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Session Rationale 
This session introduces participants to their project beneficiaries, smallholder farmers. Participants will discuss the importance of being intentional in getting to know their work clients and creating trusting relationships. Participants will gain skills for effective communication and develop a clear message they will use to introduce themselves in their future community.  
[image: ] Time 60 minutes   [image: ] Audience Peace Corps trainees during PST 
Terminal Learning Objective	
Following hands-on activities and working in pairs or small groups, participants will conduct a demonstration of at least one locally appropriate new or improved agricultural technique or practice in a way that effectively facilitates knowledge and/or skill acquisition for a local audience. 
Session Learning Objectives 
After reading a handout, participants will recite at least one finding that justifies targeting smallholder farmers in general, and one finding that justifies targeting women, in addressing poverty, hunger, and malnutrition. 
Participants will craft a short explanation of their work as extension agents in the community, following the practical tips for effective communication.
Participants will practice delivering this message in the local language in their homestay community. 
Session Knowledge, Skills, and Attitudes (KSAs)
1. Categories of adopters. (K)
1. Communication success factors. (K)
1. Craft effective messages. (S)
1. Communicate a message effectively with an audience. (S)
Prerequisites 	
Global Agriculture: Overview of Agriculture in the Host Country
Sector:		Agriculture or Environment
Competency:		Improve Basic Agricultural Practices
Training Package:		Extension
Version:		May 2016
Trainer Expertise:		Familiarity with host country extension services and a general knowledge of current extension approaches and methods.
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[bookmark: _Toc365013556]Contributing Posts: PC/Paraguay, PC/Panama

Session 2: Communicating With Farmers
Date: [posts add date]
Time: [posts add xx minutes]
Trainer(s): [posts add names]
Trainer Preparation
Posts should adapt Handout 1 to add post-specific information and statistics regarding groups with whom PCVs typically work at post. 
Handout 2 from Session 1, The Theory of Diffusion of Innovations, should be handed out at the end of the previous session so that participants already have read it. Handouts 1 & 2 for this session could also be distributed after Session 1 and read in advance of this session.
Print participant Handout 1 and Handout 2. Print one copy for each participant, or provide them in electronic format, or refer to the Participant Handout booklet which includes these handouts. 
Refer to the project framework in the Information section to remind participants who the project beneficiaries are. 
Prepare LCFs to work with participants to craft messages explaining their work in the local language during the Practice section and the Application section. LCFs could observe the participants practicing giving the message in the homestay community and evaluate their performance of this skill. 

[bookmark: _Toc236737427][image: ]Materials
Equipment
Flip chart paper and markers
LCD projector
Laptop, screen, and external speaker
Access to internet
Handouts
Handout 1: Defining the Audience
Handout 2: Communicating With Farmers
Trainer Material 1: Who Are Smallholder Farmers? True/False Game
Trainer Material 2: Practical Tips for Effective Communication
[bookmark: _Toc235768739][bookmark: _Toc236737428][bookmark: _Toc364750611][bookmark: _Toc365013557]

[bookmark: _Toc447719079]Motivation	[image: ] 10 min
[bookmark: _Toc447719080][bookmark: _Toc364750613][bookmark: _Toc365013566]Who Are Your Project’s Beneficiaries?
Participants will identify the beneficiaries of their work, as defined in their project framework, and learn some basic facts about smallholder farmers in general. 
Ask: Based on your project framework, who will be the beneficiaries of your work?
Most Agriculture and many Environment projects place PCVs in rural communities, so the most likely answer will be farmers, or people who practice some form of agriculture (e.g., cultivating field crops, having fruit trees or orchards, gardening, raising small animal husbandry, beekeeping). Provide participants with detailed information on the beneficiaries of PCV projects in your country. 
Provide participants with Handout 1 which contains general information about smallholder farmers. Allow five minutes to read the handout. To check participants’ understanding of the handout, play the True/False game described in Trainer Material 1. 
 Post Adaptation: Posts should tailor the information to describe the people participants will be working with as defined by their project framework. 
Display the following two questions on a flip chart and ask participants to write down an answer for each question.
1. What fact or statistic do you feel gives the strongest justification for working with smallholder farmers to address poverty and food security? 
[image: ] Answer:  ‘Smallholder farms produce between 70 and 80 percent of the world’s food and are the largest source of employment world-wide.’
2. What fact or statistic do you feel gives the strongest justification for working with women farmers? 
[image: ] Answers: Answers could include the facts that 1) women make up over 40 percent of the agricultural workforce; 2) they receive only 7-9 percent of assistance; and 3) if women were provided the same level of support as men, there would be a 2.5 to 4 percent increase in crop production, providing food for an additional 150 million people.
After a couple of minutes, ask each participant to share their answers with a person sitting nearby. Allow five minutes for them to discuss.
Ask for three different participants to share an answer they feel best responds to each question. 
Ask participants to write down two strategies they plan to use to get to know people in their community and, specifically, to identify potential clients for their work. Give them a few minutes and have them share their responses with their partner.
Ask the partners to share responses that they feel would make an effective strategy. Answers should include:
Introduce yourself in the host community so people know why you are there. Use these opportunities to start building trusting and respectful relationships (i.e., intentional relationship building) and to get to know people as individuals.
Be present. Go to public places like markets, schools, medical facilities, churches, places of business, administrative offices, and other activity settings. Interact with people to assure them that you want to become part of the community (i.e., be transparent), that you are there to provide a service to the community, and that you are not there for a short visit just to experience their culture. 
Meet with local authorities including government officials, ministry representatives, and traditional authorities in order to show respect and to explain why you are there and how you plan to go about your job. 
Contact and meet with representatives of community-based organizations (CBOs) and other nongovernmental organizations (NGOs) or other development organizations working in the area.
Meet with formal and informal farmer groups to introduce yourself and to explain why you are there, what service you will provide to local farmers, and how Peace Corps’ approach to development focuses on building human capacity or “helping people to help themselves.” 
[image: ] Note: Remind participants to use the Chinese proverb, “Give a man a fish and he eats today, teach a man to fish and he eats every day.”
Participating in the community is extremely important for agricultural extension workers. This can be one of the most challenging parts of a new PCV’s experience, and some PCVs may not understand or appreciate the importance. 
By undertaking this process, PCVs gain trust and respect, the keys to productive relationships and to finding meaningful work, particularly with risk-averse smallholder farmers. 
In a rural community, a PCV’s presence or absence, actions or inactions are observed, noted, and interpreted by community members. It’s important that the PCV be mindful of this, and be intentional and transparent, as much as possible, to avoid leaving anything to the imagination.
[bookmark: _Toc447719081]Information	[image: ] 15 min
[bookmark: _Toc447719082]Diffusion of Innovations
Using a handout and short video, participants learn how the concept of “diffusion of innovations” enables them to make better choices about who they should work with in their communities. 
1. At the end of the last session, participants received and were asked to read Handout 4: The Theory of Diffusion of Innovations. To summarize the key points from this reading, show the short YouTube video below. If internet access is not available, the same points can be drawn from the reading in a group discussion.
https://www.youtube.com/watch?v=9QnfWhtujPA




1. Ask participants to each share one thing they learned while watching the video or from reading the handout. Ask them how this information will be useful in their work as extension workers.  
Participants should conclude that it is best to work with the Early Adopters to introduce new techniques and technologies because they are opinion leaders and have the most influence over other people.
Innovators may be more willing to try something new but because of their reputations as “risk takers,” the majority of people might not follow them or they may jump to the next big idea before successfully completing the first.  
Working initially with the other groups—late adopters and laggards—is much more difficult because they tend to be reluctant to adopt new ideas. 
Distribute or refer to Handout 2: Communicating With Farmers in the Participant Handout Booklet. Give participants a few minutes to scan the handout. Note that this handout applies some basic communications theory to extension. Encourage them to finish reading the handout in their free time. Apply this information to the specific communications challenges they are likely to encounter at site.  Discuss the following points: 

Is there a difference between how farmers in rural areas use language compared to educated or professional people (in Latin America, this might be referred to as “Campo Spanish”)? Discuss strategies for simplifying the language used to promote easier communications with farmers. 

Are there ways that farmers talk about agriculture—key terms, or linguistic adaptations that are particularly useful to know? (For example, instead of saying “sloped” or “steep” in describing a hill, the colloquial term is “slopey.”) Provide some local examples. Discuss how to use paraphrasing, restating what the farmer said in a slightly different way, to test their understanding of what the farmer is communicating to them. 

Are there any customs, taboos, or a local protocol for meeting with or talking to farmers? (This might be covered in core sessions. Check with the LCFs and LCC about this topic before the session to see what they already talk about regarding local customs for communication and meeting protocol.)

[bookmark: _Toc364750615][bookmark: _Toc365013575] Note: Learning Objective 1 is assessed in the Information section as a large group in debrief.

[bookmark: _Toc447719083]Practice	[image: ] 20 min
[bookmark: _Toc425851946][bookmark: _Toc447719084]Crafting a Message
Participants craft a clear, concise message describing the nature and significance of their future job as a Peace Corps Volunteer.
1. [bookmark: _Toc365013576]Building trust and gaining respect and credibility to effectively work with host country clients, particularly those who are risk averse, requires that a Volunteer, a foreigner working in a different culture and language, is able to clearly state what her or his job is. Being able to convey this message so that it is easily understood and over-rides all pre-conceived notions can make the difference between spending months sitting around drinking tea, waiting for work, and having people knocking at the door to request assistance.
5. The objective of this activity is to develop a short, concise statement that describes the nature and significance of the participants’ future job assignment. 
1. Post a flip chart (Trainer Material 2) with the seven important elements of good communication.
1. Define the message clearly (what is the objective to be achieved?) 
2. Keep the message simple, brief, practical, and relevant
3. Know the target audience
4. Empathize with the audience
5. Use the right communications channel for the audience 
6. Use appropriate language and speak slowly and loud
7. Repeat the main points often
Note: If participants are not very familiar with the project framework, the trainer should review the goals and objectives of the project with the participants before proceeding. 
7. Each participant should then write down a brief message that they feel best sums up their job. Give them five minutes for this.
8. At the end of the time, ask participants to organize themselves into groups of four (or six, if the group is very large). 
Small Group Activity
9. Work in pairs. One person will be the receiver (i.e., listener), and the other will be the sender and give their statement about their job. The receiver will provide feedback on the statement (Is it clear? Could it be shorter, more concise, more interesting?). Then the pairs will mix within the group. A receiver should pair with the other sender. This time reverse roles, so that the person who read their statement before will now be the receiver and give feedback. If the groups have three pairs, repeat this one more time. Each group will then select the best statement from their team, taking into consideration the seven tips on the flip chart.  
10. Each group reads their best statement to the large group, and the facilitator selects the best overall statement with the help of the group. 
11. After the best message has been determined, debrief the participants. Conduct a discussion of what features made the statements clear, concise, and interesting. Usually, the best statement will be short, to the point, and emphasize that they are here to work with the community and not for the community. The message will convey empathy and solidarity. Refer to the flip chart with the seven important elements and check to see if they are present in the winning message. Emphasize that these same elements will be useful in crafting future messages designed to promote adoption of new ideas, techniques, or practices.
[image: ] Post Adaptation: If this activity has already been done during training, an alternative would be to have the participants identify an “issue” that requires a change in behavior that they would feel comfortable discussing with their host families, neighbors, or other friends within the community. They should pick something that is culturally acceptable to talk about, shouldn’t require an advanced level of language proficiency to communicate, and can be easily addressed, though it may require specific changes in behavior. For example, a group might choose handwashing. In this case, have them do the same practice activity but instead of discussing their job according to their project framework, they would discuss and identify the benefits of handwashing and develop a brief, clear, and concise message tailored to their audience. 
[image: ]  Note: Learning Objective 2 is assessed in the Practice section during the small group activity.
[bookmark: _Toc425851947][bookmark: _Toc447719085]Application	[image: ] 15 min
[bookmark: _Toc425851948][bookmark: _Toc447719086]Delivering the Message
Participants will work with their language and cross-cultural facilitators (LCFs) to prepare and deliver their message to at least three host community members in a local language. 
1. Now that participants have developed a simple, clear, and concise message about their future job (or a message that addresses a local issue, such as the importance of healthy behaviors), they need to pick an appropriate target audience for their message. This could be a host family member, a neighbor, a friend in the community—anyone that the participant will feel comfortable speaking with and who is likely to listen. Each participant should deliver their message to at least three different individuals, but to no more than two from their own host family.
[image: ] Post Adaptation: This activity can be incorporated into a language and cross-culture session. Participants work with their LCFs to prepare and practice their messages. When they are ready, participants deliver their message to their target audience. A debrief of this activity could be included in the regular homestay debrief.
1. After working with their LCF, participants deliver their message to the target audience and report back to the large group during the next scheduled technical session. 
14. Use these questions to debrief this activity (in a future technical session): How did it go? How was your message received by each person? Do you believe your message was understood? How did you know? What types of reactions did you get from any of the message receivers? Do you think that each person will be able to accurately deliver your message to someone else in the community? Why or why not? What might you do differently the next time you attempt to deliver an important message?
15. Conclude by reminding participants that first impressions are very important. Delivering clear, concise messages right from the start will make their job as a change agent much easier and give positive momentum to whatever ideas or innovations will benefit the people they are there to serve.
 Note: Learning Objective 3 is assessed by LCFs after the session in the Application activity in the homestay community.

[bookmark: _Toc359853534][bookmark: _Toc235768743][bookmark: _Toc236737436][bookmark: _Toc364750619][bookmark: _Toc365013593][bookmark: _Toc447719087]Assessment
Learning Objective 1 is assessed in the Information section as a large group in debrief.
Learning Objective 2 is assessed during the Practice section in the small group work. 
Learning Objective 3 is assessed by LCFs after the session during the Application activity in the homestay community.  
[bookmark: _Toc359853535][bookmark: _Toc235768744][bookmark: _Toc236737437][bookmark: _Toc364750620][bookmark: _Toc365013594][bookmark: _Toc447719088] Trainer Notes for Future Improvement	
Date and Trainer Name: [What went well? What would you do differently? Did you need more/less time for certain activities?]

[bookmark: _Toc447719089]Resources
 
Roles of the Volunteer in Development (Peace Corps Publication No. T0005)

Animation Skills (Not for Guinea Worm Only) (Peace Corps Publication No. M0055)

Agricultural Extension (Peace Corps Publication No. M0018, revised version 2015)

FAO. A Data Portrait of Smallholder Farmers. http://www.fao.org/fileadmin/templates/esa/smallholders/Concept_Smallholder_Dataportrait_web.pdf 

African Smallholder Farmers Group (website: http://www.asfg.org.uk/home/home ) 

Rogers, E. M. 2003. Diffusion of Innovations (5th ed.). New York: Free Press.

Age, A.I.; Obinne, C.P.O.; Demenongu, T.S. 2012. “Communication for Sustainable Rural and Agricultural Development in Benue State,” Nigeria in Sustainable Agriculture Research, Vol. 1, No. 1, 2012.

Robinson, L. 2009. “Summary of Diffusion of Innovations.” http://www.enablingchange.com.au/Summary_Diffusion_Theory.pdf 

Simpson, B. 2015. Planning for Scale: Using What We Know About Human Behavior in the Diffusion of Agricultural Innovation and the Role of Agricultural Extension. MEAS, USAID/Feed the Future. Washington, D.C.

Modernizing Extension and Advisory Services (MEAS), Technical Notes, USAID/Feed the Future. Washington, D.C. http://www.meas-extension.org/meas-offers/technical-notes


[bookmark: _Toc359853536][bookmark: _Toc235768745][bookmark: _Toc236737438][bookmark: h1][bookmark: _Toc364750621][bookmark: _Toc365013595][bookmark: _Toc365029644][bookmark: _Toc447719090]Handout 1: Defining the Audience	
Who should be targeted in food security-related agriculture projects; who should your clients be?	
Relevant Food Security Facts and Projections
· World population projected to increase by an additional 2.3 billion people by 2050 to a total of around 9 billion people.
· Largest population increase over the next four decades expected to be in developing countries, with the fastest growth expected in sub-Saharan Africa.
· At present, nearly 800 million people are estimated to be undernourished, with 780 million of these people living in developing countries.
· Feeding a world population of over 9 billion people requires raising overall food production by around 70 percent. Food production in developing countries needs to almost double.
· Despite a global resolve to eliminate poverty, hunger, and undernutrition, food production and distribution costs continue to increase, making access to nutritious food increasingly difficult, particularly for the poorest populations. 
· The effects of climate change, which has been associated with less predictable and more severe weather events, including delayed seasonal rains, extended droughts, flooding, and increasing average daily temperatures, will further complicate food production and accessibility.
· Extensive exploitation of ecosystems over the past 50 years, largely to meet rapidly growing demands for food, fresh water, timber, fiber, and fuel, have resulted in substantial loss of arable land and a largely irreversible loss in biodiversity. Any substantial net gains in human well-being and economic development that has been achieved has been done at the cost of degradation of ecosystem services, and the worsening of poverty for some groups of people.
· Despite rapid urbanization over the past decade, nearly 75 percent of the world’s poor and food insecure continue to live in rural areas. A majority of this group are small-scale agricultural producers or smallholder farmers (FAO characterizes smallholder farmers as family farmers who farm plots of 2 hectares or less).
· An estimated 2.5 billion people living in poorer countries depend on the food and agriculture sector for their livelihoods; 1.5 billion of these people live in smallholder farming households.
· Encouraging growth in agricultural production would be three to six times more effective at fighting poverty than growth in other sectors.
· Rural women make up around 43 percent of the agricultural workforce but are considered “less productive” than men due to lack of access to resources (e.g., land, water, seeds, training, credit). Women working in the agriculture, forestry, and fisheries sectors receive only 7–9 percent of agricultural development assistance. If these women were provided the same level of support as men, it is believed that there would be a 2.5–4 percent increase in crop production, which could feed an additional 150 million people.

Sources 
FAO, IFAD, and WFP. 2015. The State of Food Insecurity in the World 2015.Meeting the 2015 international hunger targets: taking stock of uneven progress. Rome, FAO. http://www.fao.org/3/a-i4646e.pdf  
Wiggins S. and Keats, S. 2013. “Smallholder Agriculture’s Contribution to Better Nutrition.” Overseas Development Institute. http://www.odi.org/sites/odi.org.uk/files/odi-assets/publications-opinion-files/8376.pdf
FAO. 2014. Towards Stronger Family Farms: Voices in the International Year of Family Farming.” http://www.fao.org/3/a-i4171e.pdf 

About Smallholder Farmers
· Smallholder farmers rely on agriculture for at least 86 percent of their rural livelihood activity, typically managing less than 2 hectares of land.
· Smallholder farming typically has a family focus (another name used is “family farmers”), using mainly family labor and using at least a part of their farm produce for family consumption.
· Out of a global total of 570 million farms, an estimated 500 million are smallholder farms. 
· In Asia and sub-Saharan Africa, smallholder farmers utilize 80 percent of the available farmland and provide 80 percent of the food supply. 
· As the predominant mode of agricultural production, smallholder farms produce between 70 and 80 percent of the world’s food and are the largest source of employment worldwide.
· A large study of 286 projects focused on smallholder production on 37 million hectares in 57 developing countries found that when sustainable agriculture practices were adopted, average crop yields increased by 79 percent.
· Agro-biodiversity is key to smallholder farming systems which typically include both annual and perennial crops and retain and use many indigenous and climate-resilient varieties and breeds of crops and livestock.

How can smallholder agriculture contribute to improving food security and reducing undernutrition? 
· Increasing farm productivity (i.e., more crops per unit of land) will provide more food. 
· By increasing the food supply, the real cost of food will decrease and more people will have access to food; by producing more diverse foods, people will have access to more nutritious choices. 
· More production generates more income for farmers and laborers who work on the farms, and this increases their access to diverse foods. In addition, what they spend benefits the rest of the economy. 
· Smallholders who focus on production of cash crops for sale not only contribute to the general food supply but create and maintain jobs along the value chain. (Under some conditions, however, nutrition may be impaired by cash crops, for example, when the demands of these crops mean that women working in the fields have too little time to feed and care for infants). 
· Smallholder farmers are conserving resources, producing more diverse crops with little to no use of chemical fertilizers or pesticides, and modeling environmental sustainability, while producing safe and nutritious foods at accessible prices. 

Smallholder agricultural development can have a greater impact on food security and nutrition through three measures. 
1. Empower women farmers, both to allow them more control over income and household spending—which usually leads to more being spent on the feeding and care of young children, as well as to correct for unequal access to labor and inputs that means that women’s plots often achieve lower yields than men’s. 
2. Promote home gardens and small-scale livestock rearing for increased diversity of production and consumption. As a result, children’s nutrition often improves. The effects are even stronger when these programs are combined with education on diet, child care, and hygiene. 
3. Complement agricultural programs with education and communication, health services, water and sanitation. Smallholder agriculture cannot achieve better nutrition alone. 

[bookmark: h2][bookmark: _Toc425851954][bookmark: _Toc447719091]Handout 2: Communicating With Farmers	
In extension, effective communication is the key to successful dissemination, application, and adoption of new information intended for a targeted audience. Extension workers, therefore, must be skilled communicators, including using different means (i.e., channels) to communicate and transfer information or skills to their client farmers or the farming community, at large. The most common means of communication used by extension workers is direct, face-to-face communication. This often necessitates visiting the farmer at her/his home, and often, place of work on the farm (e.g., garden, field, fish pond, pasture, orchard, plantation, etc.). Depending on circumstances, the objective of the message to be communicated and the availability of resources and technologies, extension workers also employ other means to communicate with their client farmers including cell phones, using voice or text; radio, TV, or internet; or, through written media such as letters, newsletters, or publications. 

The role of extension is to promote and disseminate useful and relevant information (i.e., message) to the intended audience (i.e., receiver). The extension worker (i.e., sender) is responsible for communicating information that is typically generated from institutions conducting applied research or that is the result of other publically or privately conducted field research (i.e., the source). The expectation is that the audience will apply the information, which may require changes in previous behaviors and/or attitudes (i.e., effect). Once the newly applied information has shown results, the receiver is normally expected to share the results back with the source (i.e., feedback) for analysis of the results and further considerations, to close the communication loop. 

Communication With Feedback Loop
[image: ]
Failure to apply the new information or apply the information correctly may be attributed to many factors (i.e., noise). It is critically important, therefore, when disseminating any message that a response (i.e., feedback) is regularly solicited from the receiver (e.g., farmer) by the source of the message (e.g., extension worker). The feedback can then be used by the extension worker to provide further timely support and encouragement during the decision-making and application periods, as well as to inform future extension interventions with other farmers.



Some Practical Tips to Remember
Adapted from Peace Corps Animation Manual (No. M0055)
· Define clearly (for yourself) what message you are trying to relay before presenting to an audience. What do you want to achieve with your message? Messages should be designed with specific objectives in mind and should be designed and directed at a defined, target audience. Think ahead. Be prepared. If possible, test your materials first. 
· Keep your message simple, practical, brief, and relevant. 
· Know as much as possible about the target audience before designing your message, e.g., occupation, types of agricultural activities, income level, social status, level of education, literacy, agro-ecological zone their farming activities are located in, availability of resources; the audience’s needs, desires, or aspirations, etc. 
· You should empathize with the audience. Messages are best received when the sender is someone the receiver can relate to, respects, and trusts.
· Choose the right communication channel for the right audience. Different communication channels appeal to different senses. Use oral, visual, or active methods of communicating. That way, no one is left out or intimidated by your presentation. 
· Use appropriate language. If you do not speak the language of the village, use a translator, preferably someone you know and have worked with so that you are assured of accurate translation. Speak in simple terms. Avoid using technical language. Find the appropriate words to replace the technical terminology. Speak slowly and loud enough for everyone to hear. 
· Repetition is very important. Repeat or let someone else repeat the main points of your presentation. Summarize at regular intervals so that the group stays with you and understands the primary message. If possible, arrange subsequent visits to repeat and reinforce those main points.

[bookmark: t1][bookmark: _Toc447719092]Trainer Material 1: Who Are Smallholder Farmers? True/False Game
This fun game will energize the participants and create interest and excitement about the content of Handout 1: Defining the Audience.[footnoteRef:1] [1:  This activity was first demonstrated by Training Manager Kristin Farr, Peace Corps/Panama] 

Procedure: 
· Ask for 10 volunteers for each team, and line them up facing each other in the middle of the room, sitting down.
· Each pair in line will compete against each other to give the correct answer to a question asked by the facilitator. 
· After the facilitator reads the question, the first person to stand up gets to answer.
· If they answer correctly, they win 1 point for their team. If they answer incorrectly, the other team will get a point instead.
The Questions: (These questions are based on Handout 1 as provided. If post tailors the handout to reflect more post-specific data, edit these questions accordingly.) 
1. Smallholder farming refers to INDUSTRIAL FARMING – False
2. In the world, 500 out of 550 million farms are smallholder farms – True
3. Smallholder farms only produce 5% of the word’s food – False, they produce 75%
4. Smallholder farming is not a good source of employment – False, it is the largest source of employment
5. Smallholder farmers waste their resources more than industrialized farms – False,  they conserve their resources 
6. Empowered women farmers will be more likely to spend additional income on childcare in the home – True
7. Women in the agriculture sector are usually the primary decision makers in family farms – False, Men are the decision makers in most cultures
8. Empowered women will be more likely to invest in family gardens – True
9. Increasing food supply increases food costs – False, it decreases food costs
10. Agro-biodiversity is key to smallholder farming systems – True
[bookmark: _Toc425851956]

[bookmark: t2][bookmark: _Toc447719093]Trainer Material 2: Practical Tips for Effective Communication	

Flip Chart  


1) Define the message clearly (what is the objective to be achieved?) 


2) Keep the message simple, brief, practical, and relevant

3) Know the target audience


4) Empathize with the audience 


5) Use the right communications channel for the audience 


6) Use appropriate language and speak slowly and loud

7)   Repeat the main points of the presentation often
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