope dealers,

the homeless, curious children and fire.

There are thousands of fires in vacant buildings each year in this country. Three in every four of
these fires are officially classified suspicious or incendiary. To make matters worse, firefighters
are three times as likely to be injured fighting fire in a vacant building as in an ordinary

structure fire.

Targeting vacant buildings for fire and arson prevention is the single most effective thing we
can do to prevent the threat to firefighters, private citizens and other property. This boils down
to securing the building against entry by unauthorized persons. Properly secured, any value it

has can be preserved against damage by vandals, the weather and fire.

The first step in the process is to demand action by City Hall to make each vacant building
secure by compelling property owners to comply with sensible fire and sanitary code
requirements. Using existing civil and criminal penalties in conjunction with government
and private redevelopment funding offers the best opportunity we have to control blight and

ultimately abandonment.

Make no mistake about this - if the property owner fails or cannot be located the city ultimately
has the responsibility to remove the threat. It is often possible to recover any investment by
placing a lien on the property. Funding must be found to accomplish this quickly or we risk

still another version of what happened in Worcester.
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More than half a million fires were deliberately set in America last year, and over half of those
fires were set by youngsters and juveniles under the age of 18. Those fires killed more than
500 people and destroyed about $2 billion worth of property. Fires in abandoned or vacant
buildings played a role in this epidemic.

Firefighters around the country do the very best they can with short budgets and even shorter
public attention spans. They are our true heroes, day in and day out. But they can’t do it alone

and we must not put them in the face of grave danger by doing nothing..

One opportunity to make our own community more aware of the fight against arson begins
today. It’s called National Arson Awareness Week, and the theme this year is “It Can Happen
Anywhere”

Gerard Naylis, President of the International Association of Arson Investigators and Tommy
Short, President of the International Association of Special Investigation Units, have both
said “The lives and property lost as a result of arson needlessly reduces the quality of life for
everyone. The diligence and hard work of both public and private investigators towards the

identification and reduction of arson should be recognized and supported by everyone.”

Arson wears many faces. Arson is a troubled kid with the lighter . . . a hate monger with an ax
to grind . . . a gang member seeking to prove his toughness . . . an urban disease that eats away

at the core of our cities. . . and pestilence that further blights poor rural communities.

Those statistics are frightening-and sobering. National Arson Awareness Week should make all
of us perk up our ears and respond to our local fire departments call for community support

in the war against arson. The most effective way of combating arson, of course, is simply

to prevent it from happening. That takes more than just federal dollars, it takes bodies of
committed people. Everyone in [insert name of city] needs to get involved in this worthy cause.
Working together, we can make real progress in snuffing out a cowardly act that ruins far too

many lives in this country.



SAMPLE EDITORIAL 2 - RUSSIAN

OT'OHb B 3ABPOIIEHBIX 3JAHMAX HAIITMOHAJIbHAA ITPOBJIEMA C MECT-
HbIM PEHITEHVEM

Bcero rop Hasaz mapa mo)KapHMKOB BOIIIA B TOPSIIIL 3a0poIIeHHbIN CK1aj B BopkcTepe,
MaccauyceTc 4TOOBI CIIacTy ABYX 0€3IOMHBIX JTIOfel, )KUBYLIUX TaM. Uepe3 KOPOTKMUII IPo-
MEXYTOK BPEeMEHVI OHU ITOTEPSUINCh B TSHKEIOM JBIMY U OCTaINCh Oe3 Bo3ayxa. Eme ueTBepo

criacaTenen 6POCI/UII/ICb crracathb ux. Bce aIiecTepo oru6/IM B TeYeHe HECKOMbKIX MMHYT.

To, uto npousouno B Bopkcrepe, ole1oMnio HalyIoO 1 CHOBA IIPUBJIEK/IO BHYMaHMe OIac-
HOCTU HeOXpaHsIeMbIX 3a0pOIleHHbIX 3annit. Temoit aToro roma Ha «Haimonanbuoit Henere
[Tpegorspaienns Ilomxoros», oy Ha3BaHMeM «ITO MOXKET CIYIUTHCA T7ie YTOHO», CTa/I0
00Cy>XIeHVe 9TOro COOOIEeHN A, Befb APYroil BopkepcTckumil oXKap MOXeT CIyYUThCS ITie

YTOJHO, T7ie eCTb 3a0pOIIeHHbIe 3aHN.

Bce MbI 3HaeM, 4TO 3a0polIeHHbIe 3JaHNs YACTO CTAHOBATCS YYACTKOM JIJIs COBEPILIEHIS
CepbesHBbIX MpecTyIUIeHnit. TobKO y 6eHBIX U IOXKW/IBIX OOBIYHO €CTh COOCTBEHHBIN OIIBIT
60pb0OBI ¢ HerpeccuBHBIM 3D PEeKTOM pas3pyLIeHHBIX TOMOB. A 3ayMBbIBA/INCh IV BbI, Ha-
CKOJIBKO OBICTPO TaKMe OMa CTAHOBSATCS MaTHUTOM JiI1 MyCOpa, HAPKOTOPTOBILIEB, Oe3/10-

MHDBIX, JIE0OOIBITHBIX I[eTeﬁ " I1I0>KapoB.

Kaxzipl1it roy; B CTpaHe C/Iy4aloTCsl THICSYM ITOXKapOB B 3a0pOLIeHHBIX foMaX. Tpy U3 dyeThIpex
HOXKapoB 0QUIAIbHO KIaccuPUIMPOBaHbl KaK IO03PUTE/IbHBIE U cnydariHble. Hauxynmmm
ABJIAETCS TO, YTO OOPACH C OTHEM B 3a0POLIEHHBIX IOMAX, IIO)KapHbIe PUCKYIOT B TPU pasa

Oorblie, HeXkenu py 6opbbe ¢ orHeM 6oree OPAVHAPHOI CTPYKTYPBL.

Vcnonb3oBaHye 3a0pOIIEHHBIX JOMOB B KaKJX-TO LIeJIAX U IPESOTBPAlleHle IIOf[)KOTOB 9TO
Hanboree pocToit 1 3¢pPeKTUBHBII CIIOCOO PeNOTBPAIeHNsI YTPO3bI )KM3HM II0>KaPHUKOB,
YJaCTHBIX I'PXX/JaH ¥ [PYTOro MMYIIecTBa. 3aliiieHHOe JO/DKHBIM 00pa3oM, 1060e paBIjo

MO>KeT 00eCIIeYNThb 3aIUTY OT BaHJAJIOB, KaTaCTPOQ, TOTObI I OTHS.

[TepBBIM LIaroM B IIpoOIiecce JO/DKHO CTaTh TpeboBaHMe JeiiCTBUI OT TOPOJCKON aIMUHN-
CTpauuy, KOTOpble CAENMA0T KaXj0e 3a0pOolIeHHOe 3laHe 3alIVIIIeHHBIM METOIOM IIPUHY>K-
ileHVs1 COOCTBEHHMKOB Ha YCTAHOBJIEHNE IIPOTUBOIIOXKAPHOTO 000PY/IOBAHNS U YCTAaHOB/IEHVE
CaHMUTAPHOrO Kofa. VIcnonb3oBanye CyIeCTBYIOMX IPAXKAAHCKIX 1 YTOIOBHBIX HAKa3aHNI B
CBSI3U C IIPAaBUTENTbCTBEHHBIMU 1 YaCTHBIMMU JOOPOBOMBHBIMU pOHIAMU OOecrieunBaeT Hau-
JIy4IIyI0 BO3MOXKHOCTb, KOTOPYIO MBI MOITIV ObI UMETb J/IsI KOHTPO/IMPOBAHUSA Y/IbTUMATB-

HOT'O TIOKMTaHUSA TOMOB.

Yro6bbl HE JOIIYCTUTD HU eJII/IHO]U/I OLIMOKM B IIJZIaHE, €CIIN YaCTHBI COOCTBEHHNK He npunpep-

JKMBA€TCs IIpaBUJI VIV HE MOJKET HaXOAUTDHCA B TOPOJE, OTBETCTBEHHOCTD 3a YHUYITOXXEHNIE

a1



42

YIpO3bl HECET OH CaM. HacTo BO3MOYKHO BO3Bpalll€HNE KAV TA/IOBIOKEHN A METOLOM U3 DATUA
COOCTBEHHOCTM. q)I/IHaHCI/IpOBaHI/Ie OOJIDKHO OBITDH Haf;II[eHHbIM I 6bICTpOI‘O BbITIOJTHEHUM A

3a/IaHMA, VIV JKe MBI PUCKYeM CTaTh IPyTUM IIPUMEPOM TOT0, 4TO IIpom3o1no B Bopkcrepe.

Borbiiie IOMyMM/UIMOHA ITOXKapOB 3a MPOIIIBIN O] OBV YMBILIJIEHHO IPOM3BE/IEHBI B
Amepuike, 1 6071blIIe TIOIOBMHBI 3TUX MOXKAPOB IIPOU3OIIIN IO BIUHE TOJPOCTKOB U MOJIOZIBIX
mofielt B Bo3pacTe jo 18 net. Otu noxkapsl younu 6omee 500 mofelt M HAHEC/IN YaCTHBIM CO0-
CTBEHHUKaM yuiep6a 6ojee yeM Ha 2 61jUMoHa Ko/tapos. [Toxapel B 3a0pOIIeHHBIX JoMax

CTAHOBATCS I EMIEN.

[To>xapHble BCell CTPaHBI [e/AlOT BCe, YTO MOTYT C/IeIaTh IIPY TAKOM MU3EPHOM OIOfpKeTe 1
ellle MEHBIIMM BHUMaHMeM o6bmecTBa. OHY HAalllM HACTOSAIIME TepOM, KOTOPBIE IeHb 3a JIHEM
yOexxmaoT Hac B 3ToM. Ho OHUM He MOTYT CIIpaBUTBCA € OXKApaMy B OMHOYKY U MBI He JIOTDK-

HbI TOJIKAThb X B OITACHOCTb BO3paCTaHMEM CBOETO 6e3pa3nmqm{.

EcTb ofiHa BO3MOXXHOCTb CJie/IaTh Hallle 00111ecTBO 60/1ee OCO3HAHHBIM B TOM, YTO HY>KHO
60pOTHCsI IPOTUB TOJKOTOB, KOTOpbIe HabupawT 060pot. OHa HasbiBaeTcs «HannonanpHast

Hepena IIpegorBpamenns [Tomxoros», TeMa 3TOro rofa «9T0 MOXET CIYYUTHCA I7Ie€ YTOJHO».

Ieponbp Heitnuc, Ilpesunent Vintepraunonanbaoit Accounauuu Paccnegosanns Iopgxo-
roB 1 Tommu llopr, IIpesupent VutepHanmonanproit Acconnanun CrnenyanbHbix O6benu-
HEeHUII 110 PaCCHGI[OBaHI/IHM, CKa3aJimn: <<>KI/I3HI/I n CO6CTB€HHOCTI) TepHIOTCH 13-3a 110 K0ros,
KOTOpbI€ U3/IMIIHE IIOHVKAIOT Ka4eCTBO KIU3HY BCeX Tofielt. Jleneraumm u TA>Keblii TPy,
BCeX IPAKIAHCKMX U YaCTHBIX CIeJOBATeIell IO OTHOILIEHNIO K MIeHTUDUKALIUN U COKpallje-

HUIO TTOJ[)KOTOB JIOJDKHBI OBITh IPU3HAHBI U MOJII€P>KaHbI BCEMU».

[Tomxoru umeroT MHOTO L. [TomKor — 910 pebeHoK ¢ hOoHapeM... MCTUTETbHbIE HEHABICT-
HUKI. .. YWIEHbI 6aHJI, KOTOpBIE UIYT CII0CO0 TOKa3aTh MX >KECTOKOCTb. .. TOPOJCKast 60/Ie3Hb,
KOTOpas IoefjaeT CepALeBUHY HAlllVIX TOPOIOB. .. M BpeJHOE HaCeKOMOe, KOTOpOe JJOIIO/THY-

TEIbHO I'yOuT OeHOE CeNbCKoe 001IeCTBO.

OTa cTaTucTHKa ImyraeT u npobyxpaet. Haumonanvnas Henens IlpenorBpamenns ITomxoros
IO/DKHA IOMOYb HaM HaBOCTPUTD C/IyX, HAYYUTDb HAC pearupoBaTh Ha TO, K YeMy Hac IIPU3bI-

BAaIOT IIOYKapHBIE YaCTY U MPU3BATh 00IIECTBO MOAEP>KaTh 60PHOY € MOPKOTaMIA.

Hanb6onee appekTMBHBIM CIOCOOOM CpaskeHMs € TOJPKOTaMM, KOHEYHO, SIB/ISETCS IPOCTOE
npepoTBpalieHye. 9To 6epeT ropasno 6osblile, 4eM pOCcTo (efrepanbHble CPEACTBA, ITO
OepeT Tema mopy4yeHHbIX nofieit. Bee B Tetepe (BcTaBHOe Ha3BaHuUe ropoja), eCTeCTBEHHO,
JIO/DKHBI OBITH BOBJIEYEHBI B IIeYajIbHble COOBITISI. PaboTast coo6111a, MBI MOXKEM peajbHO
IPOrpeccupoBaTh B OCTAHOBKE TPYCIMBBIX EMICTBUIL, KOTOPbIE paspyIIal0T Yepecayp MHOTO

JKU3HEI B 9TOI CTPaHe.



SPECIAL SECTIONS: REVIEWS LP 8

Objectives: Students will be able to write informed, even-handed reviews of music, films, and
books.

Materials: flipchart or chalkboard; projector; «Sample Review» handouts
Procedure:

1. Explain what a review is:

A review is a story that informs the reader about a piece of art or entertainment, like
a movie, CD, book, concert, or other live show. Although a review should express the
journalist’s opinion, it should still be fair and informative. As with editorials, a good
review is more than just an opinion: it's a reasoned opinion. You need to tell why you
did or did not like a movie, CD, etc.

2. Introduce and discuss the parts of a review (below). Brainstorm adjectives that could be
used with each part. Not every review will include every part, but you should think about
each carefully.

Movies: Genre, setting, main characters, plot, acting, visuals, pacing, story, music,
dialogue, action, characterization, themes

CDs: Genre, lyrics, comparisons to previous albums by the same artist, how you felt
listening to the album, originality, comparisons to similar artists, outstanding songs

Concerts: Genre, songs played, showmanship, appearance of band and stage, crowd
composition, mood, performance (better than the CD or worse?).

Books: Genre, writing style, comparisons to other works by the same writer, length,
plot, characters, setting, themes

3. Review structure (for film, but it's basically the same for everything):
Paragraph 1

You should include the following: name of the film, prominent stars of the film, basic
setting (time and place), and type of film (comedy, adventure, drama, etc.). State your
opinion about the film.

Paragraph 2

Write a plot summary for the movie. Do not reveal the ending. Discuss at least 5 events
and be sure to cover the entire scope of the movie, except the very end. Keep it short.

Paragraph 3
Discuss the films strengths and weaknesses. Choose one of each to expand upon below.
Paragraph 4

Discuss one positive aspect of the film. You may choose from acting, direction, editing,
costume design, set design, photography, background music, or anything else you may
think of. Be sure that you are specific and cite examples from the movie.
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Paragraph 5

Discuss one negative aspect of the film. You may choose from acting, direction, editing,
costume design, set design, photography, background music, or anything else you may
think of, but obviously choose something different from what you discussed in the
previous paragraph. Be sure that you are specific and cite examples from the movie.

Paragraph 6

Give your overall reaction to the film as well as your opinion about the quality of the
film. Also include your recommendations for potential viewers.

* Of course, there is lots of room to be creative in a review. Use this as a starting point,
not a rigid template.

Exercise: Look at an example of a good review and discuss what makes it good.

Homework: Have students write a review of the last movie they saw.



SAMPLE REVIEW

FORREST GUMP

“Life is like a box of chocolates. You never know what youre gonna get.” However, when you
watch Forrest Gump, starring Tom Hanks as Forrest and Robin Wright as Jenny, you know

you are going to get a lot of laughs and even a few tears. The screenplay for the 1994 movie was
written by Eric Roth, based on the novel by Winston Groom. The story follows Forrest through
30 years of trials and tribulations, placing Forrest within historical moments of history, and in
pursuit of his one dream- his “most special friend,” Jenny. Forrest Gump won Oscar awards for
Best Picture, Best Actor (Hanks), Best Director (Robert Zemeckis), Film Editing, Visual Effects
and Adapted Screenplay. The movie was well deserving of these awards since the acting and the

visual effects were extraordinary.

The films’ actors success in portraying their characters is a major factor in the film’s awards.
Tom Hanks and Robin Wright worked well together, just like “peas and carrots.” The on-
screen chemistry between the two was phenomenal. I felt a real connection between the two,
finding myself mad at Jenny when she blew Forrest off and in tears when he told her that he
was heading to Vietnam. Tom Hanks IS Forrest Gump. He breathes life into the guy and you
will feel what Forrest feels. Robin Wright gives the best performance of her career, surpassing
what she accomplished in The Playboys. Another performance that stands out is that of Gary
Sinise. Sinise plays the part of Lieutenant Dan Taylor, whose life is saved by Forrest during the
Vietnam War. I thought that Sinise was quite convincing with his emotions throughout the

movie, as if he was really a disabled vet who had lost both legs in the war.

Just as good as the actors were those working behind the scenes with the special effects.
Throughout Forrest Gump the special effects were incredible. During Lieutenant Taylor’s
scenes, I was convinced that he really didn’t have legs. I was studying the scenes, looking

for any signs of legs, trying to figure out how it was done. It turns out that each and every
frame was painted over to give it the true to life values that it holds. Also bringing the movie
more credibility was the ability to place Forrest in history-making events. These events
ranged from Forrest teaching Elvis how to swing his hips to meeting Presidents for various
accomplishments. These television clips of Forrest were done with such finesse that they look

real.

This story, complete with the Oscar winning performances in both acting and special effects

is perfect for those in need of a dose of goodness. My family enjoys watching Forrest Gump
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together for rejuvenation, to view someone with true values of honesty, friendship and family.
Forrest, with his heart of gold and his low IQ, never gives up. He always looks for the best in
every scenario. The movie opens with a feather floating down over the city, landing at Forrest’s
feet. Near the end of the story, Forrest questions, “Do we each have a destiny - or do we just
float around accidental, like on a breeze?” As you are contemplating this question, the feather

reappears and floats through the countryside right up into the ending credits.



SAMPLE REVIEW - RUSSIAN

OOPPECT Ir'AMII

«KusHb Kak KOpoOKa IIOKOTAaoK. Thl HUKOIZIA He 3Haelllb, YTO MOTy4nib». Ho korga Tbt
cmotpuib ¢uibM Qoppect lam, ¢ Tomom Xankcom B ponu Poppecta u Pobus Paiit B poru
JI>KeHHM, THI TOYHO 3HAEIIb, YTO Oy/ielllb MHOTO CMEATHCS U Jake IIPOPOHUIID HECKOTIBKO
cnesuHok. Cuenapmit st puibma 1994 roga 6s01 Hanmcan Ipukom Poccom, o MoTuBam
HOBeIbl YnHCTOHA [pyMma. VicTtopusa pacckaspiBaer o 30 rofax CIBITAHUI M TOPECTE], I10-
KasbIBasl Haybo/Iee BbIJAIOLeCs] MOMEHTBI 13 XV3HU PoppecTa, CBA3aHHBIX C UCTOPUYECKI-
MU MOMEHTAaMI M O TIPeC/IefJlOBaHNY eT0 OTPOMHOI MEYTHI — €T0 «CAMOTO 0COOEHHOTO Apy-
ra» [xennu. ®oppect lamn nonyunn npemun Ockap B HeCKOIbKMX HOMMHaNyAX: Jlydias
Kaptuna, JIyummit Axrep (Xoukc), Jlyunmit pexxmccep (Pobepr 3emeckuc), MonTax ®unbma,
Busyanpable O¢pdextnr n CueHapuit. OuabM 4eCTHO 3aC/Ty>KIT 9T Harpajbl, TaK Kak Urpa

aKTepoB U BMU3yanbHble 3 PEKThI ObUIN SKCTPAOPANHAPHBIMIA.

YcnemrHOCTD akTepOB G1IbMa BIIOTTHE SIBHO IOB/IMsUIA Ha pakTophl Harpap ¢punbMa. Tom
Xankc 1 Pobepr PaiiT oueHb XOpoIIo paboTany BMecTe, KaK «TOPOX ¥ MOPKOBb». DKpaHHasd
XUMVSI MeXy TTapoii 6bl1a peHOMEeHaIbHOIL. I 4yBCTBOBAJI peabHYIO CBSI3b MEXAY Iapoii,
HEeMHOTO 3/1m7cA Ha [>keHHM, Bellb OHa 3acTaBuita PoppecTa IIaKaTh, KOTZA OH CKa3aJl, YTO
oro6biBaeT Bo BrerHam. Tom Xankc u ECTD ®@oppect [amn. OH BabIxaeT )XK13Hb B 4€/IOBEKA,

U BBI IIOYYBCTBYeTe TO, 4TO 4yBCTByeT Poppect. PobuH Paiit faeT HamyqImit TOMIOK [Jis
CBOEJT Kapbepbl, IIPEeBOCXOAA TO, UTO Aenana mns [1nsi6os. [Ipyrad urpa, KoTropas BOCXMIIALT,
ato urpa lappu Cunuca. CuHMC UCIONHAET pOb NefiTeHanTa [IaHa Teiinopa, 4blo )KM3HU CIIac
doppect Bo BpeMs BoIHbI BO BreTHaMe. S ymaro, uto CuHMC ObIT 04eHb YOEAUTENbHBIM B
CBOVIX SMOLMAX Ha NPOTsDKeHUN GuiibMa, 6yATo OH U IpaBfia ObUI CITY>KaLIIM, KOTOPBI 110-

Tepsin 06e HOTML.

Taxoi1 >ke Xopoleif, Kak U UTpa aKTepoB, OblIa padora co crenaddexramu 3a kagpom. Ha
nporspkeHnn ¢unpma «Poppect [amm» crerad ekt ObUIM POCTO MOPA3UTETBHBIMU. Bo
BpeMsI CLIeH C JIeNITEHaHTOM Teil/TopoM s1 ObUIT yBepeH, UTO y HETO JIefiCTBUTE/IbHO HeT HOT. S
JileTa/IbHO IIPOCMATPUBAJI BCe CLIEHBI, ICKA/I XOTb KaKOJI-TO C/Ief} HOT, IIbITasICh IOHATb, KaK
3TO caenano. OKasanoch, 9YTO KaK/as CTPYKTypa Obl/la HAPMCOBaHa, YTOOBI IPYUATh IIPaB-
JIOTIOZOOHOCTD KMSHEHHBIM CUTYALAM, KOTOPbIe COTEPXXUT GpuiibM. Takoke BHeCeHMe B
¢unbM y6enuTenbHOCTU CTAI0 BO3MOXKHOCTBIO Brivcath PoppecTa B MCTOpUYECKye COOBITHS.

OTM COOBITYA IPOCTUPAIOTCS OT TOTO MOMEHTa, kak DoppecT yunm DBuca Kak pa3ManBarh

47



48

6é,I[paMI/I [0 BCTpEUIN NIPEINNEHTOB /I PEHNIEHNA pa3HbIX BOIIPOCOB. ITU TeTeBU3MOHHbBIE

KJ/INIIbI (DOPPQCTa 6bpUIN Ce/IaHbl TaK XOpPOLIO, YTO OHM BBIT/IAOAT p€a/IbHbIMN.

Ota ucropus, oTMedeHHas nmpemuert Ockap, Kak 3a UTPy aKTepoB, TaK U 3a crie;ddpeKTsl, Be-
JIMKOJIENTHA M HY>KJAeTCsA B J03€ MOoXBal. Mos ceMbs IOoTy4Ynia yA0BOAbCTBYIE OT IPOCMOTpa
«Doppect [amm», BMecTe ¢ BOCXUIIEHNEM OT YBUJIEHHOTO 00pa3lia YecT, APY>KObI 1 CeMbI.
DoppecT co cBOMM 30/10TbIM cepanieM 1 Hu3kuM IQ, Hukoraa He craercsa. OH Bcerga NIeT
xopotree B 06011 curyanyy. GrabM HaunHAeTCA II0Ka30M IIepa, JIETAIOIIET0 Haj TOPOJoM,
KoTopoe majaet y Hor Poppecra. B kon1e uctopun sonpoc @oppecra: «Y BCex mu eCTb Cy/ib-
0a, M1 MBI IIPOCTO JIeTaeM BOKPYT CIy4aifHOCTelt, Kak Ha Opuse?». [loka BbI pasgyMmbiBaeTe

HaJl 3TUM BOIIPOCOM, II€PO B3JIETAET U JIETUT IIPAMO K KOHIIY TrOpOfia.



EDITING LP 9

Objectives: Students will be able to structure and package stories, write headlines, captions,
and deks

Materials: flipchart or chalkboard; projector; sample story

Procedure:

1.) Give a brief introduction to the lesson and explain the job of an editor.

The job of an editor is to make the story the best it can be, and to make it work for the
publication. A freelance writer may miss the tone of the magazine, or write too long, etc.
An editor must be ruthless. Editing falls into two categories:

1. Macro. This is «big picture» editing. This is usually the first phase. An editor reads
the story over quickly and looks for:

Structure

Tone

Major errors (like bad sources, bad logic, editorializing, etc.)
Length

Holes. Is there information missing? Questions the readers will still be asking?
Another obvious source the writer should talk to?

2. Micro. This is also called “copy editing” This is where an editor fixes grammar,
spelling, punctuation, style, and all that boring stuff.

Every editor has his or her own style. Personally, I prefer a more laissez faire approach,
preserving a writer’s individual style even if I personally dislike it— as long as it’s
technically correct.

More than anything, an editor is an idea machine. Ideas are your livelihood. Not only
do you generate story ideas at a pace of about five a day, you think of how to package
the stories (Below are the elements of packaging a story).

2.) Exercise: Give students a sample of a disorganized article (attached). In groups, have
them correct the structure and suggest improvements (more sources? Who?). Then have
them cut the story by 50 percent.

3.) Introduce headlines.

Hard news headline. This is easy. It tells the most important part of the story. For
example: “Obama introduces new health care bill,” “Plane crash kills 5 in Texas,”
“Batman saves Gotham City from Joker;” etc. Don't try to be clever or funny in hard
news headlines and never, ever use puns.

Feature/magazine headline. This is harder. Magazine headline writing is an art— you
need to find the essence of your story, convey it in less than 6 or so words, and hook
your readers all at the same time. The headline in a magazine article is more about
enticing and setting the tone than informing the reader. It's almost poetry.
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Note: designers can always ask you to write shorter or longer headlines to fit in the final
design.

Exercise: Have each student write three headlines for the story they just edited. Read
them all and have the class vote on the best.

4.) Introduce deks.

Often, magazines (and sometimes newspapers) use “deks” below their headlines. A dek
tells the reader what the story is about in three sentences or less. Like a good magazine
headline, a good dek sets the tone of the story and hooks the reader. However, a dek is
more informative. Especially in a magazine article, a dek balances a poetic headline with
information. Usually a reader will decide whether or not to read a story after reading
the dek.

Exercise: Have each student write a dek for the story they just edited. Read them and
vote on the best.

5.) Introduce captions.

A caption is yet another place to hook a reader. A good caption should briefly explain
the photo, without telling the obvious; identify people; then go beyond by situating the
photo in the story. All in two sentences.

Exercise: Give students issues of their own newspaper with photos (so they know the
story), and have them brainstorm captions (or better captions if you already have them).
Each student thinks of three, class votes.

6.) Introduce sidebars.

A sidebar is extra content connected with a feature story. It helps the reader engage,
makes the material more interesting, makes design more interesting, and provides more
information or a different point of view for a more well-rounded story. Some popular
sidebars are:

- Interviews with people in the story.

- A fact box pertaining to the story (statistics or something)
- “Man on the street” polls

- Graphs illustrating data

- Advice or how-to’s

- Sub stories (an expanded anecdote or side-story that didn't fit in the original
story.)

- Short biographies of important players

- Background information (for example, for a story about our school director,
we did a timeline of past school directors)

- Timelines

Exercise: Have students brainstorm 3 sidebars for the story. Vote on the best.

7.) Introduce web content.



Like sidebars, an editor needs to think of how a story can be packaged for the internet.
Can you add a photo gallery, a video, an interactive map, a poll, a quiz, etc.? Usually, you
want to do something interactive. That’s what the internet is all about.

Exercise: Have students think of three ways to package the story online. Vote on the best
three.

8.) The most important job of an editor, however, is thinking of stories in the first place.
Nobody can teach you how to be creative. Read a lot. Find inspiration wherever you can.
The more you do it, the better you will get at it. Creativity is the most important quality in
an editor.
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SAMPLE STORY FOR EDITING LESSON
Print and cut along lines. Have students (re)organize it.

Cucrema Bnagu BikTopa fIHykoBMYa B ITaHaxX i TBOPLIiB nepenb6ayvaa JeKiibKa KII40BUX
€/IeMEHTiB: IOBEPHEHH: Oi/IbIIOCTI B/IaIHNX IIOBHOBAYKEHD /10 PYK IIPe3UIEeHTa, KOHTPOJIb HaJl

Hap/IaMeHTOM, BIUIMB Ha CY/IOBY CHCTEMY Ta KOHTPOJIb HaJ| iHpopMaliiiHO cdeporo.

Bci 1i K1r10490Bi MO3MIIii CTa/M peanbHICTIO MeHIIe HiX 3a pik. Komangi fIHykoBmya Branocsa

BCe 13 TOTO IEPETKY.

Hesxi mosuuii 3panmcs MBYUKO, ajie 3 IIYMOM, SK Iie Oyro 31 3miHoo Koncturymii. Jesaki —
MIBUJKO Ta 6e3 myMy, 5K 3 cynoBo pedopmoro. Hoa indopmariiiHa peanpHicTh, Honpu

CIIPOTUB 3HAYHOI Ki/IbKOCTI JKyPHAJIIiCTiB, I0CTaBajIa IOCTYIIOBO.

OpHak 3apa3 MOYKHa KOHCTAaTyBaTy QaxT: Blajia Ma€ «M SAKUI» KOHTPOJIb HaJl Te/eBi3iliHuM
IIPOCTOPOM, MA€ B CBOIX pPyKaX IOJIOBHI iHCTPYMEHTM TaKOT'O KOHTPOJIIO Ta TOTYETHCSA 1O HO-

BJX HACTYIIiB.

Ille y TpaBHi MUHYIOTO pOKY 6y/10 3p03yMiso, 110 MOAil B YKpaiHi po3BMBaTUMYThCA 32
«POCINICBKUIM CIIeHapieM»: KOHTPOJIb HaJl TelleOaueHHAM, «IIOThbOMKIHCBKi I€EpEBHI» B Ipeci,

JIOKasIi3alisA conianbHOI eHepril akTMBHUX TPyl B IHTepHeTi.

HesanexHi fpykoBaHi BUaHHA HOTPiOHI, abu 3aBX/ay MO>KHA 6y/10 BKa3atyu 3axony — BCs
KPUTMKA 3 IPUBOJY CBOOOAM coBa € mmycTolo. [Tosa Tum, fpykoBaHa npeca B YkpaiHi, 3a
BUK/TIOYEHHAM KiJIbKOX BUJIaHb, 110 IX MOKHA ITIOpaxyBaTy Ha MabLiAX OfHIEI pyKu, He BIIN-

BOBa i He (haxoBa.

Bce HaiibinbI KpuTryHe 3i0paHe B iHeTi, AKMIl )KMBe BTACHUM BipTYa/IbHUM XUTTAM. A Macl,
1[0 POOTIATD pe3ynbTaTyi BUOOPIB, IUBIATHCS TenebadeHHs. ToMy KOHTPO/Ib HaJy HUM — CIIpa-

Ba I BAaiV IPUHIMIIOBA 1 BaK/IMBA.

Tenexkananu 0cob61MBOro CIIPOTUBY HE YMHWIIN, 3a BUKTIOYEHHAM [JEAKUX )KypHa}'IiCTiB, 10

CKJTanCsA sIK podecioHam Ta 0co6MCTOCTI 3a OCTaHHI poku. 3a el 9ac iX mpocTo mpubpanu
3 edipy.

Binblra yactuHa TeneBi3iiHMX )KYPHATICTIB, sKi y TpaBHi 2010 3asaBWIM PO 1IeH3YPY, 260

no3a edipom, abo na TBi.



I 1e He BunagKoBicTh uu npodHenpuaarHicTh. e 1inkom 3posymina TakTmKa.

SIkio kparoro pernopraxucra kpainu Ceprist AHpyIKa, skt po6us HavipoHiuHimIi
HOBJMHHI T€JIECIOKETH, 110 3aCMY4YyBaJIii He OJHOTO BUCOKOIIOCA/IOBIIA, ajie laBajlil PENTUHT
Iporpami, IepeBoJATh B «IOKYMEHTa/IbHe KiHO» — Iie He poTanis. lle nensypa. Ane fosectu ii

HEMOXXJINBO.

Ba>xaHHA B1agy 0OOMeXUTY KPUTUYHICTD B e(ipi AMBOBYDKHMM YMHOM CIIBIIA/IO 3 OaXKaHHAM

B/IaCHMKIB KaHaJIiB «He CTBOPIOBATM COO1 HETTPMEMHOCTET».

«Peopranisanii» Ta «MofgepHi3aLil» Te/leKaHaJIIB CTa/IM HiYMM iHIINM, K IXHIM BIIEBHEHUM
IOBOPOTOM B 6iK pOo3Ba)ka/IbHOTO MOBJICHHSIM. 3 PeITMHIaMy BCe rapasfi, 3 IpUOyTKaMy TeX.

A ronoBHe - 63 «TOTOBHOTO OOJTIO».

HoBuHu 6inbIocTi 3arabHOHAIIiOHAIBHUX KaHaIiB CTA/IM irHOPYBATH Lii/Ty HU3KY IPOTECT-
HYIX HOZiVl, KpUTUYHYX 3a5B Ta JEKOro 3 0CO0/MIMBO IOMITHUX KpUTHUKIB. [Ipo mpencTaBHUKIB
BJIafiM — AK IIPO MepIiiB: abo mobpe, abo Hifgk. Bee 1e mobpe feMOHCTPYe MOHITOPVHT KOJIET 3

Tenexputuku.

Oco6mBo nomiTHi Taki TeHpeHnii B edipi [lepuroro HarjionanbHoro, mpsmo 3a1e>xHOro
Bif O1ompxeTHOrO piHaHCYBaHHA. SIKIo Temy 6fokeTty Ha [lepiioMy TemekaHasi KOMEHTYe
OfIHa €IVHA JIIOIMHA — ITpeM ep-MiHicTp A3apoB - 1ie, 3BiCHO, He nensypa. lle «pegakuiina

TOIITUKA».

AJle AKIIO MOAMBUTICA HOBMHM Ha €AMHOMY TefeBi3iliHoMy oasuci TBi, Ta mopiBHATH iX 3 HO-
BJHAMM JIepXKaBHOTO KaHAITy, TO Oy/ie TOYHO 5K B CTApOMY pocilicbkomy aHekorti: 3 OPT Bn
KMBeTe B OfHiN KpaiHi, 3 HTB B 30Bcim inmiii. Ile e ogHe cBifueHHA peanbHOCTI ClieHapio 3

MiBHOYI

[Toxu mo B YkpaiHi BAasocs BTpUMaTy IpsiMoedipHi MaiifaHIMKM, OFHAK JesAKi 3 HuX He-
IIOTAHO PefaryloTbcs OIM3bKUMMY IO B/Ia/iV IIOTITTEXHOIOTaMI, @ YYacTh B IUCKYCisAX 6epyTh
HepeBa)XHO OfHi i Ti > BCiM 3HaMOMi IepcoHaxi, 1110 MaloTh He)OpPMa/IbHUI CTATYC «IITaXiB-

TOBOPYHIB», ajie peaJibHO HIYOIr0 He BUPIIIYIOTh.

[Tepury ocoby ep>kaBy XKYPHAJIICTU MajIii MOX/IMBICTh MOOAYUTY BXXVBY i CIUTATH IIPO

HarajibHe OJVH pa3 3a Bechb pik. Becp iHmmit yac SIHykoB1Y nepebyBae mij NIbHUM OKOM
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BJIaCHO1L Hpec—cny>1<61/1, SAKa IPpUMYAPAETbCA HaBiTh 3a KOpPAOHOM HE JOIIYCTUTHU HEY3TOAKEHO-

IO CIiZIKyBaHHSA rapaHTa 3 IPecolo.

[ 11e HaBpsA[ YU € TOKA30M «BiIJAHOCTI MEPIIOi 0COOU iffesiM IeMOKpaTii», PO 1[0 TaK 4aCToO

IIOBTOPIOE OTOYCHHA IIpE3NICHTA.

BinpuricTs pimeHp B KpaiHi yXBalTIOOTh «IIifi KMJIVIMOM», KOJHI JUCKYCI II0/I0 HUX HE € MOX-

JIMBYIMM 3 OIJIAAY Ha BifcyTHIiCTD iHdoOpMaIlil y caMyX >XypHaJIiCTiB.

Cucrema 3HayHO 6i/Ibllle OPi€EHTOBAaHA Ha 3aXVCT MEPIINX OCi6 Biff MOCATaHb XypHATICTIB OT-
pUMaTy BiiNOBifi, aHDK Ha 3aXMUCT NpaBa CyCHiIbCTBA 3HATH i po3ymiTu. ToMy >KypHamicTiB

CTaJIM YacTile OUTH, O TOTO K MPALiBHUKY IPAaBOOXOPOHHUX OPTaHiB.

Omno3snuis, 3aMicTb TOTO, abu PaxoBO ONOHYBATH BIafli, 30MBAETHCS Ha OaHA/IbHY HETATVBHY
PUTOPMKY i HAMAra€TbCA BTPUMATICA B MeJjia IIPOCTOPIi 3 BUKOPUCTAHHAM TaKOI'O 3BMYHOTO

CII0CO0Y, K «PKMHCA».

Cucrema nobynoBaHa B TaKuii Crioci6, aby He JONYCTUTY IOSABY B epipi HOBYX /TI0fel, HOBUX

IYMOK Ta ifeii.

Braga nmanivHO 60iThCA KOHKYPeHIIil, TOMY KOO KPUTHKIB — BU3Ha4YeHe i 0OMexeHe.
BoHo Mae [03Bin Ha KPUTHKY, ajie He 3/jaTHe IIPOAYKYBaTy HOBi opieHTHpH i popMyBaTn

aZbTepHATUBHI CLIieHapil.

TamanoBuUTI Ta ACKpaBi KYpPHAIICTU TaKOXX BUABJAIOTHCA HeNMOTpiOHMMY cuctemi. Humn
ckmaziHo KepyBaru. [ooBHMI pecypc iHpopMaliiiHOro MOB/IeHHs — MO/IoAb. TaM HeMae
aBTOPUTETIB Ta I'€HepaJliB, Ha cny>1<6i nuie conpgartu. TuM madve, 1o i KOIITYIOTb COMAATH

3HAYHO OCIICBIIC.

ConpgaTyt He MalOTh OCOOIMBOIO YABJIEHHA IIPO TaKi pedi, AK collia/ibHa BiIIIOBila/IbHICTDh

JKYPHAIIICTUKMY, Micifo mpodecii uu peasbHy CyCIiIbHY BaXK/IMBIiCTD TEM.

LI¥M ysABIEHHAM 0COOMNBO Hifle 3 ABUTUCA: XXYPHATICTChKA MIKO/Ia PaKTUIHO PajsSHCh-
Ka i He pepopmoBana. [HCTUTYILIi], Ha KIITANT Mpod ok un npodeciitHux acouianii, He

PO3BUHEHI, /TI0fieil, 10 € aBTOpUTEeTaMu B Ipodecii MOXKHa IepepaxyBaTyl Ha MalbLsX. . .

Hacnim(m TaKOl IMOMITUKN KaHa/IN Bi,'[[‘—IYIOTI) BXXe H6336ap0M: TenebayeHHs BTpadaTume

no3uiii iHpopmaniitHoro MOBHIKA, BOHO IIePeTBOPUTHCS Ha CYI[IIbHY PO3Ba’KaliBKY.



3a indopmauiero mogu NTUMYTD fo Mepexi. I o Th Bxe He moBepTaTNMyThCA.

Kinpkicts Th KopucTyBa4iB MOCTINIHO 3HVKYBATUMEThCS, SIK 1 KiZIBKIiCTh IPUOYTKIiB KaHAIIB.

OpnHak, TeneMeHeIKepaM 1ie 3apa3 3Aa€ThCs HA/[TO Bifila/IeHOI0 TepCHeKTUBO. A Tapma.

Bsxe cporopHi moiTvyHi HacTPoi CycHinbCcTBa BU3HAYA€E He TenebadyeHHs, a [HTepHer. [Ipo 110
CBiTuMTb JOCBif x0oua 6 Erunty. Came coljiayibHi Mepexxi cTanmu 0CHOBOIO i GOpMYBaHHS

TPYIL, 1O BUCTYIVIM IPOTH TIpe3uaeHTa Mybapaka.

YKpaiHcbKa B/1aJia IOKM He HaZiTO BUBYM/IA JOCBIJl OCTaHHIX PeBOMIOLIN. JHYKOBIY IepeKoHa-

HUIL, 10 Iie Bifibyocs yepes «Majy KiZIbKiCTb DKi».

ITosa TiM, X04 yKpaiHChbKi MOXKHOBJIa/L i HE BIpATh B MOXK/IUBICTb IHTEpHET pecypciB Ta
coljiaIbHUX MepeXX BIUIMBATH Ha MOIITUYHI IPOLIECH, TOCTPI pO3CIiyBaHHA IPOTH HUX, AKI
3’IB/IAIOTHCSA caMe B iHeTi, iM He HagTO O Brofo6u. ToMy Ga>kaHHS KOHTPOJTIOBATY 1ii Mefiia

BUHMKAE IMOCTINHO.

OpHuM i3 Takux cupo6 Moxxe ctatut 3akoH «IIpo iHdopmarniliui areHii», IPOEKT IKOTO
3HaxopuThes B Papi i axuit Mo>ke 30008’ 13aty [HTepHeT BUJAHHA, 10 PO3NIOBCIOIXKYIOTD
inpopmariiro, peectpyBarucs sk iHpopMaLiiiHi areHIil. A 0T>Xe, Y AepXKaBy 3 ABUTHCS

MOXX/IMBICTD 11030aB/IATY iX IIpaBa Ha BiAOBiHY AiATbHICTD — MOMIVMPeHH: iHpOopMaIil.

[Tox¥ 110 IOBHOTO YSABJIEHHA TIPO T, 5K Ile FAPaHTYBATV TEXHIYHO, HeMae. Ajie 6a)KaHHA €

HaII€BHE.

3a IMX yMOB TpafMiiifiHa )XypHa/lTicTMKa B KpaiHi gerpaaye. JKypHanicTUKy TBOPATh
nepcoHartii. Aje Biajii i MeHeIKepaM He MOTPiOHi Ti, XTO MAaOTh Mi3Ku Ta XpeOTu. A iHmii — He
Ha/TO IIiKaBi Bxe aypuropii. HoBi aBTopuTeTnt GopMyIOThCA B iHTEpHETI Ta COLliaIbHUX Mepe-

ax. [Tpore To memo iHme.

JKypnamictuka Brpadae roctpi Ta guckyciitai popmarnu. Kpaina cnocrepirae 3a TaHIaMuy,
CIIiBaMU «Ta/IaHTiB» i 3MaraHHAMM eKCTPACEHCIB 3aMicThb TOTrO, abu 6aunTy AKicHi grcKycii

PO IIUIAXU PO3BUTKY, aHa/Ii3 Ta (paxoBy MyOMLNCTUKY.
B TaHIsX i ciBax HeMae HIYOro MOTraHoTro, aze He o0pe, KO/ BOHYU € TOTa/IbHUMU B edipi.

Te, 1110 3a TakMX YMOB, KpaiHa He Ma€ a/IbTePHATUB BIaJii HA PiBHi ifell, mporpam Ta

HepCOHaIii — 04eBUIHO. AJte 1ie i 6y/10 3aBIaHHSM.
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MepiitHuit pHOK B KpaiHi fierpaziye, 60 Hemae BibHOI KOHKypeHLii. [TpaijfoBaT Ha HbOMY
MaloTh IIPaBO JINIIE JIOSA/IbHI 0 Biaagyu. OTpumary jineHsii 6e3 «IoiTHYHOro faxy» Hepeasb-

HO.

ITe He poOUTD Mefiia CMJIBHMMIU Ta BIUIMBOBYIMI, Iie He A€ iMITY/IbCiB PO3BUTKY. AJle Ije 0Co-
0/11MBO HIKOMY i He TOTPIOHO 3 YYaCHMKIB PUHKY, SIKi 63 >KOJHOI 60pOTHOM OTOAVINCS 3

HOBVIMU IIpaBUJIaMU I'pU i HaBUIIEpEOKN MHOCITIIAITh MaKCUMaAbHO HiI[HaH_ITYBaTI/ICFI.

I[Ipo pedopmu Ta pyx Brepes TOBOPUTY He JOBOAUTHCA. bo mMimaThcs BOHM MaKCUMYM PO3-

MOBaMI, AK 1II€ BiH6YBa€TbCH, HallpUKiIang, 3 CYCHiHbHI/IM MOBJICHHAM.

3peniToo, Ha PO3MOBM 3aMICTb JIili BUTpauyeHo ocTaHHi 6 pokiB. lllancom, sKi faBanu 5 3
TUX POKiB, 3HAYHOIO MipOI0 He CIIPOMOIINCA CKOPUCTATUCA caMi )KypHaJIiCTI Ta TpaBlii Ha
PUMHKY, a0y 3aKpinuTy 3MiHM Ta HOCV/INTY BIUIMB, TAPAHTYBATU COOi 3aXVCT Ta MATPUMKY

cycninbcTBa. Tenep iX nocTaBuIM nepey iHIIMM 3aBIAHHAM: BYXKUTH.

To>x, Ko/ CBiT OroAVHY CTa€ Oi/IbII IT00ATBHNM, KO/IY KOHKYPEHIIis 3pOoCTaEe, a
iHpopMaliliHi BIVINBY IPOHMKAIOTD 3Bifycib, YkpaiHa BTpavae HallinHime — gac. I 1i

MOYX/TMBOCTI, sIKi MOT/I 6 IaTV KpaiHi CU/IbHI, He3a/Ie)XHi Ta BifmoBiganbHi Mefia. ..



NEWS BUSINESS

Objectives: Students will understand the basics of selling newspapers and magazines.
Materials: flipchart or chalkboard; projector; Several Ukrainian publications

Procedure:

1.) Ask students how newspapers and magazines make money.
2.) Present the four ways that a publication makes money:

1. Subscriptions. A person who subscribes to a newspaper or magazine gets every issue
for a set period of time (a year, two years, etc.) automatically, and at a discounted price.
Newspapers and magazines like subscriptions because they are stable and guaranteed.

2. Newsstand sales. These are issues sold at kiosks and stores. They’re harder to predict
than subscription sales.

3. Classifieds. Most newspapers have a section in the back for “classifieds,” where
people or businesses can buy a small space to advertise something. Often, people sell
cars, motorcycles, boats, and apartments here.

4. Advertising. Businesses can buy space in a magazine or newspaper to place an
advertisement. They can be one page, half a page, a quarter page, or even two pages.
Advertisements on the back cover of the magazine are the most expensive. This is how
a publication makes most of its money.

3.) Advertising Pressures. Now it’s time to talk about potential problems that arise with
advertising.

First of all, editorial content always comes before advertising.

Imagine you have an advertisement from a local business. One of your reporters
discovers corruption in that business, and plans to write a story about it. The business
asks you not to write the story. What do you do?

The answer is you write the story. The business can decide to stop advertising with you,
and you may lose some money. But your readers will still trust you.

Avoid the appearance of paid stories.

If you have an article about the best new sports cars, don’t put an advertisement for one

of the cars on the same page. Whether or not the advertiser affected the story, it will
look like they did.

4.) Attracting Advertisers - the art of branding a publication.

Magazines and newspapers (but mostly magazines) need to attract advertisers. A
business has many options of where to advertise. So why should they advertise in your
publication and not others? This is an important part of the journalism business.

1.) Circulation. Circulation is how many issues you sell, both subscription and kiosk
sales. The higher your circulation, the better you look to advertisers. They want to reach
as many people as possible.
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2.) Readership. This is more important than circulation. You need to tell advertisers
exactly what kind of person reads your publication.

Newspapers: For newspapers, this is usually geographic. Most newspapers serve one
city.

Magazines: Magazines usually have to find a niche. They should appeal to a specific

group of people. For example, Mountain Bike Magazine appeals to mountain bikers,
while Road Biker appeals to road bikers. Companies that make mountain bikes will

not advertise in Road Biker and vice versa. Remember, a magazine for everyone is a

magazine for no one. A magazine usually conducts research to find out exactly what
people read their magazine, so they can present this to advertisers. For example:

ROLLING STONE MEDIA KIT (attached)

Here’s the cool part. Magazines don't actually sell to real people-- they sell to what
people want to be. Hellen Gurley Brown, who took over Cosmopolitan in the 60s

and turned it from a boring high-society magazine into one of the most famous and
successful magazines in the world, did this very well. She created the «Cosmo Girl,» a
mid-twenties city girl with ample money who likes shopping, dating, and climbing the
social and corporate ladders. Very few Cosmo readers are actually that person-- but they
all want to be. The same is true for Esquire and the Esquire Man. After all, who wants

to read about what they really are? It’s no fun. Magazines are all about aspiration and
fantasy.

Exercise: Give students several examples of magazines and have them tell what they think
their readership is like-- in other words, who they appeal to.

Branding exercise: In small groups, have students think of an idea for a new magazine.
They’ll have to invent an ideal reader for the magazine, like the “Cosmo Girl,” and
brainstorm what kinds of advertisers might want to place ads in their magazine.



Reader Profile

MRI Fall 2010

MRI TwelvePlus 2007

MRI Fall 2010
Base: Adults 18+

Adults
Men
Women

Age 18 to 24
Age 25 to 34
Age 35 to 44
Age 45 to 54
Age 55+

Age 18 to 24
Age 18 to 49
Age 25 to 49
Age 25 to 54

Median Age

HHI $100,000+
HHI $75,000+
HHI $60,000+
HHI $50,000+
HHI $40,000+
HHI $30,000+
Median HHI

Employed
Professional/Managerial

Any College
Grad College+
Attending College

Single
Married
Any Kids in Household

Audience
(000)
12,742
7,103

5,639

3,840
3,330
2,442
2,020
1,110

7,170
10,693
6,853
7,792

32.3

3,378
5,112
6,780
7,834
8,903
10,144
$63,676

8,802
2,950

7,386
3,062
1,906

6,385
4,634
5,829

% Comp

100%
56%
44%

30%
26%
19%
16%

9%

56%
84%
54%
61%

27%
41%
54%
63%
72%
81%

69%
23%

58%
24%
15%

50%
36%
46%
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Own Home 7,574
Median Value of Home $198,532
White 9,613
Black 1,570
Asian 176*
Other 1,479
Spanish/Hispanic Origin 2,255
Metropolitan CBSA 11,138
A/B County 9,754
C/D County 2,586

Source: MRI Fall 2010

Rate Base: 1,450,000

Total Circulation (Paid & Verified)

Subscriptions (Paid & Verified)
—Paid

—Verified

% Subscriptions (Paid & Verified)

Newsstand

% Newsstand
Bonus Circulation
% Above Rate Base

Single Copy Price
Basic Subscription Price/1 Year
Average Subscription Price Per Copy

Average 1 Year Subscription Price

% Subs Sold for 12+ Month Duration
% Subs Sold for 13+ Month Duration
% Sold With Premium

59%

75%
12%

1%
12%
18%

88%
78%
22%

1,453,158

1,373,218
1,307,125
66,093

94.5%
79,940
5.5%
3,158
0.2%

$4.99
$39.96
$0.77
$18.58

52.0 %
8.5%
6.0%



BIAS & OBJECTIVITY LP 11

Objectives: Students will begin to examine their own biases and learn how to eliminate bias in
their writing.

Materials: flipchart or chalkboard; projector; Ukrainian publications

Procedure:

1.) Show students a series of photos and have them try to identify the people in the photos:
terrorist, protestor, police, victim, insurgent, soldier, mother, father, etc. After each, reveal
the actual caption. Discuss why they thought the way they did. What visual clues were they
using to judge these people? What biases were revealed?

2.) Introduce the definitions of bias and objectivity and discuss what they mean for a
journalist. Are they realistic? How can we know and avoid our own biases?

Bias

1. The failure to report news in an impartial, factual manner, whether intentional or
not.

2. A prejudiced or non-objective attitude, which may not fairly represent all sides of
an issue.

Objectivity
1. The idea that news can and should be reported without opinion or bias.

3.) Introduce and discuss the ways in which bias is commonly expressed in the news: word
choice, omissions, the limiting of debate, framing of the story, and a biased selection and
use of sources

Word Choice. When a writer chooses a word, he or she is making a choice about how
to say something- and this choice is often affected by his or her biases. As journalists,
we must be careful to use neutral, unbiased language.

Have students look through news sources and try to identify some biased headlines.

Omissions. Omission is when important information is not reported or is reported
incompletely. When important news is omitted, we get a skewed or biased perspective.

Obviously no news organization can cover every newsworthy story from every possible
perspective. But news organizations and their reporters have an obligation to seek the
truth and be reasonably comprehensive in their reporting.

Ask: What stories are commonly reported on Ukrainian television? What issues are
ignored? Why?

Limiting debate. As a journalist, you should give opposing sides of a topic equal
opportunity to defend their points of view. If you give a pro-war politician 3 minutes
of a news broadcast, and an anti-war politician one minute, you are limiting the
debate. You should also consider ALL sides of a topic. The media has a habit of making
everything two-sided, because that’s easier for people to understand-- but it’s another
form of limiting debate.
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Framing. A frame is what we use to process information into a story. The most
common frames are: conflict, consensus, wrongdoing exposed, underdog, reaction, and
straight news. The frame you choose can change the story drastically. For example, in the
US-led invasion of Iraq, the story could have been framed as an international consensus
to depose Saddam Hussein; as a conflict between the US and international detractors,
like France; as a conflict between the US and Irag; or as a reaction by the Iraqi people to
the US invasion.

Sources. What sources are used and how they’re used is one of the most subtle forms
of bias. It’s hard for the average reader to notice when a journalist has only talked to
sources on one side of the debate. You should always consider the motives and biases
of your sources. Can you trust what they’re saying? Probably not- in fact, you should
never assume what somebody tells you is true. All information should be verified by
at least one other source (and make sure they’re not on the same “team”). Every story
should contain input from sources that represent the variety of prominent opinions on
the issue.

« DO NOT purposefully use a source’s words to express your own opinions.

« Do not manipulate a source’s words to make it appear as if they are saying something
they are not.

» Make every attempt to represent the source’s intentions as accurately as possible.

4.) Objectivity. The discussion of objectivity should not focus on objectivity of result but
on objectivity of method. Deciding what's news involves choices. News organizations are
constantly deciding that one story is more worthy of coverage than another. Even in those
stories which compel coverage, such as wars, there are many decisions in the writing and
editing which cannot be considered purely «objective».

When we discuss objectivity of method we mean that a journalist's reporting should be an
open-minded search for truth. What's published should be fair, accurate and reasonably
complete. All those who are stakeholders in the story should be given a reasonable
opportunity to state their case. In addition to making sure what's published or broadcast
meets these requirements, reporters should also ask themselves if anything important is
missing from their story. They also might ask themselves if they've demonstrated sufficient
skepticism about what is told to them. A good to question for reporters to ask themselves
is: Will anyone who is being reported on like this story too much?

Homework: Have students watch the nightly news on three different channels, note
differences, and try to identify biases.

Definitions, examples and activities from http://www.umich.edu/~newsbias/index.html



THE MEDIA IN UKRAINE

Objectives: To discuss the role of the media in Ukraine, its history, restrictions, and power.

Materials: flipchart or chalkboard; projector; «Media Owners Can be Some of Worst Censors»
handout

Procedure:

1.) Ask students to name all the news sources they can think of in Ukraine. Make a list.
2.) Ask students who owns each news outlet.

- Introduce a diagram of the media giants of Ukraine, and what they own (included in
PowerPoint presentation).

- Discuss why it’s important to know where your news is coming from

Bias. Almost every news outlet has some bias -- left-wing, right-wing,
«opposition,» pro-business, communist, etc. This comes from the owner of the
publication.

- Discuss possible biases resulting from this ownership system

For example, a newspaper owned by a man who's wealth comes from the steel
industry will be unlikely to publish negative stories about the steel industry. A
TV station owned by someone with close ties to the president will be unlikely to
crticize the president.

3.) Introduce a brief history of the media and censorship in Ukraine.

The Soviet Model. All media outlets owned and controlled by the state. Heavy
censorship and violent oppressive tactics used to keep the media from reporting
anything harmful to the government or prominent people.

Tradition of party media— media outlets loyal to one political party or another, that
engage in propaganda (not journalism) for the benefit of that party. This tradition
continues in Ukraine today.

1990. Gorbachev introduces a law that declares freedom of speech, prohibits
censorship, and allows the creation of media outlets outside the state structure (private
ownership).

Independence - Kravchuk. Many private media outlets appear, and previously
underground outlets become legalized. Some state outlets become privatized by their
staff. However, newspapers still tend to be party-affiliated.

Notable: Post-Progress, Lviv, Oleksander Kryvenko
Ukrainian parliament adopts a number of laws in favor of freedom of speech.

Kuchma Presidency. Without state control, business in all sectors begins to
consolidate into the hands of several oligarchs, who acquire their assets through
shadowy and sometimes illegal means. Media outlets are no exception.
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Often, media outlets appeared to be owned by staff, but were really controlled by big
business “sponsors” who contributed large amounts of money to them.

In this system, politicians don't need to pressure journalists directly. They pressure the
business owners, who then pressure the journalists by threatening to withhold vital
funding.

Politicians and businessmen continue to view the press as a propaganda tool rather than
a legitimate and independent enterprise— or even as a profitable business.

This period was also characterized by heavy-handed censorship and bullying by the
government, revealed in the killing of opposition journalist Georgiy Gongadzyi. Despite
evidence indicating Kuchma himself ordered the murder, nobody has ever come to
justice for this crime.

The majority of prominent current media outlets were founded during this period.

Notable: Dzerkalo Tyzhnia (1994), Den (1996), 1+1 (1995), Inter (1996),
Korrespondent.net (2000), and Korrespondent (2002).

Yuschenko. 2005 - 2010. People hoped that new foreign capital from non-political
entities that viewed media solely as a business enterprise would improve the media
scene. However, attempts by foreign investors mostly failed due to pressure by
Ukrainian parties and corrupt business dealings. Foreign media has been successful in
the entertainment sphere, but any attempt to found politically-oriented newspapers has
failed.

Under Yuschenko, the press was not heavily pressured by government. However, the
consolidation that began under Kuchma continued. Under shadowy circumstances, TV
station Inter, the most-watched news station in the country, came under the ownership
of Valeriy Korovkoshky, who was also the head of the State Security Service of Ukraine,
and sat on the board that issued licenses to TV stations.

In general, this was a period of gains for freedom of speech and of the press in Ukraine.
The country rose to number 87 on Reporters Without Borders’ freedom index.

Yanukovich. Under Yanukovich, Ukraine fell back to number 131 on RWB’s freedom
index. Government returned to many of the bullying tactics of the Kuchma regime.

In 2011, the Access to Public Information Law was passed that shortens the time of
responses to information requests from 30 days to 5, and obliges information holders
to systematically keep and provide access to public records. It obliges information
holders to publish public records on their official website; provides a three-step test to
determine if information can be withheld; and specifies that only pieces of information
can be classified, not a whole document.

How to request information:
Name, address or e-mail, phone number (optional)

General description of information sought, or name and number of
o document if known.

Signature and date.

4.) Read article about current media environment (attached) and discuss.



MEDIA OWNERS CAN BE SOME OF WORST CENSORS
Jul 15,2010 at 22:55 | Martin Nunn

The Ukrainian media are close to bursting with indignation at the censorship being imposed

on the media since the presidential election five months ago.

It is clearly evident that media freedoms have deteriorated with several critical TV stations
losing their broadcasting frequencies on technicalities and increased instances of journalist

harassment and assault.

Whilst such deplorable behavior cannot be condoned, I pose the question: even before this

deterioration, was Ukraine’s media ever really free from censorship?

Let me get my position straight. Media censorship in any form is an infringement of article 19
of the United Nations Universal Declaration on Human Rights, to which the government of

Ukraine is a signatory. Censorship is an attack on freedom and should be vigorously resisted.

During the era of ex-President Leonid Kuchma, journalists labored under the infamous
“temnyky;” written instructions from the authorities on how to report a story. Then, the culprit
was obvious and blame could easily be attributed, but today the authorities appear to be taking
a different course that enables denial of culpability. A “temnyk” issued to any media outlet
today would be all over the Internet within minutes, thus most of the censorship would appear

to be via third parties or directly from the media owners.

A journalist wearing a «Stop Censorship!» T-shirt distributes a mock newspaper on June
6 in Kyiv, showing what news would be like in the future if censorship persists in Ukraine.

Journalists gathered for a rally that day to stand up for their rights. (Yaroslav Debelyi)

But herein lies a dilemma. Most of the media owners belong to either the Party of the Regions
or opposition factions. I can understand why those aligned to the government may have

decided to toe the line, but why have the opposition forces done the same?

Surely they should seize the opportunity to use their media cannon to inflict the greatest
damage possible on the new administration? But they haven’t. So one wonders who these

invisible censors really are who wield so much power?

It is a positive step to see that the president has now ordered the state prosecutor to investigate
just who is to blame? Perhaps it’s the prime minister, backed by the tax police, or media owners
wishing to curry favor, or intimidation by the Security Service. In reality, no matter who the
originator is, in the court of public opinion it is the reputation of the president and the nation

that suffer.
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One also has to ask why the president should be so upset with negative media comments. In his
era, Russia President Boris Yeltsin used negative press comment to great effect enhancing his

first election victory by some 5 percent.

The answer to this conundrum lies not with the president but with total failure, over decades,

of the presidential PR team to do anything but try to cover the president’s back.

In the PR world of advanced communications, the battle between positive and negative
news is won not by censorship, but by those who are the most professional. This lack of PR
professionalism in the presidential administration press corps only fuels paranoia, the natural

expression of which is censorship.

The administration would serve the interests of the president far more effectively if it were to
create positive news to combat negative press rather than resorting to censorship to keep the

lid on what is already a very open jar.
Commercial censors

Sadly, it is not just the authorities who act as censors. Editors themselves are subject to massive

censorship from within their own organizations.

Only this time it is not some grey state official sitting in a dark corner. The culprit is the media
owner or their own advertising departments. Today, in Ukraine, good news, particularly
related to business and politics, is considered to be “advertising.” Consequently, advertising
departments insist that such news should be paid for. Bad news, on the other hand, is

considered to be “real news” and therefore worthy of coverage.

This is “political and commercial censorship” and it’s been going on for decades. If you want to
understand why the international image of Ukraine is so bad, much of the problem lies with

this particular media policy, as there is little good news getting out.

Unfortunately, during the past 20 years, Ukrainian publishers have learned precious little.
Publications are only viable if they deliver stuft that is useful and informative. The public

simply will not pay for other people’s advertising, no matter how well it is disguised.

Ukraine’s largest newspaper (Fakty I Komnentarii) has a circulation of 1.1 million, which is less
than Ukraine’s larger women’s magazines, so the public are voting with their wallets. Despite
this many papers still churn out the same political pap coupled with disguised advertising on

the argument that they need the revenue.

If they got their business models right and delivered what their customers wanted, as opposed
to following the edicts of their often political masters, then they would not need the revenue

from paid journalism.



So where does all this censorship end... Will they turn off the Internet or introduce Chinese-
style firewalls? Will they turn oft all the mobile phones and reintroduce the Soviet style
listening posts on the land lines? This would only do more damage and erode further Ukraine’s
drive toward European values. At the end of the day, the government would be far better served
by creating policies that earned positive comment rather that trying to return the nation to the

dark ages.

Censorship in all its forms is an affront to any democracy. Freedom of speech and freedom
from censorship are our cardinal rights but until the media owners take it upon themselves to
end their censorship they have little moral right to complain when the government seeks to do

the same.

Martin Nunn is the communications director for People First Foundation and chief executive

officer of Whites Communication, a public relations consultancy in Ukraine.
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MEDIA OWNERS CAN BE SOME OF WORST CENSORS - RUSSIAN
Jul 15,2010 at 22:55 | Martin Nunn

Ocnosarenmu CMM mMoryT 6bITh Hanbonee >KeCTOKMMM LeH30paMu

Ykpannckre CMM 613Ky K paspbIBY OT HETO/[OBAHMS IO IOBOJY >K€CTOKOII IIeH3yPbl, KOTO-

pyto HaBszam Ha CMVI co BpeMeHU Ipe3NIeHTCKUX BEIOOPOB IIATh MeCsAIeB Ha3a,.

OueBupHO, yT0 cBo607bI CMI yXyAIIAIoTCsA M HEKOTOPBIe KPUTIYECKIIE TeJIeBU3VIOHHBIE
TEPSAIOT YaCTOTY TPAHC/LALVI M3-3a TEXHUYECKNX IIPo0/IeM 1 YBeMYeHN A HallaJleHUII Ha

JKYPHa/IICTOB.

B To BpeM:, KOIria HaCTOJIbKO IVTAY€BHOEC ITOBENCHNE HE AJOITYCTUIMO, 5 CTABJIIO BOIIPOC: TaXKe

JI0 9TUX yXYJLIeHuIt, 6butu /i YKpanHckie CMV 1onmHOCTBI0 CBOOOHBI OT 1I€H3YPbI?

[TosBo/IbTE MHE IIPSMO BBIPasUTh CBO nosunyio. Ilensypa 8 CMI B mo60it popme ABsteTcs
HapyueHueM cratby 19 B Mexpynapognon [lexnapaunun IIpas HYenoseka, KoTopyro moamnu-
CaJIo U yKpanHCKOe NPaBUTeNbCTBO. LIeH3ypa AB/AeTcsA HanageHneM Ha CBOOOJY 1 eif Hy>KHO

CUIBHO COIIPOTUBIIATDHCA.

Ha nporsixeHnn apsl akc-npesupenTa Jleonnaa Kydumsl, )kypHamucTel paboTanm 1oy 1no-
CTBIIHBIMU «T€MHMKAMI», KOTOPbIe MICaIN MHCTPYKIUN BIACTH, O TOM, KaK HY>KHO IICaTh
ucropun. IToszxe, mpecTymieHne CTaa0 OYEBUAHBIM, I BMHA MOIJIA OBITD JIETKO UAEHTUN-
I[MpOBaHa, HO CETOJHA BIACTY BBICTYIAIOT 32 IIPUHATIE HECKOTIBKIX KYPCOB, KOTOPBIE JAI0T
BO3MOYXHOCTb OTPUL[ATh BUHOBHOCTD. « TeMHUK» n3BecTI, 4T0 m1060e CMII BpIxOs1IIee
ceropHs OyfieT pacIpOCTpaHeHO 110 BceMy VIHTepHeTY B TedyeHVe HeCKOIbKIX MUHYT, TAKUM
00pa3oM, OOJBIIMHCTBO LIEH3YPHI Oy/IeT MOSBIATHCS Yepe3 TPEThIo HAPTUIO VU IIPSIMO OT

ocHoBarensa CMU.

XKypnanucr, ogeBmnit pyrbonky ¢ Hagmucoio «IIpekparure 1jeH3ypy!» pacpocTpaHseT
BbICMeNBaoIye ra3eTsl 6-ro Vions B Kuese, mokasplBaeT, Ha 4YTO OYAyT IIOXO0XY HOBOCTY B
OymyieMm, ecy B YKpanHe OyeT Ipofo/DKaThCA pasBUTHE IIEH3YPhlL. B TOT JeHb KYpHAINCTHI

coOpaych Ha pajuiy, YTOObI HOAHATHCA Ha 3aIUTY cBoux npas. (Ipocias [lebernblit)

Ho 3pecp n 3akmodaerca aunemma. bonbimmuctBo ocHoBareneit CMY npunapanexar [laptun
PernoHoB mm ¢ppakumaM onmnosuuyn. I Mory noHsaTh, Ho4eMy Te, KOTOpble HaXOAATCS y BJIa-
CTV MOTYT PEIINTHCA KOHTPOIMPOBATh PEIOPTEPOB, HO ITOYEMY IIPE/ICTABUTENN OIIIO3ULIVIN

IearoT TO JKe?

KOHe‘-IHO, OHI JO/IPKHBI CXBAaTUTb BO3MOKHOCTD JCIIO/Ib30BaTb X Opyaue CMMI i TOoro,



4YTOOBI HAHECTV HOBOII AOMVHUCTpaln HaMCUIbHENIINI yaap n3 BO3MOXXHBIX? Ho oHU He
IOJIKHBI. XoTh KTO-HI/I6YI[I) AOoragbIBacTCs, KTO 9TV HEBUAMMBIE LICH30PbI, Y KOTOPbIX TaK

MHOTO BJIacTI?

[TonmoXnTenbHbII I 3TO LIAT, YTO IPESUJEHT CE9ac HAHA TOCYJapPCTBEHHOTO IIPOKYpPOPa,
4TOOBI pacc/eoBaTh KTO BUHOBEH? BO3MOXKHO, 4TO 9TO IpeMbep-MIHNCTP, N0 e P KaBIINi
3aKOH O HaJjIorax, win ocHoBarenmu CMU], sxenaonye MOMy4InUTh M00€3HOCTD, MM YTPO3bI OT
Crryx65p1 besonmacHocTn? B peanbHOCTY e, HEBaKHO KTO Ha4MHATeIb, BE[b IOV TyMAIOT,

YTO 3TO PeNyTalysA Ipe3n/ieHTa ¥ HalluM, KOTOpasd CTpajaeT.

Emie cnemyeT cipocuThb, Io4eMy IPE3UIEHT TaK PaCCTPauBAETCA 110 MOBOJY TOTO KOMMEHTA-
pues B CMI. B nepuop ceoero npasnenns, [Ipesupent Poccun bopuc Enpimn ncnonbsosan
HeraTMBHbIE 3aMeTKI IIPecChl, YTOOBI HAOPATh IOMOTHNUTENbHBIE 5% T0I0COB Ha €ro IepBoit

nobepe Ha BBIOOpax.

Ha camom nene, BMHOBHVIKOM STOM JDKU SABJIAETCS He IIpE3NNIEHT, a €TI0 HapTI/IH PeI‘I/IOHOB,

KOTOpasi TEPIINT IIOTHEMIINI TPOBAJI, MBITASICh JII000IT IJeHOM IPUKPBITh CIIMHY NPe3nfIeHTa.

B Mupe npopsuraromyxcs KoMMmyHukannit [Taptun Pernonos, 6uTBa MeXy MO3UTUBHBIMU 1
HeraTVBHBIMM HOBOCTAMM BBITPaHa He LIEH3YPOIi, a TeMu, KTO Hanbojiee mpogdeccyoHaeH.
Ira cropona npodeccuonanuama [laptunu Pernonos B npecce agmuuuctpauyu [Ipesunenra

IIOJ/IMBAET TOIUIMBO IapaHOIiN, KOTOpas BbIpa)kaeTcs LIeH3YpOil.

ApMyHMCTpauys CTyXuia Obl MHTepecaM Ipe3NfeHTa fajblie Bce 6oee 3ddeKTUBHO, eciu
OBl OHa CO37jaBasIa MIO3UTUBHbIE HOBOCTH, YTOOBI CPA3UTCS C HETATUBHOI IIPECCOil, BMECTO

TOTO, YTOOBI OBITH IIEH30POM U MOALEPXKBATD KPBIIIKY Y>Ke JaBHO OTKPBITOTO COCYHA.
KoMmMmepueckas 1ieH3ypa

K COXXaJICHNIO, HE TOJIbKO BJIACTb MOJKET YCTaHAB/IMBATDb LIEH3YPY. Camu PE€OAKTOPBI ABIAOT-

CA IpeMEeTaMy OTPOMHOI LIEH3YPBI B CBOMX YK€ OPraHM3aLMAX.

Tomnbko ceifyac 3TO He HECKOJIBKO CEPEHbKUX IOCYJapCTBEHHBIX NPeACTaBUTeNel, CUIAIINX
B TeMHOM yronke. Ho npecrynnaukamu apnsaoTcsa ocHoBarem CMVI nian ux pekmaMopaTenu.
CeropHs B YKpanHe X0Opollye HOBOCTY IPHOOIIeHHbIe 6M3HECY Y OMUTUKAM, CUUTAIOTCS
«pexnamorit». CrefoBaTebHO, peK/IaMOiaTe/lM HACTaMBAIOT, YTO TaKye HOBOCTY JIOJIKHbI
oryraunBaTbCsA. C Ipyroii CTOPOHBI, IVIOXVE€ HOBOCTH, PACCMAaTPUBAOTCA KaK «HACTOAIINE

HOBOCTV» U IIO3TOMY PE€NIOPTMPOBAHDI OUYE€HD IIJIOXO.

ITO «IOMUTHYeCKas X KOMMepYecKasi LieH3ypa» U OHa OyeT IIPOJiO/KAThCs AeCATUNIETHSL.
Ecnu BBI XOTUTE IOHATD, IOYEMY MHTEPHALMOHATIbHOE IIPEICTaB/IeHNe 00 YKparHe HaCTO/b-

KO IIJIOXO€, TO OOJIBIIVHCTBO Ipo6/IeM CBA3aHbI B YaCTHOCTY ¢ 3akoHamy CMIL.
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K coxxanennio, Ha npoTsHKeHUM nocnefHux 20 1eT, yKpauHCKue U3JaTe/ln BbIy4U/I HEMHOTO
neHHoro. [Tybnmkarum X13HecIoCoOHBI TOTIBKO €11 OHM IIepefaioT oIe3Hoe U MHpopMa-
TUBHOE cofepkumoe. OO11IeCTBEHHOCTD IIPOCTO He OyeT INTATUTD 3a PeKIaMy APYTUX JTIOfeit,

BHE 3aBUICMMOCTH OT TOI'O, KaK XOpOIIIO OHa ITPpEIIOAHECEHA.

Cawmble 60onbinne rasersl YkpanHbl (Paktel 1 KoMMeHTapyn) TMpaxupyrorcs npumepHo 1.1

MVWUIMOHOM M3JaHNUI, YTO SIB/IETCS MEHBLIVM TUPaXKOM I10 CPaBHEHMIO ¢ Hauboriee pacipo-
CTpaHEHHBIM >KEHCKIM XXYPHA/IOM, TaK YTO OOIeCTBEHHOCTD IOJIOCYeT CBOVMIU KOIIETbKaMIL.
HecMmoTps Ha 9TO MHOTUe Ta3eThl IPOJO/DKAIOT ITyOIMKOBATD Te JKe MOMNTIYecKe Oaiiku Ha-

PANY C 3aMacKMPOBaHHOM peK/IaMOl, apTyMEHTUPYA 3TO T€M, YTO MM HY>KEH JJOXOJ,.

Ecnu 661 oHn IIpaBM/IbHO IIOCTaBUJIN MOJE€/IN CBOETO O6usHeca 1 nepemaBaamn TO, 9TO XOTAT X
YUTATENN, BMECTO CJIENOBAHUA X YaCTO IMOIUTUYECKUX «MAaCTEPOB», OHU ObI He HY>XIa/IUChb B

[0X0/€ OT IVTaTHOI'O >)KYpHa/Ii3Ma.

I'me »xe 3akaHuMBaeTCsA BeCh LleH30p... OTKmto4ar i oy VIHTepHeT min npefcraBAT Kurtaii-
cK1e OpaHAMayapbI? BEIKIIOYAT /1M OHM BCe MOOW/IbHBIE Telie)OHbI ¥ CHOBA BBEYT COBETCKIE
JIVIHUY TIEPETOBOPOB? JTO TONBKO MOBPENUT M Pa3pyIINT BVDKEHME YKPaMHbI IO HaIllpaBJie-
HUIO K eBPOIIeVICKMM IpaBuyiaM. V, B KOHIe KOHIIOB, IIPaBUTEIbCTBO Oy/ieT BHEAPATD Ha-
MHOTO JIyYIIJie 3aKOHbI, KOTOPbIe 3apabOTaIOT IOJIO>KUTETbHBIE OT3bIBBI BMECTO TOTO, YTOOBI

IIBITaTbCA BEPHYTDb HALIIO B TEMHbBIE BEKA.

IleHsypa BO Bcex ee BUfjaX IPOTUBOCTONT 0601 feMokpaTun. CBobofa cnosa u cBobopa
OT L|eH3YPBbI AB/IAITCS HALIVMMY OCHOBHBIMIU IIpaBaMy, HO oKa ocHoBaTenu CMI He 1o-
4yBCTBYIOT 9TO Ha cebe, YTOOBI IIPeKPATUTD KX II€H3YPY, OHU NMEI0T HeOO/IbIIIOe MOPaIbHOE

IIpaBO JKa/I0BATbCs, KOTIa IIPaAaBUTEIBCTBO IIBITACTCA CAE/IATD TO JKE.

Mapmu Hynn sensemcs kommyHukamueHoim oupexmopom People First Foundation u ucnonxu-

menvHuim enasoti omoena Whites Communication, o6ujecmeernHo20 KOHCYynbcmea 6 Ykpaure.



DESIGN BASICS LP 13

Objectives: Students will be able to create simple, effective newspaper layouts.
Materials: flipchart or chalkboard; projector; lots of publications (language not important)

Procedure:

1.) Show students two examples of design, side-by-side: one good, one bad. Have them
identify which is good and which is bad, then try to explain why. Make a list on the board
of the reasons they come up with.

Ask them what the purpose of design is. Answer: To communicate a message as clearly as
possible.

Definition:

Graphic design is the process of creating the appearance of a publication, presentation, or
website in an attractive, logical manner. When done successfully, it attracts attention, adds
value to a message, enhances readability, simplifies, organizes, provides selective emphasis,
and creates unity.

2.) Introduce the 7 Elements of Graphic Design: balance, proximity, alignment, repetition,
dominance, color, and white space. After you discuss each, stop to have students find
examples in their publications.

Balance

A well-balanced design has a clear, single, unified message. There are three types of
balance: Symmetrical, asymmetrical, and mosaic.

Symmetrical balance is the same on both sides of some equator, like mirror images.
Symmetrical designs are usually static and formal.

Asymmetrical designs are more informal and dynamic, with a variety of sizes, shapes,
etc. on both sides of the equator. Asymmetrical designs make good use of white space.
They evoke feelings of action and modernity.

Mosaic designs lack hierarchy. They are chaotic and often «noisy.» However, pattern-
based designs are mosaic and can still be very orderly (think Escher or Warhol's
Marilyn Monroe print)

The Rule of Thirds is also an important part of balance. According to this rule, you
should divide your space into thirds, both horizontally and vertically. Then place your
subject(s) either on those lines or at the intersection(s) of those lines.

You should also know that the true visual center of a page is not in the center. It's located
slight above and to the right of the center.

Unity

All the elements in a design should look like they belong together. Nothing should look
random or accidental. You should have a visual theme that fits the subject matter, and
stick to it.
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Unity can be achieved in many ways. For example, using black & white photography
throughout the pages rather than, say, mixing cheap clip art with high-quality black &
white photography. It can also be achieved by using similar items conceptually such as
«things found in Japan.»

You need unity so that the message you want to communicate comes out clearly and
strongly. But you also need variety in the design to add interest and life and to grab
attention. A well-designed poster, for example, will do two things (in this order): (1)
It will grab your attention (variety of design), and (2) it must be read and understood
easily (unity).

Alignment

Alignment is the placement of text and graphics so they line up on the page. It's one of
the principles of design that helps us create attractive, readable pages.

Use alignment to:

create order

organize page elements
group items

create visual connections

Good alignment is invisible. Most readers won't consciously notice that everything is
lined up neatly but they will know when things are out of alignment.

Repetition/Consistency

Readers gain comfort from having certain elements repeat themselves at consistent
intervals or in the same position. Use regular spacing and consistently-sized elements
when working with lots of data, using obvious variation to draw attention to particular
areas. It is much easier to flip to the desired page of a magazine if the reader knows that
the page number will be in the same location on every page. Specific columns or special
sections of a newspaper are more readily recognized, even when they change location, if
they look the same from issue to issue. Here are a few examples of how to use repetition:

Use the same font for all your headlines.
Use the same graphic rule at the top of all pages in a multi-page document.

Put repeating elements (like page numbers) in the same location on each page of a
multi-page document.

Dominance

Any good design includes a dominant element and subordinate elements. You decide
where the reader will look first— he or she should never look at your page and be
confused or overwhelmed. Usually, a photo or graphic element is dominant. On pages
with more than one photo, try to make one significantly larger than the others.

Dominance is usually expressed through size-- bigger is more dominant-- but it's more
generally expressed through contrast. On an all-white page, a small red dot will be the
dominant element. On a black-and-white design, any color will be dominant.

This principle is fractional: each page has a dominant story, each story on the page a
dominant graphic, each photo or graphic a dominant element, etc.



Color

In design, color can be used to unify, organize, and emphasize. Good color usage is
restrained and purposeful. You should choose only a few colors to use throughout your
design and stick to them. Too many colors look messy, confuse the viewer, and obscure
the message. Color should be used to emphazise importance, not to decorate the page.

Color (say, red on a white page with black body text) can be used to highlight elements
on a page which are most important. Color can also provide direction. Warm colors
bring elements forward; cool colors move elements back.

White Space

One of the biggest mistakes beginning designers make is to fill the page with graphics
and text. Space is good. The more white space you have, the clearer your message. White
space makes a design look cleaner, more professional, and more elegant.

White space provides breathing room for your eye and helps to establish dominance.

Homework: Have students design a poster for an event. Either invent one for the whole
class, or use a real local event. Either way, have it be the same for everyone.
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Objectives: Students will understand how to tell a story with photos.

74

PHOTOJOURNALISM

Materials: flipchart or chalkboard; projector;. lots of sample photos (on PowerPoint
presentation, included); lots of publications (language not important, but you'll need some
Ukrainian/Russian ones to use for captions)

Procedure:

1.) Ask students to identify what distinguishes photojournalism from photography and a
photojournalist from a photographer.

A photojournalist uses pictures instead of words to tell a story.
A photographer shoots nouns: This is a bird.
A photojournalist shoots verbs: This is a bird attacking a lady.

Show students a series of news photos (included in the PowerPoint) and have them
speculate about what is happening. They should see that a good photo suggests a story,
and makes you want to know more.

2.) The qualities of photojournalism:

Timeliness — the images are current, usually related to something in the news

Objectivity — the situation implied by the images is a fair and accurate representation
of the events they depict in both content and tone. If you cover a protest that is 98
percent peaceful and publish a photo of the one violent incident, that is not a fair
representation.

Narrative — the images tell or contribute to the telling of a story

3.) There are two main formats, or applications, of photojournalism: the one-shot and the
photo essay.

One-Shot Photos

These are photos that will accompany a normal article in a newspaper or magazine. In a
newspaper, this will usually be only one photo. The challenge here is to convey an entire
story in a single image.

The way you do this will depend on the story you're covering. We'll look at some of
the common types here (As you discuss each, have students find examples in their
newspapers and magazines):

Talking Heads

Conferences, speeches, ceremonies, etc. Any event where important people stand and
talk.

What you'll shoot: a portait of the person standing behind a podium and talking.
Try to include some kind of information in the background (the American flag, the
school logo, etc.).



Events
Short-lived activities: protests, rallies, concerts, celebrations, parades, etc.

What you'll shoot: The main event. Focus on the most important thing that happens
at the event-- this will likely involve the most important person at the event. Your
coverage of an event will depend greatly upon the event. The best kind of photo

for capturing the spirit of an event is the environmental portrait. An environmental
portrait uses a wide-angle lens to show a person interacting with his her her
environment. You will not use detail shots here.

Sports

What you'll shoot: action shots. There is not a lot of variation in sports photography.
Use a telephoto lens to capture some interesting event on the field. Try to capture
faces and emotions. While at the event, you should take some photos of the
audience. If the newspaper does a soft sports story, they might use these.

Profiles
A story about an important or interesting person.

What you'll shoot: an environmental portrait. Show the person doing whatever it is
her or she loves to do. Try to convey emotion and personality.

Disasters
Fires, car accidents, natural disasters, wars, etc.

What you'll shoot: The big picture. Don't go for detail shots here. You need to show
what happened as much as you can. Often, this will be a shot of a rescue worker
(fireman, police officer, etc) at work on the scene or a victim or group of victims.

*Note: The students here may want to enter an ethical discussion. Is it right for a
photographer to take a picture while a person is suffering? What responsibility
does the photographer have to his subjects? Should he help the people he’s
photographing?

There are no easy answers to these questions, but let the discussion play out.
Personally, I feel that any journalist is a person first and a journalist second. You
do what you have to do as a person in that situation. However, there are many
cases in which you are helpless to change the situation, and would actually put
yourself in danger trying to help someone. Perhaps in that situtaion, showing the
world what is happening will bring aid. Sometimes exposing a person’s suffering
is the best way to alleviate it.

Photo Essays, or Photos Stories

A photo essay is a story told primarily through photos, with about a paragraph of text
as an introduction, and captions for each photo. Usually there will be between six and
twelve photos in a photo essay.

Here are the important parts of a photo essay:

Opening Photo. Like the beginning of any story, the opening photo needs to set
the scene. It should be a wide, informative photo, showing clearly where we are
and what is happening. Use visual clues at the scene like signs, flags, and important
people to convey this information.
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Body. The body should include a variety of photo styles-- detail shots, portraits,
action shots-- to give the readers an idea of all the different things that happened in
the story, or at the event. You should include some «progression» photos that show
how the story moves along in time.

Closing Photo. The closing photo is almost as important as the openeing photo.
Instead of giving information, this should convey a mood, or possibly an editorial
opinion. If your last photo in a story about the war in Iraq is a grieving family, that
sends a different message than a photo of a proud soldier. You need to know what
your message is before choosing your closing photo.

4.) How to write captions.

A caption should not tell the reader what he or she can see in the photo. It should
contextualize the photo-- tell how it fits into the story. Any person in the photo (if you
can clearly see his or her face) needs to be identified by name.

So, when you shoot on assignment, for every person you photograph, you need to write:
Their full name
Age
City of residence

Some information about the photo. For example, ask, « Why are you protesting today?»
Or, «Why do you swim in the winter?»

More information is always better. Like a print reporter, you should carry a notebook
and write all the important information about whatever you are photographing. This
will help you to write accurate, interesting captions. Do mini interviews with the people
you photograph. Their responses could make for good captions.



DISCUSSION QUESTIONS
Good Night, and Good Luck

1. This film deals with the idea of objectivity. Not all stories have two equally valid sides. What were the
two sides of the story in the film? Which was more valid? How do you present that kind of story? How did
Murrow handle it?

2. Whatis libel? Who in the film committed libel?
3. Would you have done what Murrow did? Why or why not?

4. Do you think Murrow wanted to destroy McCarthy or just to tell the truth? Is it okay for a journalist to
have a cause?

5. What obstacles did Murrow face in telling the story?

6. What were the consequences of Murrow’s attack on McCarthy?

7.What does Murrow say about complacency?

8. Why does he give McCarthy airtime?

9. Do you think journalists in Ukraine today are willing to take a stand like McCarthy?

10. «It’'ll be a dangerous day in American broadcasting when those who have the most money dictate the
discussion in the marketplace of ideas.» What does Murrow mean? How do you understand this?

1. 9TOT Punbm paccmaTpmrBaeT BOMPOC 0 becnpucTpacTHOCTK. [laneko He BCe MCTOPUMN NOKa3bIBaKOT fABe
PaBHOCWITbHO NPOTMBOCTOALLME CTOPOHbI. Kakre aBe CTOpOHbI Mctopun B 3ToM dunbme? Kakaa 13 Hux
nmena 6onbluyto cuny? Kak Bbl NpefcTaBnsaeTe Takowm Tun nctopum? Kak Mioppoy cnpasunca ¢ Hein?

2. Yto Takoe kneBeTa B nevatn? Kto B punbme ee coBepLuan?
3. Caenanm 6bl Bbl TO, UTO caenan Mioppoy? lMouemy nnm noyemy HeT?

4. Kak Bbl cuntaete, Mioppoy XoTen yHUUTOXNUTb MakKapTuh Unv NpocTo pacckasaTb npaeay? HopmanbHo
NN AN XKYPHANUCTUKM Hann4ymne onpepaesieHHbIX OCHOBaHMWIN?

5. Kakune npenatcteua Hacturnu Mioppoy B ocBeTrieHun ncrtopum?
6. Kakne nocnepcteua atakn Mioppoy B cTopoHy MakkapTn?

7. Yto Mioppoy roBopuT 0 CamooBONbCTBE 1 bnarogywmmn?

8. Mouemy oH fgan MakkapTtu apupHoe Bpema?

9. Kak Bbl cunTaeTe, roTOBbI I CErOAHA YKPaMHCKMNE XKYPHaNUCTbl MPUHATb TaKyo NO31umio, Kak Makkap-
™?

10. «JT0 ByaeT onacHbIV AeHb ANA aMePUKAHCKNX Tenenepeaady, Korga Te, KTo UMeeT Hanbosbluee Ko-
NINYECTBO AeHer, CMOryT ANKTOBaTb ANCKYCCUM Ha PbIHKe ngen». Yto umen B sugy Mioppoy? Kak Bbl 3TO
noHumaete?
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administration - agMnH1cTpayma
advertising - peknamogaTenbCcTBO
advertisement - peknama

advisor - coBeTunK

article - ctaTbs

arts - NCKycCTBO

to attribute - oTHOCUTb
attribution - oTHoweHwne
audience - ayaneHumsa
bias - npuctpactne

breaking news - cBeXxre HOBOCTU

byline - nognucu aBTopa

to censor - noaBeprathb LieH3ype
censorship - LeH3ypa

civic duty - rpaxgaHckoe yyacTtune
community - obLecTBo

to confirm - nogTBepanTL
conflict - KOHNUKT
constitution - KOHCTUTYLNA

to cover - ocBewaTb

cover story - rnaBHas CTaTbs
coverage - ocBeLleHne

culture - KkynbTypa

curiosity - nlo60NbITCTBO

credible - 3acnyxuBatowmin nosepua

deadline - npegenbHbIN CTPOK

dek - pak
democracy - semoKpaTtus

design - gu3aiH
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ENGLISH - RUSSIAN JOURNALISM TERMS

to design - pa3pabaTbiBaTb An3aliH
designer - an3ariHep

draft - uepHOBUK

drama - gpama

to edit - pegakTpoBatb

editor - pegakTop

editorial - pepaknnoHHana cTatbA
Editor-in-Chief - rnaBHbIi pegakTop
effect - apdpekr

entertainment - pasneyeHue

essay - acce

ethical - sTYHBIN

ethics - aTMKa

features (section) - niogu, cobbITnA, GaKTbl

fourth estate - yueTBepTOE MMYLLECTBO
freedom of speech - cBo6opa cnosa
freelance - He3aBUCUMBIN XypHaNUCT
front page - TMTyNnbHaA cTpaHuULa
government - NpaBUTENbCTBO

hard lede - xapg nug

hard news - xapa HbtoC
headline - 3arnaBsune

independent - He3aBUCUMBI

information - nHpopmayus

international - mexgyHapogHbi

interview - NHTepPBbIO

to interview - 6paTb MHTEPBbIO

inverted pyramid - nepeBepHyTaa nupammga

issue - u3paHne



journalism - >XypHanuctuika
journalist - xxypHanucT
lede - nug

lifestyle - cTunb Xn3Hu
local - mecTHbIN

to localize - nokanusuposaTtb

managing editor - OTBETCTBEHHbIVN pefaKkTop

media - megua
mulitmedia - mynbTMegna
national - HauMoHaNbHbIN

news - HOBOCTU

newsworthy - 3acny>kuBatoLwmin neyaTu
novelty - HOBM3Ha

nut graph - HaT rpad

objective - 06bEKTUBHbIN

objectivity - 06eKTMBHOCTb

opinion - MHeHue

paragraph - a63ay,

participation - yuyactne

perspective - nepcneKTUBHbIN
photojournalism - oToxXypHanucTuka
press - npecca

press conference - npecc KoHbepeHLKA
profile - ouepk

prominence - N3BECTHOCTb

proximity - 6nn3soctb

to publish - ny6bnukosatb

reader - yntatenb

to report - penopTrpoBaTb

reporter - penoptep

responsibility - otBeTcCTBEHHOCTD
responsible - OTBETCTBEHHbIN
research - nccnegoBaHue

to research - nccnepgosatb

review - peueHs3una

side (of a story) - cTopoHa nctopun
soft lede - codT nng

soft news - codT HbiOC

source - ICTOYHUK
style - ctunb

timeliness - cBoeBpeMeHHOCTb
timely - cBoeBpemMeHHbIN

tone - TOH

truth - npaepa

to update - 06HOBUTD

voice - ronoc

voice recorder - gMKTOdOH
website - Be6-cant

word count - KONMYECTBO C/IOB
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